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Only  Newspaper 
in  Chicago 
to  Publish  Its 


DAY-TO-DAY  CIRCULATION  FIGURES 


Sixty-five  years  ago,  before  men  ever  dreamed  of  an 
Audit  Bureau  of  Circulations,  The  Chicago  Daily 
News  began  publishing  its  sworn  day-to-day  circula¬ 
tion  figures  at  the  top  of  the  first  column  of  the 
editorial  page.  When  those  first  circulation  figures 
were  j  ublished,  this  newspaper  remarked  editorially, 
"It  is  with  no  small  degree  of  pride  that  we  call  public 
attention  to  the  above  affidavit  regarding  the  circula¬ 
tion  of  The  Daily  News.” 

And  from  the  vantage  point  of  1941  that  pride  seems 
more  than  justifiable.  Here  was  a  newspaper  unafraid 
to  tell  advertisers  and  readers  alike  what  its  day-to-day 
circulation  amounted  to  .  .  .  indeed,  it  swore  to  the 
accuracy  of  the  figures  and  invited  all  doubters  to 
inspect  the  books  themselves. 

Today,  The  Chicago  Daily  News  is  still  the  only  news¬ 
paper  in  Chicago  to  publish  its  day-to-day  circulation 
figu  res.  They  can  be  found  .  .  .  sworn  to  and  nota¬ 


rized  ...  at  the  top  of  the  first  column  of  the  editorial 
page — where  they  are  published  every  day! 

This  is  but  another  aspect  of  "Chicago’s  HOME 
Newspaper”  that  contributes  to  its  character  ...  a 
character  admired  by  professional  newspapermen 
themselves  as  well  as  the  lay  public. 

The  response  to  a  newspaper  that  strives  for  the  very 
best  in  journalism  has  been  twofold: 

First,  the  circulation  of  The  Chicago  Daily  News  as 
reported  in  the  sworn  publisher’s  statement  to  the 
Audit  Bureau  of  Circulations  for  the  six  months’ 
period  ended  March  31, 1941,  reached  the  highest  point 
for  any  six  months’  period  in  the  history  of  this 
newspaper. 

And,  secondly,  during  1940  The  Chicago  Daily  News 
carried  more  Total  Display  Advertising  than  any  other 
newspaper  in  Chicago — morning,  evening  or  Sunday. 

(Source:  Media  Records,  Inc.) 


THE  CHICAGO  DAILY  NEWS 

Chicago’s  HOME  Newspaper 

W  ITH  THE  MOST  VALUABLE  CIRCULATION  IN  THE  CITY 


Daily  News  Plaza,  400  West  Madison  Street,  Chicago 
New  York  Office:  9  Rockefeller  Plaza 


Detroit  Office:  7-218  General  Motors  Building 
San  Francisco  Office:  Hobart  Building 


\bur  Philadelphia  Advertising 
Cannot  Afford  a  Vacation 


★  ★  ★  ★  ★ 


★  A'  A"  A-  ★ 


Ol'  CAN'T  win  a  war  —  or  a  market 


— on  a  part-time  basis.  Banish  the  summer 
siesta  from  your  calendar!  With  defense 
orders  now  exceeding  $1,770,000,000, 
the  Arsenal  of  America”  certainly  will 
show  no  summer  slackening.  Factories, 
mills  and  foundries  throughout  the  Phila¬ 
delphia  district  are  roaring  with  rush  or¬ 
ders  in  unprecedented  volume.  The  broad 
upswing  of  business  activity  and  the  sensa¬ 
tional  quickening  in  the  tempo  of  Phila¬ 
delphia  retail  trade  indicate  unparalleled 
opportunities  for  profit  for  the  Philadelphia 
advertiser  whose  program  is  adequate  and 


constant. 


Inquirer  is  FIRST  * 
I  in  Philadelphia  I 

When  you  advertise  in  Philadelphia,  hitch 
your  wagon  to  a  star.  First  in  advertising.  The 
^  Inquirer  today  is  recognized  as  a  veritable  ^ 

j>ower-house  of  advertising  influence  and  ef-  ^ 

☆  fectiveness — as  Philadelphia’s  greatest  selling  ☆ 

^  medium.  For  instance,  in  the  advertising  of  ^ 

^  women’s  specialty  shops.  The  Inquirer  is  first  ^ 

^  in  volume,  first  in  gains,  first  in  number  of  ex-  ^ 

c/msi'cc  accounts.  (Media  Records,  6  mos.  1911) 

^  I  _  Don't  lot  anyone  toll  you  that  the  Phila- 

I  |j  lielphia  Market  stops  at  the  municipal 

boundaries.  According  to  the  I  .  S.  De-  ^ 

[fartment  of  Commerce,  the  Philadelphia  marketing  area  includt's 

60  ctmnties  in  Pennsylvania,  IKetv  Jersey  and  Delaware.  1  »»u 

"ir  ~  .  ,  .  'ir 

iiant  city  circulation,  of  ctmrse.  Hut  is  that  all  you  uant?  For 
instance,  one  of  the  many  busy  cities  in  the  Philadelphia  district  tUt 

^  "  Arsenal  of  America" —  is  the  city  of  PtMstown.  ^ 

POTTSTOWN 

.  .  .  tJt 

is  l«»raled  39  miles  northwest  of  Philadelphia.  Population: 

20,631.  Principal  Industries:  Steel,  castings,  engines,  textiles.  iJr 

Active  defense  companies  located  here  are  Doehler  Die  ^ 

Casting  Company  which  has  orders  amounting  to  $169,733 
for  practice  bombs  and  ammunition  parts;  and  the  Century 
^  Beverly  Company  with  contracts  for  undershirts  totaling  ^ 

$289,660.  Direct  defense  awards  to  Pottstown  total  $1,137,876. 

☆  A 

☆  ☆☆☆☆☆  ☆☆☆☆☆☆☆☆☆☆☆A 
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For  112  Years  a  Philadelphia  Institution 


DAILY  circulation  exceeds  400,000 


SUNDAY  circulation  exceeds  1,000,000 
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BALTIMORE 


Was  America’s  7th  City  in  1940  .  .  .  Defense  Industries  Have 

^  Since  Established  It  Without  Question  as  a  MUST  Market  for  1941 


You  Can  Reach  Baltimore  Most  Effectively  and  Economically  Through 

THE  SUNPAPERS 


IAN.  FEB.  MARCH  APRIL  MAY  JUNE 


SHIPBUILDING  plants  will  add  10,000  more  workers  before  the  end  of  the  year, 
to  the  10,200  now  employed  here  in  this  one  industry  alone.  .  .  .  Baltimore  yards 
have  contracts  for  85  new  ships,  soon  to  be  coming  off  the  ways  at  the  rate  of. 
one  a  week.  About  half  the  total  outlay  of  $150,000,000  for  these  new  ships  will 
go  into  the  pockets  of  labor.  .  .  .  Employment  in  this  industry  in  the  Baltimore 
area  in  May,  1941,  was  167%  greater  than  in  May,  1940.  Payrolls  were  215% 
greater  than  a  year  ago. 


TWO  ADDITIONAL  AIRPLANE  CONTRACTS— for  $80,418,170 
and  for  $73,764,450 — have  recently  been  awarded  by  the  U.  S. 
j  War  Department  to  the  Glenn  L.  Martin  Company  of  Baltimore. 
!  The  total  backlog  of  orders  held  by  this  concern  alone  now 
i  comes  close  to  $500,000,000.  Baltimore's  ever-increasing  aircraft 
i  employment  in  May  reached  16,700.  A  total  of  27,000  workers 
is  probable  by  the  end  of  the  year. 


DAILY  (M.  &  E.)  NET  PAID  CIRCULATION  ' 

IAN.  FEB.  MARCH  APRIL  MAY  lUNE 


PRIVATE  BUILDERS  and  the  local  Housing  Authority  are  nosh¬ 
ing  construction  of  additional  large  scale  home  developments 
in  Baltimore.  Nearly  2,500  dwellings  for  defense  workers  will  be 
ready  before  the  spring  of  1942  in  the  Fairfield-Curtis  Bay  ship¬ 
yard  area.  Hundreds  of  new  homes  in  many  other  sections  of 
the  city  also  mean  comfortable  living  for  the  tens  of  thousands 
,  of  well-paid  wage  earners  of  Baltimore. 

SUNDAY  NET  PAID  CIRCULATION 


MORE  MILLIONS  FOR  MARTIN  AIRCRAFT 


MOREHOMESFORBALTIMOREWORKERS 


2 


LAKE  SIDE 
DAIRY 


200  acres  of  excellent  crop-producine  land, 
well  watered,  well  fenced,  easily  tillable, 
larae  frontage  on  a  lake,  group  of  fine 
buildings  in  perfect  condition  recently 
painted,  new  roofs,  dairy  barn  with  running 
water  for  30  head,  an  attractive  residence 
of  9  rooms,  on  an  improved  road. 

PHONE  WADSWORTH  3-0355  OR  WRITE 


E.  I.  HATnELD. 
46  Cannon  St., 
Poughkeepsie,  N.  Y. 


“From  one  advertisement  in  The  New  York 
Times  offering  a  lake  property,  we  were  suc¬ 
cessful  in  negotiating  the  sale  of  a  $45,000 
country  estate,  which  included  a  private 
lake.” — E.  1.  Hatfield,  Poughkeepsie,  N.  Y. 


PRIVATE  LAKE.  180  acres,  old  brick  man¬ 
sion,  27  bungalows;  ideal  for  profitable 
camp.  R.  B.  Erhart.  Pleasant  Valley.  _ 


“My  advertisement  in  The  New  York  Times 
produced  two  buyers:  one  for  a  $28,000 
property  and  the  other  for  $12,000.  I  have 
found  The  Times  the  source  of  most  of  my 
sales.” — R.  B.  Erhart,  Pleasant  Valley,  N.  Y. 


100  ACRES  fruit  and  poultry,  equipped. 

yielding  S7.000  last  season:  young  orchard 
5.000  bushels,  colonial  8  rooms.  Improve¬ 
ments;  other  buildings;  excellent  condition; 
$3,000  cash;  balance  mortgage.  A.  V’an 
Nostrand.  New  Hamburg,  N.  Y. 


■‘As  a  result  of  an  advertisement  in  The  New 
York  Times,  we  sold  a  fruit  and  poultry  farm 
at  $20,000.  Previous  advertising  in  The 
Times  also  has  been  highly  satisfactory;  this 
sale  is  no  exception.” — Arthur  Van  Nost¬ 
rand,  New  Hamburg,  N.  Y. 


SAUGERTIES-on-the-HUDSON 


Gentleman’s  scenic  700'  front  Hudson 
River  estate,  17  acres,  beautifully  ter¬ 
raced,  landscaped  grounds,  spacious  15- 
room  home  in  perfect  condition,  every 
modern  improvement  for  comfort  and 
convenience.  5  baths,  best  of  heat,  never- 
failing  supply  pure  Catskill  Mountain 
water,  electricity,  gas;  owner's  invest¬ 
ment  $100,000.  fur  immediate  sale  sacri¬ 
fice  at  $25,000;  this  is  positively  the  fin¬ 
est  parcel  of  property  and  greatest  bar¬ 
gain  in  a  Hudson  River  estate  our  office 
has  ever  )iad  the  privilege  to  offer  for 
sale.  Inspection  invited. 


JOHN  C.  SAUER 
Main  St.  (Tel.  777)  Saugerties,  N.  V. 


“During  May  I  ran  an  advertisement  in  The 
New  York  Times  describing  a  beautiful  Hud¬ 
son  River  estate  priced  at  $25,000.  I  sold 
this  property  through  my  Times  advertise¬ 
ment — an  all-cash  sale.” — John  C.  Sauer, 
Saugerties,  N.  Y. 


EDITOR  &  PUBLISHERj 


Four  advertisements ' ' 


costing  $64.60 


sell  $130,000  worth 


of  real  estate 


Every  year  since  1919,  including  1941, 


The  New  York  Times  has  led  the  New  York 


field  in  advertising  volume.  This 


unbroken  leadership  is  based  on  productivity — 


the  power  to  sell  profitably  not  only 


real  estate,  but  the  whole  wide  range  of 


commodities  and  services  that  advertisers  have 


to  offer  in  the  nation’s 


largest  and  richest  market. 


JJelta  ^|ark  SEintie^ 


“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT” 


July  19.  1941 


editor  &  PUBLISHER 


The  Oldest  Publishers'  and  Advertisers'  Newspaper  in  America 


ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


ANPA,  Hough  Group  Challenge 
Right  of  FCC  to  Hold  Inquiry 

Hanson  Asks  Commission  to  Call  Off  Hearings 
Because  It  Lacks  Authority  . , .  Newspaper- 
Radio  Committee  Hits  Free  Press  Threat 


By  WALTER  E.  SCHNEIDER 


both  the  American  Newspaper 

Publishers  Association  and  the 
Newspaper  -  Radio  Committee  this 
week  challenged  the  right  of  the  Fed¬ 
eral  Communications  Commission  to 
hold  its  inquiry  into  dual  ownership 
of  newspapers  and  stations,  scheduled 
for  July  ^  in  Washington. 

At  the  same  time  battle  lines  of  the 
coining  legal  struggle  were  more 
clearly  defined  when  at  least  one 
newspaper,  a  newspaper  radio  chain, 
NBC  and  CBS  treated  visits  by  FCC 
investigators  as  “fishing  expeditions.” 
Usually  on  advice  of  counsel,  as  in 
the  wage-hour  inspectors’  visits  to 
dailies  in  recent  months,  the  news¬ 
paper  or  radio  executives  in  several 
instances  told  the  investigators  to  re¬ 
turn  with  subpoenas  for  specific  in¬ 
formation. 

ANPA  It  Spearhead 

Spearhead  of  newspaper  opposition 
was  the  ANPA  motion  filed  Tuesday 
by  Elisha  Hanson,  general  counsel. 
Mr.  Hanson  contended  that  the  FCC 
does  not  possess  authority  “to  con¬ 
duct  a  general  inquiry  into  the  news¬ 
paper  publishing  business  pursuant  to 
its  Order  No.  79,  as  elaborated  in  its 
Order  No.  79-A,  and  as  propelled  in 
its  questionnaire  dated  June  28,  1941, 
sent  out  to  stations  licensed  by  the 
Commission.” 

Mr.  Hanson  requested  the  FCC  to 
act  upon  his  motion  prior  to  the 
scheduled  hearing  date. 

Harold  Hough,  chairman.  Newspa¬ 
per  Radio  Committee,  told  Editor  & 
Publisher  Thursday  that  he  was  pre¬ 
pared  to  go  before  the  Commission 


supporter  of  the  Newspaper-Radio 
Committee.” 

Mr.  Hanson  entered  his  appearance 
in  the  proceedings  at  the  direction  of 
the  ANPA  board  of  directors.  In  a 
letter  of  transmittal,  Mr.  Hanson  in¬ 
formed  the  Commission: 

Without  Powor,  Hanson  Says 

“While  it  is  true  that  many  newspa¬ 
per  publishers  do  not  hold  any  radio 
broadcast  license  and  are  not  appli¬ 
cants  for  licenses  all  are  vitally  inter¬ 
ested  in  the  question  precipitated  by 
the  Commission  in  its  Order  No.  79. 

“The  purpose  of  the  hearing  as  an¬ 
nounced  by  the  Commission  in  its 
Order  No.  79  and  in  its  further  Order 
No.  79-A,  dated  July  1,  1941,  and  as 
evidenced  by  the  questionnaire  sent 
out  by  the  Commission  under  date  of 
June  28,  1941,  presents  an  issue  that 
is  vital  to  all  newspaper  publishers, 
whether  or  not  they  are  licensees  in 
the  radio  broadcast  field  or  appli¬ 
cants  for  licenses. 

“It  is  the  contention  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
that  the  Federal  Communications 
Commission  is  without  power  under 
the  Constitution  of  the  United  States 
to  lay  down  a  policy,  the  purpose  of 
which  is  to  bar  persons,  firms  or  cor¬ 
porations  engaged  in  the  newspaper 


publishing  business  from  engaging  in 
the  radio  broadcast  business.” 

Mr.  Hanson’s  motion  to  vacate  Or¬ 
ders  No.  79  and  79-A  said  in  part: 

“The  Commission  is  without  author¬ 
ity  through  statements  of  policy,  the 
adoption  of  such  policy  or  policies,  or 
through  the  adoption  of  rules  and 
regulations  to  legislate  on  the  question 
of  who  shall  or  shall  not  be  entitled 
to  receive  approval  of  applications  for 
radio  broadcast  licenses,  of  whatever 
kind  or  description,  or  approval  of  ap¬ 
plications  for  renewal  or  transfer  of 
such  licenses. 

“The  Commission  is  without  author¬ 
ity  to  adopt  either  a  policy  or  rules 
providing  for  the  classification  of  per¬ 
sons,  citizens  of  the  United  States,  for 
the  purpose  of  disqualifying  any  per¬ 
sons  belonging  to  a  particular  class 
because  of  their  belonging  to  that 
class  from  holding  radio  broadcast 
licenses  or  receiving  approval  of  their 
applications  for  such  licenses  or  re¬ 
ceiving  approval  of  applications  for 
the  transfer  of  such  licenses  from 
others  to  them. 

“The  Commission,  being  without 
authority  to  adopt  a  policy  or  rules 
concerning  the  matters  specified,  it  is 
without  authority  to  conduct  any  in¬ 
quiry  into  the  subject  to  determine 
what  statement  of  policy  or  rules,  if 


E  &  P  Editor  Declines 
To  Testify  in  Radio  Case 


any,  should  be  issued  concerning  ap¬ 
plications  for  high  frequency  broad¬ 
cast  stations  (FM)  with  which  are  as¬ 
sociated  persons  also  associated  with 
the  publication  of  one  or  more  news¬ 
papers  or  to  determine  what  state¬ 
ment  of  policy  or  rules,  if  any,  should 
be  issued  concerning  future  acquisi¬ 
tion  of  standard  broadcast  stations  by 
newspapers. 

The  ANPA,  its  counsel  noted,  com¬ 
prises  more  than  425  newspaper  pub¬ 
lishers  whose  papers  represent  more 
than  80%  of  all  daily  and  Sunday  cir¬ 
culations  in  the  U.S. 

Houqh  Challenqas  Authority 

Mr.  Hough’s  petition  states  that  the 
Committee  desires  to  present  to  the 
Commission,  at  the  opening  of  the 
hearings,  “a  statement  by  its  counsel 
regarding  the  statutory  authority  of 
the  Commission  and  the  limitations 
of  such  authority  with  respect  to  mat¬ 
ters  referred  to  in  Order  No.  79.” 

Specifically,  the  Newspaper-Radio 
Committee  seeks  to  set  forth  argu¬ 
ments  attacking  the  imposition  of  pro¬ 
posed  special  regulations  applicable  in 
the  radio  field  to  newspaper  publishers 
only  as  “an  abridgement  of  freedom 
of  the  press”  and  to  establish: 

“That  the  FCC  had  not  been  auth¬ 
orized  by  Congress  to  apply  to  appli¬ 
cants  for  licenses  who  are  connected 
with  newspaper  publication  any  rules 
or  regulations  which  are  different  than 
those  generally  promulgated  by  the 
FCC  with  respect  to  the  right  to  apply 
for,  hold  and  obtain,  renewals  and 
transfers  of  licenses  in  the  various 
fields  of  broadcasting  by  any  other 
persons.” 

Mr.  Hough  said  his  Committee  “will 
not  on  July  23,  the  date  set  for  com¬ 
mencement  of  hearings,  be  in  a  posi¬ 
tion  to  make  an  affirmative  presenta¬ 
tion  of  any  evidence,  and  the  Com¬ 
mittee  is  not  in  a  position  on  the  date 
of  this  petition  (July  18)  to  specify 
what  evidence  or  information  it  may 
desire  to  produce,  the  pertinency  and 
relevancy  of  such  information,  the 
names  of  its  witnesses,  or  the  volume 
and  character  of  its  documentary  evi¬ 
dence.” 

The  petition  adds  that: 

Cites  Public  Service 

“It  is  the  belief  of  the  Committee 


Friday  morning  to  present  a  petition 
challenging  the  FC(3’s  legal  authority 
to  hold  a  hearing  to  promulgate  regu¬ 
lations  which  would  differentiate  be¬ 
tween  newspaper  publishers  and  other 
owners  of  stations. 

The  Hough  petition  contends  that: 

“The  imposition  of  any  special  regu¬ 
lations  and  restrictions  in  the  field  of 
radio  broadcasting  applicable  only  to 
newspaper  publishers  or  those  inter¬ 
ested  in  the  publication  of  newspapers 
would  constitute  an  abridgement  of 
the  freedom  of  the  press  and  a  depri¬ 
vation  of  liberty  and  of  property  with¬ 
out  due  process  of  law,  contrary  to 
limitations  imposed  upon  Congress  by 
the  Constitution  of  the  United  States.” 

The  Hough  committee,  representing 
100  present  or  prospective  radio  li¬ 
censees  among  publishers,  reserves 
“any  and  all  legal  rights  with  respect 
to  the  power  of  the  Commission  imder 
Order  No.  79  and  under  the  investi¬ 
gation  proposed  thereunder,  and  the 
Newspaper-Radio  Committee  states 
that  Uiis  petition  shall  not  be  deemed 
M  appearance  or  submission  to  juris¬ 
diction  on  behalf  of  any  member  or 


AN  INVITATION  from  the  Federal 
Communications  Commission,  re¬ 
questing  the  testimony  of  Arthur  T. 
Robb,  editor  of  Editor  &  Publisher,  in 
its  investigation  of  radio  and  news¬ 
paper  relationships  was  declined  this 
week  by  Mr.  Robb.  The  reason  for 
the  declination  was  stated  as  advice 
of  counsel  that  the  Commission  did 
not  possess  the  authority  to  make  the 
investigation.  The  correspondence 
follows: 

Text  of  FCC  Letter 

July  12,  1941. 
Mr.  Arthur  Robb,  Editor, 

Editor  &  Publisher, 

New  York  Times  Building, 

New  York,  New  York. 

Dear  Mr.  Robb:  At  hearings  before 
the  Commission  beginning  July  23, 
1941,  in  connection  with  the  investiga¬ 
tion  with  respect  to  the  joint  associa¬ 
tion  of  newspapers  and  radio  stations, 
the  Commission  plans  to  receive  testi¬ 
mony  from  a  few  expert  witnesses. 

The  Commission  is  desirous  of  ob¬ 
taining  information  and  testimony  for 


the  record  with  respect  to  the  general 
background  of  the  problem  proposed 
by  Order  No.  79.  One  of  the  most 
important  aspects  of  this  background 
material  is  the  relationship  between 
the  radio  and  the  press  as  competing 
or  at  least  supplementary  media  of 
communication.  This  aspect  of  the 
problem  has  of  course  a  developing 
history  from  the  first  appearance  of 
radio  in  the  broadcasting  field,  and  the 
relations  between  the  radio  industry 
and  newspapers  have,  since  that  date, 
gone  through  a  number  of  different 
phases. 

Your  long  experience  in  the  news¬ 
paper  industry  as  a  practicing  journ¬ 
alist  and  more  recently  your  position 
as  editor  of  the  leading  trade  joumed 
in  the  newspaper  field  amply  qualify 
you  to  present  some  of  these  general 
aspects  of  the  problem  to  the  Com¬ 
mission  at  the  opening  of  the  hear¬ 
ings.  The  fact  that  you  are  a  working 
journalist  and  yet  not  connected  with 
any  newspaper  at  the  present  time 
renders  you  particularly  qualified  to 
{Continued  on  next  page) 


that  the  evidence  gathered  by  it  will 
tend  to  prove  that  the  operation  of 
radio  broadcasting  stations  owned  by 
persons  interested  in  newspaper  pub¬ 
lications  has  fully  met  the  statutory 
test  of  public  interest,  convenience 
and  necessity  in  at  least  as  great  a 
measure  as  the  operation  of  radio 
broadcasting  stations  owned  by  per¬ 
sons  not  interested  in  newspapers  has 
met  that  test  and  that  there  is  no  basis 
in  fact  or  in  law  for  any  administra¬ 
tive  discrimination  between  the  treat¬ 
ment  accorded  to  stations  affiliated 
with  newspapers  and  those  not  so  af¬ 
filiated.” 

The  Committee  reserves  the  right 
subsequently  to  avail  itself  of  the 
privilege  of  requesting  special  leave 
to  present  evidence  and  to  be  heard 
in  accordance  with  the  provisions  of 
paragraph  IV  of  Procedure  for  Hear¬ 
ings  under  Order  79. 

The  petition  was  signed  by  Mr. 
Hough  and  the  Committee’s  counsel, 
Thomas  D.  Thacher,  Sydney  M.  Kaye 
and  A.  M.  Herman. 

Meanwhile,  the  Commission  an- 
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EDITOR  &  PUBLISHER 


nounced  Tuesday  that  the  hearings 
would  be  held  in  the  auditorium  of 
the  National  Archives  Building,  Penn¬ 
sylvania  Avenue  at  Seventh  Street, 
Northwest.  Daily  sessions  will  open 
at  10  a.m.  and  close  at  4:30  p.m.  The 
Pennsylvania  Avenue  entrance  will  be 
used. 

It  was  understood  that  Hearst  Radio, 
Inc.,  and  at  least  one  newspaper,  as 
well  as  NBC  and  CBS,  told  FCC  in¬ 
vestigators  who  visited  them  to  inspect 
records  that  a  subpena  particularizing 
the  information  request  must  be  sub¬ 
mitted  before  the  records  would  be 
made  available. 

Probing  Pross  Radio  Rnroon 

From  CBS  it  was  learned  that  one 
phase  of  the  FCC  inquiry  is  directed 
into  the  formation  of  the  defunct  Press 
Radio  Bureau  organized  in  1934  by 
press  associations  and  radio  chains, 
under  the  aegis  of  the  ANPA.  The 
investigators  were  told  on  their  first 
>'isit  more  than  a  week  ago  that  the 
original  subpena  was  not  valid  be¬ 
cause  it  was  “too  broad.”  Under  it, 
the  FCC  could  have  taken  out  virtu¬ 
ally  all  records.  Rather  than  quibble, 
the  FCC  men  returned  with  more 
specific  requests  and  this  week  five 
investigators  were  at  the  CBS  offices 
for  several  days.  CBS  did  not  permit 
them  to  dig  into  records,  however,  but 
had  its  own  staff  meet  requests.  The 
FCC,  it  was  understood,  asked  for  all 
correspondence  relating  to  the  forma¬ 
tion  of  the  Press  Radio  Bureau. 

NBC  also  required  the  FCC  men  to 
narrow  down  their  demands  consid¬ 
erably.  Editor  &  Publisher  was  told 
that  up  to  Thursday  the  investigators 
had  obtained  no  records  but  spent 
considerable  time  talking  to  NBC  offi¬ 
cials.  It  was  emphasized  that  the  FCC 
inquiry  was  still  “in  its  formative 
stage”  on  the  eve  of  the  hearings’ 
start. 

Mutual  Broadcasting  System,  which 
approved  the  FCC  inquiry  into  radio 
“monopoly,”  is  “cooperating  100%” 
with  Ae  investigators,  an  executive 
told  Editor  &  Publisher.  MBS  also 
was  visited  and  some  files  were 
subpenaed. 

It  was  understood  that  Hearst  Radio 
asked  the  investigators  who  visited  its 
offices  to  put  their  requests  into  writ¬ 
ing.  This  was  done  and  the  matter 
of  compliance  is  now  in  the  hands  of 
the  chain’s  attorneys  for  decision. 

Wire  Sorvicoi  Vititod 

Press  Association,  Inc.,  which  han¬ 
dles  Associated  Press  radio  news,  was 
visited  a  week  ago.  The  FCC  attor¬ 
neys  asked  for  information  regarding 
the  entire  situation  of  newspaper  and 
radio  station  relationships.  They  were 
interested  in  knowing  if  PA  was 
servicing  stations  other  than  those 
which  are  newspaper-owned.  They 
inquired  into  resolutions  by  the  AP 
directors  and  asked  if  there  were  any 
exclusive  agreements  with  radio  sta¬ 
tions.  PA  said  it  has  no  exclusive 
agreements  with  radio  stations  “or 
with  anybody  else.”  A  list  of  stations 
served  was  asked  for  and  obtained. 

“They  asked  for  information  and 
we  gave  it,”  Editor  &  Publisher  was 
told  by  PA. 

The  United  Press  said  no  subpena 
was  served  or  even  suggested  by  the 
investigators.  U.P.  officials  met  with 
FCC  attorneys  several  times  this 
week. 

International  News  Service  was 
visited  “for  about  20  minutes”  a  month 
ago.  Editor  &  Publisher  was  informed. 
Questions  asked  were  the  number  of 
stations  served,  how  long  INS  had 
been  in  the  radio  held,  and  other 
queries  duplicating  those  in  the  recent 
FCC  questionnaire.  The  FCC  attorney 
asked  for  a  blank  contract  form  for 
radio  stations  and  indicated  he  might 
want  to  see  some  contracts.  Gen¬ 


erally,  the  visitor  "seemed  to  be  on  a 
fishing  expedition,”  one  executive 
commented. 

One  midwestem  newspaper  was  re¬ 
ported  to  have  told  investigators  who 
visited  its  plant  to  come  back  with  a 
memorandum  of  what  was  wanted, 
whereupon  the  FCC  men  left.  town. 
This  daily  took  a  stiffer  attitude  than 
several  other  newspapers  visited. 

Investigators  were  reported  this 
week  to  be  in  six  or  eight  cities.  Be¬ 
sides  New  York,  these  places  included 
Charleston,  S.  C.;  South  Bend,  Ind.; 
Des  Moines  and  Kansas  City. 

It  was  pointed  out  that  although 
there  is  a  strong  question  as  to  the 
legality  of  the  FCC  inquiry,  it  is  un¬ 
derstood  that  licensees  are  complying 
with  investigators’  requests  for  files 
in  view  of  the  fact  that  station  appli¬ 
cations  come  up  annually  for  renewal 
and  for  that  reason  it  is  generally 
thought  advisable  not  to  resist  the 
requests. 

■ 

Form  Paper  and  Pulp 
Defense  Committee 

Washington,  July  17 — Formation  of 
a  paper  and  pulp  defense  industry 
advisory  committee  to  act  in  an  ad¬ 
visory  capacity  to  the  Office  of  Pro¬ 
duction  Management  will  result  from 
a  series  of  conferences  which  opened 
here  today. 

The  conferences  are  preliminary  to 
nomination  of  membership  for  three 
divisional  committees  as  follows:  basic 
pulp  and  paper  producers;  converters 
and  manufacturers;  and  graphic  arts 
division. 

Invitations  to  attend  the  confer¬ 
ences  were  issued  by  James  A.  Adams, 
a  member  of  the  staff  for  production 
cooperation  in  the  0PM.  Assistants 
in  the  paper  and  pulp  division  of 
the  agricultural  and  forest  products 
section  are  D.  C.  Everest  and  C.  W. 
Boyce. 

The  initial  conference  was  attended 
by  approximately  50  representatives 
of  basic  paper  and  pulp  producers 
who  were  asked  to  designate  12  indi¬ 
viduals  to  serve  as  the  membership  of 
a  divisional  committee. 

WELLARD  TO  EUROPE 

Chicago,  July  15 — James  Wellard, 
native  Londoner  and  more  recently 
editor  of  the  International  Qtiarterly 
published  in  U.  S.,  left  this  week  by 
Clipper  plane  for  London  as  the  CHi- 
cago  Times’  sixth  staff  correspondent 
in  the  war  zone.  He  will  go  to  Portu¬ 
gal,  France  and  England  for  the 
Times,  according  to  Irving  Pflaum, 
Times  foreign  editor. 

WON  GETS  ™ 

The  Federal  Communications  Com¬ 
mission  has  granted  WGN.  Chicago 
Tribune  radio  station,  authority  to 
proceed  with  construction  of  FM  sta¬ 
tion  W59C. 


EDITOR  &  PUBLISHER 
CALENDAR 

J  uly  23  —  FCC  hearing  on 
dual  radio  ownership. 

.4ug.  1-2  —  Western  Daily 

Newspaper  Advertising  Mana¬ 
gers  Assn.,  annual  convention, 
Banff  Springs  Hotel,  Banff,  Alta. 

.4ug.  8-9 — West  Texas  Press 
Assn,  convention,  Odessa. 


Court  Orders  Fair  Pay 
For  Florida  Executives 

The  Supreme  Court  of  Florida  on 
July  15  granted  to  Julius  and  Her¬ 
bert  Davidson  a  peremptory  writ  of 
mandamus,  ordering  the  circuit  court 
to  amend  its  orders  of  July  1  in  a  suit 
brought  against  the  Davidsons  and  the 
News-Journal  Corp.,  of  Daytona 
Beach,  Fla.,  by  R.  H.  Gore,  publisher 
of  the  Daytona  Beach  Sun-Record, 
who  since  1937  has  owned  a  minority 
interest  in  the  News-Journal. 

The  supreme  court  directed  that  past 
and  future  salaries  for  the  Davidsons 
as  general  manager  and  editor,  respec¬ 
tively,  of  the  News-Journal,  must  be 
Axed  on  a  basis  of  fair  compensation 
to  each,  and  not  set  at  ^,200  for 
“either  or  both”  as  in  the  original  de¬ 
cree. 

A  new  application  for  a  receivership 
of  the  News-Journal  Corporation  was 
eliminated  by  the  Supreme  Court. 

REHEARING  DENIED 

Milwaukee,  Wis.,  July  15 — Another 
chapter  in  the  libel  suit  of  former 
Mayor  Daniel  W.  Hoan  of  Milwaukee 
for  $100,000  damages  from  the  Mil¬ 
waukee  Journal  was  written  when  the 
Wisconsin  Supreme  Court  at  Madison 
denied  a  rehearing.  A  Milwaukee 
county  circuit  court  jury  on  June  29, 
1940,  returned  a  verdict  of  $20,000 
against  the  Journal,  Harry  J.  Grant, 
chairman  of  the  board,  and  Laurence 
C.  Eklund,  reporter  who  wrote  the 
article.  Judge  O.  H.  Breidenbach  on 
October  11,  1940,  set  the  verdict  aside 
and  dismissed  the  complaint.  The 
state  supreme  court  upheld  Judge 
Breitenbach  in  dismissing  the  suit. 

FDR  NAMES  COL.  ADLER 

Colonel  Julius  Ochs  Adler,  who  has 
been  on  leave  of  absence  from  his  post 
as  vice-president  and  general  manager 
of  the  New  York  Times  since  last  Oc¬ 
tober  to  serve  with  the  U.  S.  Army, 
was  one  of  25  persons  nominated  July 
10  by  President  Roosevelt  for  the 
rank  of  Brigadier  General.  Colonel 
Adler,  who  has  been  commanding  the 
113th  Infantry,  44th  Division  at  Fort 
Dix,  N.  J.,  won  the  Distinguished  Ser¬ 
vice  Cross  while  on  duty  with  the 
306th  Infantry,  77th  Division,  in 
France,  as  well  as  the  Croix  de  Guerre 
with  palm  and  the  Italian  Croce  di 
Guerra. 
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ANPA  and  Newspaper-Radio  Commit¬ 
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BALTIMORE  Evening  Sun  “glamor¬ 
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E  &  P  Editor  Declines 
To  Comment  at  FCC 
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present  considerations  of  a  broad  an<| 
general  nature  to  the  Commission. 

It  is  suggested  that  you  shoul<tf 
testify  from  your  own  professional  ’X 
knowledge  and  experience  on  the  re¬ 
spective  functions  of  the  newspaper! 
and  the  radio  from  a  newspaperman’s 
point  of  view.  This  topic  would  em¬ 
brace  the  following  questions  and  such 
other  considerations  as  you  think  per¬ 
tinent  or  important: 

Quoitions  on  Rivalry 

Wherein  are  the  functions  of  the 
newspaper  and  radio  similar  or  differ¬ 
ent  in  conveying  news,  information 
and  entertainment  to  the  public?  To 
what  extent  do  the  newspaper  and 
radio  compete  in  performing  this  func¬ 
tion? 

To  what  extent  are  they  supple¬ 
mentary?  Is  the  radio  an  adjunct 
to  the  newspaper  or  vice  versa?  To 
what  extent  has  the  radio  augmented 
or  diminished  the  public  service  func¬ 
tions  of  the  newspaper?  Is  it  desir¬ 
able  from  a  newspaperman’s  pmint  of 
view  for  there  to  be  competition  be¬ 
tween  the  two  media  in  news  gather¬ 
ing  and  news  dissemination? 

Under  the  topic  of  the  functions  of 
the  two  media  as  business  enterprises, 
questions  arising  are:  Wherein  are  the 
functions  of  the  newspaper  and  the 
radio  alike  or  different  in  bringing 
the  message  of  advertisers,  both  na¬ 
tional  and  local,  to  the  public?  To 
what  extent  do  the  newspaper  and  the 
radio  compete  for  advertising  reve¬ 
nue?  What  significant  economic 
effects  upon  the  newspaper  have  re¬ 
sulted  from  the  rise  of  radio  and  its  * 
increasing  use  as  an  operative  com- 
mercial  arrangement  or  an  ownership 
interest  in  radio  stations?  Is  it  desir¬ 
able  for  newspapers  to  adopt 
discriminatory  or  retaliatory  measures 
with  respiect  to  radio  stations  or  radio 
advertisers? 

A  final  topic  to  be  pursued  in  your 
testimony  is  the  historical  develop¬ 
ment  of  newspapier  ownership  of  radio 
stations. 

Questions  arising  here  are: 

What  have  been  the  dominant  mo¬ 
tives  of  newspapiers  in  acquiring  radio 
stations?  Have  these  motives  been 
fully  realized  by  the  newspapers  in 
their  ownership  and  op>eration  of  radio 
stations? 

The  Commission's  hearings  are 
scheduled  to  begin  on  July  23,  and 
while  the  schedule  in  some  aspiects  is 
still  indeffnite  it  is  probable  that  you 
would  be  required  to  appiear  on  Thurs¬ 
day,  July  24,  or  shortly  thereafter. 
Within  a  few  days  you  will  be  notified 
definitely  of  the  date  on  which  your 
testimony  will  be  desired.  You  will, 
of  course,  be  entitled  to  receive  all 
allowable  witness  fees  and  travel  ex- 
p>enses. 

T.  J.  Slowie,  Secretary, 

FCC. 
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Editor's  Answer 

July  16,  1941. 

Mr.  T.  J.  Slowie,  Secretary, 

Federal  Communications  Com., 
Washington,  D.  C. 

Dear  Sir:  This  will  acknowledge  re¬ 
ceipt  of  yours  dated  July  14,  request¬ 
ing  my  testimony  before  the  Com¬ 
mission’s  hearings  on  the  relations  be¬ 
tween  the  newsp>ap>ers  and  radio. 

Upon  advice  of  counsel,  I  feel  com- 
p>elled  to  decline  your  invitation  to 
testify,  on  the  grovmd  that  the  Com¬ 
mission  does  not  pmssess  the  authority 
to  make  this  investigation. 

Editor  &  Publisher, 
Arthur  T.  Robb, 
Editor. 
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Unusual  treatment  of  financial  and  business  pages  by  the  Baltimore  Evening  Sun,  which  has  increased  their  reader  interest. 

_  ^  _  dustrial  houses  began  telling  their  how  the  government  agencies  func 

■«  I  Um  ^  AC  IX  '■•O  employes  to  read  the  pages.  tioned  and  how  policies  worked  out. 

Mr.  Conley  and  others  in  writing  the 


Financial  Pages  Are 
‘Glamorized’  in  Baltimore 


Housewives  and  mothers  read  them  for  histor^s  of  ^al  financial  mstitutions 
the  light  they  threw  on  elements  of  worked  m  the  changing  histones  of 
the  family  budget.  Younger  women,  the  times  and  the  development  of  new 

.  business  functions  which  are  now  a 


Evening  Sim  Makes  Them  Interesting  With  raisroVtorcurio^flnTormS  they  h^ed  part  of  business  habits^  This 

Feature  Stories  on  Bu^ess  .  .  .  Reader  ‘'°The"piS'are  ^IJw  ^SknSrd  part  ^nd  c^asualty  companies.  Baltimore  is 

Interest  Increased  Considerably  o^toe  d^y  issue  of  the  Evening  w 

1  4.  w  r  roads  and  ships.  He  had  worked  in 

By  lOfflKY  S.  SHERWOOD  ™w 'fu™  *  *:“t"cu5  Altoona  and  ‘’s.roudsb,^  Panna,!- 

_ _  r, _ _  _ _ Uoafoa-aa  tiaaa  vauia,  before  coming  to  Baltimore  and 

lORE,  July  15— The  new,  was  not  neglwted.  There  were  tales  *han  was  the  “e  activities  of  a  great  port  were  new 


contained  about  cosmetics,  etc. 


was  particularly  true  of  the  bonding 


iilkdiiicu  awuut  •  -r*  1a*  _ 

The  pages  are  now  a  standard  part  ^^d  casualty  companies.  Baltimore  is 

r  ®  _  .  *  c>i«*/Nn<v  oiirtH  «%/\m r\!i n  1  dc 


of  the  daily  issue  of  the  Evening  Sun. 
There  isn’t  any  doubt  that  a  much 


particularly  strong  in  such  companies. 
Mr.  Shaner  worked  on  industry,  rail- 


,  f  ,-oo/iorc  nf  roads  and  ships.  He  had  worked  in 

larger  percentage  of  the  readers  ot  j  o*  j  v  r.  i 

th?  paper  now  turn  to  the  financial  Altoona  and  Stroudsbi^g  Pennsyl- 


United  States  ports,  and  romance  was  page  or  me  evening  nun  i 

found  in  the  commodities  the  ships  a"  exclusively  local  page)  and  con 


carry,  in  the  masters  of  the  ships,  in 
the  crews. 


BALTIMORE,  July  15— The  new,  was  not  neglected.  There  were  tales  ^  the  activities  of  a  great  port  were  new 

•unlike”  financial  page  which  has  about  the  ships  that  come  and  go  in  inaugurated  m  Feb  ry,  found  them  rich  with 

made  its  appearance  in  the  Evening  the  Baltimore  harbor.  There  was  op-  .  u  i,-.  ;  .Uo  color.  And  he  was  allowed  to  let  his 

Sun  of  Baltimore  _____  portunity  for  use  of  the  imagination  ^abit  is  encouraged  ^  the  fact  .  ^  little-that  the  color 

was  bom  out  of  here.  The  Baltimore  harbor  handles  that  stor  es  are  often  start^  on  the  ^ 

the  feeling  of  the  second  largest  tonnage  of  aU  Pff "  1  through  his  copy. 

Neil  H.  Swanson,  United  States  norts.  and  romance  was  (the  last  page  of  the  Evening  Sun  is 

managing  editor, 

^that  he  wanted  a 
”page  which 
would  make  an 
appeal  to  a  larger 
number  of  read¬ 
ers  than  those 
who  pore  over 
the  stock  and 

bond  quotations  ...uac,  axucu  o  iiccu  » <111.11  wm.., — ^  -  ana  Dond  quotations  and  market  anal- 

and  the  analyses  Neil  Swenson  his  library  had  been  doing  its  best  corjwrations,  which  attracted  wide  at-  yses  what  they  want.  But  a  lot  of 
of  market  trends.  to  supply  for  years.  All  orders  of  tention.  people  who  in  the  past  never  thought 

The  paper  was  giving  24  columns  to  people,  and  especially  school  children,  Joseph  Jean  Shaner  has  done  a  turning  to  financial  pages  now  read 


1  exclusively  local  page)  and  con-  one  story  he  wrote  of  the  "poig- 

tinued  on  the  financial  page. 

_  n  ,  ,  1  1  night  and  the  ponderous  hush  of  eve- 

who  have  dorie  the  work  ning;  the  crash  and  roar  of  shipyards. 


Evidence  of  the  increased  interest  of  have  had  a  swell  time  doing  it,  for  it  the  pizzicato  of  riveting  machines  and 

the  reader  in  the  pages  was  immediate,  has  been  interesting  work.  Rodney  scream  of  the  high-pitched 

One  of  the  first  to  manifest  this  in—  Crowther,  business  editor  of  the  paper,  whistle  ”  He  Quoted  noetrv  when  he 
terest  was  Dr.  Joseph  L.  Wheeler,  did  the  hidden  taxes,  farm  subsidy,  fgjt  like  it. 

librarian  of  the  Enoch  Pratt  Library,  Federal  Reserve,  Nazi  articles.  John  pages  are  still  financial  pages, 

the  big,  free  public  library  of  Balti-  E.  Conley  did  a  series  on  the  histories  They  give  those  who  pour  over  stock 
Dona  quouuions  more.  These  pages  filled  a  need  which  of  Baltimore  business  and  financial  aud  bond  quotations  and  market  anal- 

and  the  analyses  Neil  Swenson  kis  library  had  been  doing  its  best  corjwrations,  which  attracted  wide  at-  yses  what  they  want.  But  a  lot  of 
of  market  trends.  to  supply  for  years.  All  orders  of  tention.  people  who  in  the  past  never  thought 

The  paper  was  giving  24  columns  to  people,  and  especially  school  children,  Joseph  Jean  Shaner  has  done  a  turning  to  financial  pages  now  read 
financial  news.  That  was  too  large  a  had  been  digging  in  the  library  shelves  series  on  the  port  of  Baltimore  and  on  regularly. 


proportion  of  the  news  columns  to  be  for  years  on  the  hunt  for  just  such  other  subjects.  a 

giving  to  a  definitely  limited  group  of  information  as  was  given  here.  This  Various  members  of  the  staff  have  QirilrG  TllTGCrt  Ended 

readers.  Mr.  Swanson  believed  that  was  just  what  Dr.  Wheeler  wanted,  taken  a  whack  at  the  thing.  .  aiiacrvAi 

the  financial  pages  of  the  newspaper  especially  since  the  articles  were  not  Pictures  have  been  used  generously  IH  B^lllIlGapoliS 

should  share  a  quality  which  marks  written  in  technical  language,  but  in  to  add  to  the  articles.  They  have  been  Minneapous  July  14 The  threat  of 

the  rest  of  the  paper.  They  should  be  the  common  speech.  He  ordered  these  made  by  the  staff  photographers  of  the  typographical  ’  union  strike  against 

interesting.  Everybody  should  read  pages  collected  in  loose-leaf  binders  Evening  Sun  and  the  glamor  of  the  daily  newspapers  in  Minneapolis  was 
them.  and  made  available  for  the  school  railroad  yard  and  of  ships  has  not  been  ended  today  when  officials  of  ITU 

It  was  found  that  complete  stock  children,  not  only  of  Baltimore  City,  missed.  At  times  full  page  lay-outs  Local  No.  42  and  publishers  of  the 


and  bond  quotations  and  the  routine  but  of  the  State  as  a  whole. 


have  been  used  and  foil  advantage  newspapers  signed  a  new,  one-year 


of  finance  could  be  compressed  into  School  officials  had  found  out  long  has  been  taken  of  the  picturesque  contract 
16  columns.  That  gave  a  whole  page  ago  that  the  student  who,  assigned  to  possibilities  of  the  subject.  Some  very  Terms 
for  stories  which  would  appeal  to  write  a  theme,  goes  out  and  digs  up  artistic  pages  have  been  used,  of  which  ^erp  an 


Terms  of  the  negotiated  settlement 
were  approved  at  a  special  meeting 


everybody  without ,  increasing  the  information  from  his  own  sources  does  the  accompanying  is  an  illustration,  union  cancelling  the  local’s 

space  which  already  was  devoted  to  a  better  job  of  understanding  what  he  Care  has  been  taken  to  make  the  notice  to  the  kte  labor  conciliator  of 

financ^  and  market  material.  is  doing  than  if  the  info^ation  is  articles  easy  to  read.  Mr.  Crowther  intention  to  strike.  A  compulsory 

Hidden  taxes  which  every  man  and  handed  to  him.  They  found  the  page  took  dry  government  and  financial  re-  waiting  period  required  under  state 

^oinan  pays  without  thinking  of  them  very  helpful  and  encouraged  the  chil-  ports  and  worked  them  into  easy  rim-  j^w  before  a  strike  can  go  into  effect 

Twere  diKussed  in  this  soace:  the  per-  dren  to  study  it.  ning  stories  which  showed  the  our-  _ i _ _ r_i  <: _  ’ 


^ere  discussed  in  this  space;  the  per-  dren  to  study  it.  ning  stories  which  showed  the  pur- 

centage  which  taxes  form  of  the  cost  Men  at  the  head  of  business  and  in-  pose  back  of  government  activities, 

of  such  things  as  a  glass  of  beer,  a  _ — _ 

,  cocktail,  a  cigar,  the  telephone  bill,  a 

package  of  cigarettes,  the  costs  of  run-  PATTERSON,  KELLER  SUCCEED  PAUL  BLOCK 

j  grove  PATTERSON,  editor  of  the  Toledo  Blade,  has  been  elected  president 
STwav  rw^k^^h^TnaSl  and  Oliver  J.  Keller,  vice-president  and  general  manager 

industrial  organizati^of  the  German  ‘  k  been  elected  president  of  th^  pa^r,  both 

Nazi  state  was  described  One  big  succeeding  the  late  Paul  Block  who  died  June  22.  In  Toledo,  Mr.  Patterson 
smash  was  a  setting  forth  of  the  New  president  and  editor  and  Paul  Block,  Jr.,  has  been  named 

Deal  subsidies  to  agriculture— amount-  assistant  editor.  Other  officers  of  the  Blade  Co.  are  F.  E.  Cottrell,  vice-presi- 
ing  to  almost  nine  billion  dollars  from  treasurer;  S.  C.  Speer,  vice-president  and  general  manager;  F.  S. 

1932  to  1940  inclusive  ($8  894  506  421  Newell,  vice-president  and  business  manager;  William  Block,  assistant  general 


•ng  to  almost  nine  billion  dollars  from 
1932  to  1940  inclusive  ($8,894,506,421 


( to  be  exact) .  This  was  accompanied  manager,  and  Daniel  Nicoll,  associate  publisher.  In  Pittsburgh,  Paul  Block, 
by  a  full  page  table  giving  details.  Jr.,  was  elected  vice-president  and  associate  editor,  and  William  Block  was 
w  Little  known  and  curious  facts  of  named  secretary.  Leo  A.  Wise  was  continued  as  treasurer.  New  members 
freight  handling  and  industry  were  elected  to  the  board,  in  addition  to  Mr.  Block’s  two  sons,  were  Herbert  G. 
i  made  the  subjects  of  articles.  Romance  Wyman,  advertising  director,  and  Ray  Foudray,  circulation  manager. 


had  been  extended  several  times. 

The  new  contract  provides  for  an 
hourly  wage  increase  of  6.4  cents,  to 
make  the  scale  $1.40  an  hour,  a  five- 
day  week,  and  seven-hour  day.  The 
ITU  members  here  formerly  worked 
on  a  six-day  week,  six  hours,  40 
minutes  a  day.  Pay  raises  are  retro¬ 
active  to  June  6.  Provision  for  one 
week’s  vacation  with  pay  also  has 
been  written  into  the  agreement. 

ROY  MOORe"  named 

Roy  D.  Moore,  publisher  of  Brush- 
Moore  Newspapers,  has  been  named 
as  state  chairman  for  National  Defense 
Savings  campaign  in  Ohio  by  Secre¬ 
tary  of  the  Treasury  Morgenthau. 
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EDITOR 


P  U  B  L  I  S  H  E  -. 


1  1  •  1  1  use  of  this  effective  sales  medium  in 

Bureau  Publishes  Book  '~f-  „  , 

All  of  the  Muriel  appropriation  for 

g  •  1940  was  in  newspapers. 

OiNGwsDaDerCamDaicrns 

ww  ^  newspapers  successfully  is  shown  in 

*»T>i  T»  1  »»  T»  •  nn  e%  «  •  campaigns  reported  by  the  Satur- 

Blue  Book  Reviews  70  Success  Stones  day  Evening  Post,  Newsweek,  and 

Funk  &  Wagnalls  Co.  for  its  Eknily 

Oi  1940 — 20  Major  Classes  of  Post  etiquette  book. 

Among  the  other  types  of  advertis- 

Advertisers  Are  Covered  ers  whose  success  stories  are  reported 

in  the  book  are  public  utilities,  sport- 

SEVENTY  diversified  newspaper  sue-  increased  125%.  The  agency,  Geyer,  go<^  rnanufacturers,  iiuurance 

cess  stories  of  1940  are  highlighted  Cornell  &  Newell,  reports  that  “with  companies,  industrial  organizations. 


'Blue  Book"  Reviews  70  Success  Stories 


Oi  1940 — 20  Major  Classes  oi 
Advertisers  Are  Covered 


organizations. 


in  the  Bureau  of  Advertising,  ANPA,  the  same  advertising  strategy,  relying  Sas  and  oil  companies,  and  financial 


“Blue  Book”  of  newspaper  campaigns  heavily  on  newspaper  space,  Kelvina-  institutions. 


Winston-Salem,  July  15 — There  was 
a  story  behind  the  news  at  May  view 


which  is  published  this  week.  tor  sales  for  the  first  quarter  of  1941  CJ**  tl 

The  campaigns  are  divided  into  20  are  continuing  the  gains  scored  last  v^lty  bidltOr  IxOS 
major  classifications,  ranging  from  al-  year,  more  than  doubling  their  very  ProcirlontirTl 
coholic  beverages  to  wearing  apparel,  successful  1940  figures.”  nr  *  i 

Typical  ads  are  reproduced  for  each  American  Airlines,  which  carried  Winston-Salem,  July  15  There  was 
campaign,  along  with  pertinent  data  61%  more  passengers  in  1940,  re-  behind  the  news  at  Mayview 

ranging  from  the  problem  faced  by  ported  that  all  the  line’s  direct  selling  p  ^  Blowing 

the  advertiser  to  the  method  em-  copy  goes  into  newspapers  and  that  week-end. 

ployed  and  the  results  obtained.  Com-  over  half  of  the  total  appropriation  When  Mayview  Manor,  the  resort 
ments  on  the  campaigns  are  made  went  into  this  medium  in  1940.  hotel,  was  built 

either  by  the  advertiser  or  the  agency  Charles  A.  Rheinstrom,  general  sales  ^  ^  named  the 

and  the  facts  and  figures  are  from  the  manager  of  American,  is  quoted  as  Presidential  Suite,  and  an  individual 
same  sources.  saying  that  “with  their  flexible  cov-  F>orch  wm  attached  to  give  occupants 

The  book  prepared  by  the  Bu-  erage  of  the  markets  we  want  to  ^  magnificent  view  of  Grandfather 
reau’s  research  and  promotion  depart-  reach  newspapers  are  indispensable,  Mountain  and  Johns  River  Gorge, 
ment  has  a  four-page  cross-reference  both  f  telling  aviation’s  story  and  Every  season  the  management  has 
index  and  a  special  section  entitled  for  selhng  American’s  service.”  kept  this  suite  well  groomed,  hopeful 

“How  and  Why  to  Use  Newspapers”  What  a  railroad  can  do  with  news-  some  day  a^  Presidential  party 

which  lists  28  of  the  specific  uses  of  paper  advertising  is  demonstrated  by  pass  to  christen  it.  But  some- 

newspaper  space  which  advertisers  Atlantic  Coast  Line  which,  with  85%  none  ever  did  until  Friday,  July 

listed  in  the  book  have  used.  of  its  total  appropriation  in  newspa-  then  it  was  occupied. 

Calvert's  Success  Story  pers,  showed  a  20.9%  gain  in  pas-  manager,  had  ji^t 


ment  has  a  four-page  cross-reference  both  f  ■"  telling  aviation’s  story  and 
index  and  a  special  section  entitled  for  selhng  American’s  service.” 


“How  and  Why  to  Use  Newspapers 


listed  in  the  book  have  used. 

Calvert's  Success  Story 


Calvert  reports  that  90%  of  its  1940  ^  5^,,^  advertising  Winston-Salem  (N.  C.) 

budget  went  1?*^°  agency  for  the  P  H  Hanes  Knitting  Sentinel  and  president  of  the  Ne>ws 

276  cities  and  W.  W.  Wachtel,  Calvert  agency  tor  the  P.  H.  Hanes  fitting  Editorial  Association  of  North 

the  newsoa-  Co.  of  North  Carolma,  largest  news-  Miioriai  Association  or  iNorin 

president  congratulates  me  ne  p  advertiser  in  its  field  said  its  Carolma,  with  Suite  No.  1.  About  the 

per  publishers  for  “providmg  us  with  Paper  advertiser  m  its  held,  said  its  Jackson  who  was  busv  with 

floviKlo  medium  we  have  Campaign  was  so  enthusiastically  aacipon,  wno  was  ousy  wim 

me  most  flexible  ^  received  that  its  retailers  at  their  own  details  of  his  association  s  annual 

found  for  domg  what  I  consider  our  received  mat  ^  reteiiere,  at  their  ovm  became  well  estabUshed  in 

riue  ir.h  in  advertLsing  ”  expense,  mserted  27,841  ads  to  tie  m  esiaouaneo  m 

Number  One  ]OD  m  advertising.  national  mnv  Smte  No.  1,  in  walked  Mrs.  Woodrow 

S.  D.  Heese,  advertising  director  of  wim  me  national  Wilson  and  her  nartv  of  three  from 

Schenley  Distillers,  says:  “We  have  By  ex^rience  the  Hanes  Co.  h^  w^hhiion  d  C 

concanlrated  Cream  ot  Ken-  the  wife  of  the  late 

tucky  advertemg  m  newspapers  be-  vertmng  m  new^^ere  h^  reined  m  president  had  to  be  content  with  next 


Jack  G.  Craft,  manager,  had  just 
complimented  R.  Alton  Jackson,  city 


cause  their  flexibility  permits  select-  ^  successful  springboard  for  the  corn- 


content  with  next 


ing  markets  according  to  distribution  pany’s  entire  program  of  merchandis- 
and  sales  potential  and  because  they  and  promotion. 


Ads  Sell  Scalp  Treatments 

To  increase  the  sale  of  special  scalp 


grveSquiSTrS^^^^^  ""  Ads  Sell  Scalp  Treatments  BUY  ILLINOIS  DAILY 

Roland  Butler,  general  press  repre-  To  increase  the  sale  of  special  scalp  Chicago,  July  17 — Mr.  and  Mrs.  H. 
sentative  for  Ringling  Bros,  and  treatments  Terminal  Barber  Shops  B.  Winsor,  owners  of  the  Boonville 
Barnum  &  Bailey’s  “greatest  show  on  put  on  a  special  newspaper  campaign  (Mo.)  Daily  News  and  Advertiser, 
earth,”  testifies  that  “advance  sales,  for  two  months  and,  as  a  result,  sold  have  purchased  the  Canton  (Ill.) 
advertised  only  in  newspaper  space,  81%  more  treatments.  Ledger  from  U.  G.  Orendorff,  princi- 


sentative  for  Ringling  Bros,  and  treatments  Terminal  Barber  Shops 
Barnum  &  Bailey’s  “greatest  show  on  put  on  a  special  newspaper  campaign 


Ledger  from  U.  G.  Orendorff,  princi- 


generally  amotmt  to  as  much  as 
$3,500  per  stand.”  19^0  appropriation  in  newspapers,  Winsors  plan  to  assume  active  man- 

“It’s  also  a  fact,”  Mr.  Butler  con-  using  some  400  papers  for  weekly  agement  of  the  Ledger,  which  began 
tinues,  “that  the  steady  gains  we’ve  schedules.  A  recent  survey  made  by  as  a  weekly  in  1849  and  became  a 
enjoyed  since  1929  have  been  re-  the  company  shows  that  in  17  of  the  Iii  1912.  Mr.  Orendoifl  was  for- 

corded  in  years  when  our  newspaper  22  cities  surveyed.  Hills  Bros,  coffee  n^®rly  associated  with  Parlin  &  Oren- 
expenditures  have  likewise  been  was  first.  T.  C.  Wilson,  advertising  *iorff  Plow  Company  of  Canton  prior 
steadily  increased.”  manager,  declares  that  newspapers  his  purchase  of  the  Ledger. 

Circs  Spaads  $300,000  ^re  exclusively  to  solve  the  com-  "  p. 

_ _ „1  tVio  oirriiK  Pany  s  market  problems  because  of  KxlNNbTH  LORD 


Hills  Bros.  Coffee  invested  its  entire  P®^  stockholder  of  the  Ledger.  The 


Winsors  plan  to  assume  active  man- 


steadily  increased.”  manager,  declares  that  newspapers  purenase  or  tne  Liedger. 

Circs  Speds  $300,000  ^re  exclusively  to  solve  the  com-  "  p. 

The  annual  investment  of  the  circus  KpiNETH  LORD 

in  newspaper  advertising  has  in-  adaptebihty  and  flexibility.  Kenneth  Lord,  61,  former  city  edi- 

creased  from  the  $50  000  a  year  in  .  hi  the  tobacco  classification  only  tor  of  the  New  York  Sun  and  later  an 

the  middle  of  the  20’s  to  nearly  $300,-  camp^^  are  mention^.  WU-  executive  of  the  New  York  Telephone 

ham  Goldstein,  manager  of  the  cigar  Company  until  his  resignation  on 


eoioc  man  Senator’s  fine  showing  and  we  look  ter  S.  Lor^  was  for  many  years  man- 
W.  F  Hufstader  genera  ^les  man-  ^  extensive  aging  editor  of  the  Sun. 

ager  of  Buick  Motor  Division,  says  _ _ _ _ s  b  vx  uic  .jmi. _ 


that  newspapers  are  the  backbone  of 
the  Buick  campaign  because  they  pro- 


P.  &  G.  TO  SPEND  $600,000  FOR  IVORY 


Women  Reporters^r : 
On  Par  with  Men 
In  Washington  Tc 


Ruby  Black  Says  No  Dis¬ 
crimination  Against  Them 
By  News  Sources 


Chicago,  July  15 — Washington,  D.C, 
is  the  most  interesting  place  in  tit 
world  for  a  newspaper  woman 
work,  stated  Ruby  Black,  staff  writ^ 
for  United  Press,  in  addressing  tb 
Chicago  Alumni  of  Theta  Sigmi  Ph 
national  journalistic  sorority,  hen 
last  night.  Miss  Black,  who  write  ftt 
under  her  maiden  name,  told  her  au- 
dience  that  women  reporters  are  gen. 
erally  accepted  on  a  par  with  meni  ^ts 
the  nation’s  capital.  ®,  j 

“I  have  never  felt  that  in  Washinj. 
ton  there  has  been  a  source  of  imp*, 
tant  news  to  which  I  didn’t  have  tb  THE 
same  access  as  a  man  reporter,”  sb  P®l 
declared,  in  referring  to  her  16  ye®  libel 
of  reportorial  experience  in  Wash-  libra 
ington.  “I  know  of  no  govermna;  tioni* 
official  who  discriminates  against  vo-  ibe  ] 
men  in  giving  news.”  depa) 

Can  Atk  Any  Question  ™ 

She  described  Washington  as  tb  modi 
only  capital  in  the  world  where  a  fo  il 
newspaper  person  can  go  to  the  hesi  varic 
of  the  government  and  other  resp«.  affor 
sible  officials  “frequently  and  regu-  Ar 
larly  and  ask  any  question  you  warn  man 
about  what  goes  on,”  without  en-*  centi 
countering  strict  censorship  or  fee  dred 
of  indirect  censorship  by  intimidatioL  news 
Never  before,  she  added,  have  then  news 
been  so  many  women  reporters  doii|  Yet 
such  responsible  newspaper  jobs  k  try 
Washington  in  a  time  of  nation^prop 
crisis.  In  her  opinion,  there  are 
as  many  women  as  should  be  k*  Sraal 
Washington  doing  newspaper  woA  P*"®? 
but  many  are  in  paositions  where  they 
can  write  freely  on  all  aspects  of  & 
government.  “These  women  write 
news  that  is  front  page,”  she  said,  “thi 
is  widely  read  and  quoted.  Newspi- 
per  women  are  admitted  to  all  sources 
of  news.  They  have  as  free  access  k  A 
the  news  as  do  men.”  find 

Miss  Black,  wife  of  Herbert  Little  ol  a 
former  Associated  Press  and  Scripps-  iron 
Howard  newsman,  now  director  of  in- 
formation  for  NYA,  referred  to  Mrs, 
Roosevelt’s  press  conferences  as  “tb 
one  source  of  news  to  which  only 
women  are  allowed.”  The  U.P.  r^ 
porter  declared  that  Mrs.  Roosevelt's 
press  conferences  are  generally  con-  ®  ® 
ceded  to  be  one  of  the  main  source 
of  news  in  Washington. 

Miss  Black,  author  of  “Eleanor 
Roosevelt,  A  Biography”  and  co-. 
thor  with  Edwin  Rosskam  of  “Wash-  . 
ington  Nerve  Center,”  told  how  it  tool 


her  one  year  to  ^t  a  newspaper  job  k 


;  -  .  ,  o  enn  o*  department  of  P.  LorUlard  Co.,  Inc.,  June  1,  1936,  died  July  15  at  his  home 

Approxunately  2,^  ^bat  “newspapers,  of  course,  de-  in  Garden  City,  Long  Island,  N.  Y., 

of  Aem  d^ies^rried  the  circus  ad-  considerable  credit  for  Muriel  after  a  long  illness.  His  father,  Ches- 


Washington.  “It  is  still  a  man’s  work; 

_ r _ _  1.?  • _ _  1  • _ _ _  _ I 


as  far  as  hiring  and  firing  are  coe-I 
cemed,”  she  admitted.  “The  difficult;^,.},,, 
is  in  getting  a  job.  After  a  woma^^gj. 
gets  a  job  there  is  no  handicap  k  gyg 
reporting  the  news.”  tall 


-vide  “localized  selling  on  a  national  PROCTER  &  GAMBLE  will  increase  its  newspaper  advertising  on  the  new 


scale  ”  Ivory  soap  by  about  25%  and  spend  approximately  $600,000  in  125  news- 

Since  1935  Buick  has  more  than  papers,  beginning  in  a  few  weeks.  The  new  campaign,  featuring  the  “velvet 
doubled  its  newspaper  investment  and  suds”  copy  theme,  will  be  spread  pretty  evenly  around  the  country.  Ads 
now  places  more  than  75%  of  the  total  will  be  rim  at  least  weekly  and  will  continue  through  the  fall.  Copy  will 


appropriation  in  this  medium.  measure  from  600  lines  upward.  An  advertising  official  of  the  company  in 

Pontiac,  which  moved  from  sixth  Cincinnati  told  EIditor  &  Publisher  this  week  that  “every  important  market 
to  fifth  place  in  sales  among  all  makes  in  the  country”  will  be  covered  in  the  campaign, 
in  1940,  used  2,204  newspapers  and  ran 

weekly  ads  measuring  from  532  to  CHICAGO  ITU  TO  MEET  ON  CONTRACT  PROPOSAL 

1,162  lines.  CHICAGO,  July  17 — Chicago  Typographical  Union  No.  16  members  will  meet 

Nash-Kelvinator  put  three-quarters  Sunday,  July  20,  to  consider  a  contract  proposal  of  Chicago  Newspaper 
of  its  total  advertising  appropriation  Publishers’  Association,  following  negotiations  this  week  at  which  the  printers 
for  1940  in  a  nation-wide  newspaper  were  assisted  by  Claude  M.  Baker,  ITU  president.  The  latter  was  called  into 
campaign  with  ads  ranging  from  600  negotiations  here  after  the  three  evening  newspaper  chapels  agreed  to  return 
to  1,750  lines  and  its  sales  for  the  year  to  work  subsequent  to  their  one-day  “wild  cat”  strike,  June  26. 


reporting  the  news.”  tall 

COONS  OP  As  OmCE  i  ? 

Sheldon  R.  Coons,  who  gave  up  hs'  dis< 
post  as  executive  vice-president  anc  -j 
director  of  Lord  &  Thomas,  advertb-l  p^jj 
ing  agency,  Dec.  31  last  and  ail  niai 
nounced  his  retirement  from  the  ad-  g  „ 
vertising  agency  field,  has  establisM  the 
himself  as  a  general  business  counsi  fog 
serving  several  leading  industries,  aK  mj. 
has  opened  offices  in  New  York  City  cui 
From  1919  to  the  beginning  of  iS  the 
Mr.  Coons  was  publicity  and  sales  d-'  oni 
rector  of  Gimbel  Brothers,  New  Yorl^  j 
becoming  general  merchandise  man-  an 
ager  and  vice-president  in  1928.  Bej  mi 
left  Gimbels  and  joined  Lord  and)  a 
Thomas  in  1931.  sue 
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Ei|poR  JULY  19,  1941 

"^Library  Staffs  Are  Key 
^  To  “Libel  by  Mistake” 

j.  Noted  New  York  Lawyer  Explains  How  "Honest' 

Errors  Which  Lay  Newspaper  Open  to 
Costly  Suits  Con  Be  Avoided 


tening.  He  has  his  story.  He  sends  Kehoe,  who  was  an  Assistant  Corpo- 
to  the  library  for  the  “clips”  on  John  ration  Counsel  for  New  York  City. 
T.  Smith,  a  New  York  attorney.  Back  But  he  had  not  been  convicted  in  a 
comes  the  article  of  Jxme,  1939,  when  milk  scandal  and  had  been  grossly 
John  J.  Smith  was  convicted  of  fraud  libeled,  simply  because  he  had  been 
and  disbarred.  The  library  also  fxir-  confused  with  another  man  of  the 
nishes  a  picture  of  John  J.  Smith,  same  name,  who  had  held  the  same 


labeled  “John  Smith.” 


position  in  the  city  administration 


The  reporter  delightedly  sets  to  and  had  been  jailed  in  a  notorious 
work  on  his  story  and  the  following  scandal. 


day  “Gazette”  readers  are  scanning 
a  headline; 

“DISBARRED  ATTORNEY  SPURNS 


By  J.  HOWARD  CARTER  Under  the  picture  is  the  caption,  the  iudment* and  ordered'a  new 

Member  of  Townley.  Updike  &  Carter.  New  York  "John  Smith.”  saying: ^n  a  case  where  it  is  estab- 

.  ,  ,  ,  John  T.  Smith,  who  was  never  con-  ijshpH  that  the  article  wa<!  pmsslv 

'  (Following  is  an  excerpted  address  tion  as  a  jury  believes  to  have  been  victed  of  a  crime  or  disbarred,  and  liholmic  anrl  tViat  o 

on  “Libel  by  Mistake”  given  by  Mr.  caused  by  the  publication.  Moreover,  ^^o  looks  nothing  like  the  picture  man  of  excellent  reputation  aVS 

V*  Carter  before  the  N ewspaper  Group  the  plaintiff  is  under  no  duty  to  Pi^ove  featured  by  the  “Gazette,”  sues  for  character  there  should  be  a  verdict 

of  the  Special  Libraries  Association  that  he  actually  was  damaged.  He  libel.  His  attorney  serves  a  sum-  f^j,  substantial  damages  unless  there 

irUtion  recently  at  Hartford,  need  prove  merely  that  the  article  mons  and  complaint  on  the  “Gazette,”  are  som“gahng®^^^^^^^ 

8®-  Conn.  Mr.  Carter,  whose  firm  repre-  was  defamatory  as  to  him  and  that  ^he  complaint  stating  that  the  article  ^be  second  trial  a  new  iurv 

jcnts  the  New  York  Daily  News,  is  one  it  was  false.  Darnage  to  his  reputation  jg  wholly  false  and  defamatory  as  to  awarded  him  the  sum  of  ’s9  000  This 

oT  the  outstanding  authorities  on  is  then  presumed  and  the  defendant  plaintiff  John  T.  Smith  and  that  he  3 

Ub.l  b...,)  has  tha  burden  of  rebuffing  fbls  pre-  ^  been  damaged  fo  fbe  exfenf  of  ihe  eat  il  a  clear  uSa~ 

n  ^^am  “potd^fleToi  “’"‘’.‘c-e . .  .  ’...poaslbi,,,,  „  ..  librerio.  trreatLSfe  Vror'^MTS; 

**  lilS  are  lessened  considerably  when  I  might  add  that  damages,  in  a  libel  Investigation  quickly  reveals  the  sure,  that  was  a  novel  and  unusual 

liKmrians  and  their  staffs  are  func-  case,  are  almost  wholly  in  the  jury’s  error,  and  expensive  litigation  fol-  situation.  Undoubtedly  the  editor  sent 

»ash.  llDriU‘“‘“_  ...  .  . _  ic  ora  Iroraoof  1 _  A  f  .1  •  •  _  to  tUo  IfU _ f _ iU  -  -I"  _  Tirrlf 


Wrong  Pictures  Cited 

Moreover,  when  a  jury  returned  a 
six-cent  verdict  for  the  plaintiff  in 


J^E  FOR  MUSTARD  PICKLES”  the  case,  the  Appellate  Court  reversed 
Under  the  picture  is  the  caption,  ^he  judgment  and  ordered  a  new  trial. 

o  -tu  U  saying:  “In  a  case  where  it  is  estab- 

John  T  Smith,  who  was  never  con-  that  the  article  was  grossly 

victed  of  a  crime  or  disbarred,  and  ubelous  and  that  the  plaintiff  is  a 
who  looks  nothing  like  the  picture  ^f  excellent  reputation  and  good 


sumption. 

Carelessness  Is  Malice 

I  might  add  that  damages,  in  a  libel 


has  been  damaged  to  the  extent  of 
$50,000. 

Responsibility  Is  on  Librarian 


but  the  case  is  a  clear  illustration  of 
how  serious  may  be  a  wholly  inno¬ 
cent  and  reasonable  error.  To  be 


IS  and  their  staffs  are  func-  case,  are  almost  wholly  in  the  jury’s  error,  and  expensive  litigation  fol 
efficiently,  and  are  receiving  discretion.  Where  there  is  an  honest  lows.  A  case  such  as  this  might  re 


Investigation  quickly  reveals  the  sure,  that  was  a  novel  and  unusual 
ror,  and  expensive  litigation  fol-  situation.  Undoubtedly  the  editor  sent 
ws.  A  case  such  as  this  might  re-  to  the  library  for  the  clips  on  William 


tionine  emcienuy,  anu  aiC  icvcivnie  — -  -  - -  ,  ,  -  luwa.  outu  aa  ima  iiiigiii.  1C-  , - frffnnaiii 

the  proper  co-operation  from  other  mistake,  of  course,  the  publisher  can-  suit  in  a  verj’  substantial  verdict  H-  Kehoe.  Up  they  come,  with  the 

^  departments.  So  swift  is  the  tempo  *iot  be  held  liable  for  what  we  law-  against  the  paper  involved.  The  ele-  history  of  criminal  conviction.  Before 

of  modem  life,  so  varied  are  the  top-  yers  call  “pimitive  damages,”  that  is,  ment  of  malice  through  carelessness  publication,  someone  should  have 

ics  of  everyday  discussion,  that  the  damages  which  are  not  designed  to  js  also  present.  The  amount  of  dam-  realized  something  was  wrong  because 

5  il*  modem  newspaper  is  forced  to  discuss  compensate  the  plaintiff  for  his  in-  ages  assessed  would  depend  upon  the  a  convicted  person  couldn’t  be  an 

sre  i  in  its  news  columns  and  editorials  jury  but  rather  are  granted  by  the  character  and  general  reputation  of  Assistant  Corporation  Counsel  for  the 

he*  various  matters  in  which  they  can  ill  as  a  form  of  punislment,  to  de-  John  T.  Smith,  and  the  extent  of  the  City  of  New  York.  Haste,  speed,  and 


afford  to  be  wrong. 


law  as  a  form  of  punismnent,  to  de-  John  T.  Smith,  and  the  extent  of  the  City  of  New  York.  Haste,  speed,  and 
ter  the  publisher  from  similar  articles  carelessness.  A  verdict  of  $25,000  carelessness  cost  the  newspaper  in- 


An  obvious  illustration  is  that  of  the  future.  Such  damages  are  per-  would  not  be  disturbed  on  appeal  as  volved  thousands  of  dollars. 


marital  status.  At  the  turn  of  the  mitted  only  where  the  article  was  excessive. 


A  different  type  situation  which  oc- 


t  0-*  century,  separation,  divorce  and  kin-  published  with  actual  malice  (that  is,  in  a  situation  such  as  this,  the  mis-  curs  very  frequently  in  this  so-called 
feir  dred  subjects  were  strictly  taboo.  No  spite  or  ill-will) .  But,  the  courts  have  take  and  viltimate  responsibility  would  mistake  category,  is  what  we  call 

latim  newspaper  was  expected  to  carry  such  held,  a  wanton  or  reckless  disregard  be  that  of  the  librarian  or  the  assis-  “wrong  picture  cases.”  An  article  de- 

then  news  and  none  would  dare  print  it.  ^  person’s  right  to  have  the  esteem  tant  who  sent  the  John  T.  Smith  clips  scribes  the  conviction  of  John  Jones 
doiM  Yet  today  every  journal  in  the  coun-  which  he  or  she  is  held  by  friends,  to  the  editorial  room.  Possibly  it  was  for  forgery.  Accompanying  the  story 

bs  fe  try  is  forced  to  carry,  in  increasing  unimpaired  by  false  statements  to  his  a  faulty  filing  system.  To  be  sure,  the  ts  a  picture  with  the  caption,  “John 

iroportions,  news  items  of  that  na-  or  .f^or_  discredit,  constitutes  malice,  city  editor  or  re-write  man  would  be  Jones.”  It  develops  that  the  picture 

ure.  Newspaper  libraries  contain  which  in  turn,  means  punitive  dam-  equally  culpable  for  failing  to  make  that  of  Rev.  John  Jones,  a  minister 
I  great  masses  of  material  of  this  type,  ages.  In  a  word,  gross  carelessness  is  the  distinction.  However,  the  li-  of  impeccable  morals,  who  promptly 

1  properly  indexed  and  cross-refer-  malice.  Therefore,  it  is  of  extreme  brarian  would  have  to  take  the  rap,  sues  for  libel.  As  you  see,  there  is 

enced.  As  time  passes,  additional  ma-  importance  to  publishers,  that  ma-  if  for  no  other  reason  than  editors  ^  close  question  as  to  whether  or  not 

'  terial  is  added  to  the  various  libraries,  tcrial  in  their  respective  libraries  br  and  writers  generally  have  a  habit  of  fh®  article  refers  to  the  minister,  since 


W  properly  indexed  and  cross-refer-  maiice.  rnereiore  u  is  oi  extreme 
.  avZ  enced.  As  time  passes,  additional  ma-  importance  to  publishers  that  ma- 
terial  is  added  to  the  various  libraries,  terial  in  their  respective  libraries  br 
1  making  them  even  more  indispen-  properly  indexed  and  cross-refer- 
^  <;able,  and  the  job  of  the  librarian  enced,  and  that  care  and  caution  be 
-  “  that  much  more  important.  .i"  supplying  the  material  to 

wsps-  -.  .  n  editorial  departments, 

lun*  Divorce  Stories  Dangerous  j.  ^ 


properly  indexed  and  cross-refer-  relying  upon  the  librarian.  his  sole  link  to  the  story  is  the  ac- 

enced,  ^  and  that  care  and  caution  be  in  any  event,  we  must  always  be  companying  picture.  But  the  courts 
us^  in  supplying  the  material  to  conscious  of  the  fact  that  editors  rely  have  held  that  the  picture  is  sufficient 
editorial  departments.  100%  on  the  correctness  of  informa-  that  if  the  jury  finds  that  a  plain- 


^tirce  1.^  .1  t  A  J  take  a  concrete  illustration  tion  sent  them  from  their  libraries,  tiff’s  reputation  has  been  injured  by 

lessfc  ^  a  result,  toe  newspaper  of  today  gnj  follow  the  case  from  beginning  When  we  stop  to  consider  the  multi-  such  a  mistake,  he  may  recover  sub¬ 
finds  Itself  m  the  precarious  position  I  ghaji  assume  that  the  mis-  tudinous  demands  editors  make  upon  stantial  damages. 

fronCtlversoI?^^  arf  avSe  carelessness  librarians,  and  the  heavy  penalties  In  many  of  these  instances,  toe  li- 

rippj.  trom  whatever  souths  are  avaiiaoie  on  toe  part  of  an  assistant  librarian,  imposed  when  serious  mistakes  occur,  brarians  are  blameless  For  instano.. 

“(r  we  *iU  s.y  i„  June,  im  o™  w/bnmediately  become  aware  of  the  the  phoCa^te '.S' .S  TS-™; 

Mn  I"**®™  obtomed  trom  me  library,  John  J.  Smith,  an  attorney  in  New  importance  of  newspaper  librarians  picture,  inadvertentlv  confused  the 

pictures.  Very  often,  the  York,  was  convicted  of  a  crime  and  and  the  heavy  resSo^ibility  they  identities.  lieSer  tim  nicture 

data  obtemed  from  the  library  is  far  then  was  disbarred.  The  New  York  have.  With  this  conscious  realization  would  be  carried  to  JbeUbra^  ^i^ 

p  more  unportont  from  a  newsstand-  “Gazette”  reports  this  and  the  ma-  should  come  a  firm  resolution  to  der  an  h^proSrname  Surelv^o 

eveki  terial  is  duly  filed  to  toe  impressive  make  your  library  the  most  accurate  could  critfeSn  hbrari^  unL^such 

,  con-  story  Itself  with  toe  result  that  the  labyrinth  of  metal  cabinets  main-  and  efficient  in  existence.  Every  pub-  circ^stences  to  tohe^nSanf^^^^^ 

ource  ^“PPl«?ental  facts  gleaned  from  li-  tained  by  the  “Gazette”  library.  Then  lisher  should  be  just  as  proud  of  his  eS-o^^eSm  to  the  com^^^^ 

brary  files,  are  features.  Needless  to  Jannarv  1941  annih..r  .T«hr.  Smith  - -  _ _ n..  .  occurs  m  me  composing  room. 


br^  files,  are  features.  Needless  to  ^  January,  1941,  another  John  Smith  Ubrary  ^  he  is  of^W;  Xn  toT'euto  arrrpSv'Td 

Ti^TirrdZer:;;rpfrt^SZ  ^  Smith),  who  is  ^o  a  You  may  think  thaf  s^ch%ases  Jf  careless?; 

mSake  occur?’  New  York  attorney,  happens  to  do  mistaken  identity  are  rare.  Yet  every  the  wrong  places.  However,  eveS 

a  m^take  occurs.  something  newsworthy.  firm  representing  a  newspaper  han-  librarian  shotod  strive  to  make  sure 

It  IS  for  these  reasons  that  an  ade-  T.Pt  iia  cav  that  ho  ci,oc  tor  dies  them  bv  the  score  .Back  in  195>fi  ti,ot  _ _ u: _ 


wnemam^take  occurs.  something  newsworthy.  firm  representing  a  newspaper  hanl  librarian  shotod  strivrt7Se  su^ 

It  IS  for  these  reasons  that  an  ade-  Let  us  say  that  he  sues  for  divorce  dies  them  by  the  score  .Back  in  1926  that  pictures  to  his  care  are  nronerlv 

quate  tieatment  of  my  subject  would  ground  of  mental  cruelty,  al-  a  certain  New  York  newspaper  captioned.  Publication  of  wrons^nic^ 

necessitate  a  complete  discussion  of  Umno  amomr  othor  fhincrc  thaf  h;=  nrinted  an  article  which  he^an  “Wil-  f..ror  _  wjuug  pn. 


necessitate  a  complete  discussion  ol 
'  the  law  of  libel  as  it  exists  today 


leging  among  other  things,  that  his  printed  an  article  which  began,  “Wil- 
wife  refused  to  serve  proper  meals,  liam  H.  Kehoe,  formerly  Assistant 


tures  costs  newspapers  thousands  of 
dollars  annually.  In  every  instance 


e  coi-  taUa  u  j  f  au  u-  a  j  acaiaa.a,aa  aaa  pxupAJA  iiiAjdAo.  ” —  —  - ^ - J  - A....A.A vaaa . v  uujicii 5  aiiouaiiy.  in  everv  mstancp 

fficultll  7t"  r  ®  f  “Gazette”  reporter  speaks  to  Mrs.  Corporation  Counsel  for  New  York  mistake  and  carelessness  are  involved 

_ :i^nortness  of  time  form  an  effective  Smith  on  fVio  nViono  anH  cVio  fallc  Viim  Citv.  who  WHS  convicted  in  th^  milk 


barrier.  With  your  permission,  how- 
cap  J  giiQyjj  jjjjg  confine  my  little 

[  talk  to  one  phase  of  the  law  of  libel 
r*V  i  directly  affects  you  librarians 


Smith  on  the  phone  and  she  tells  him  City,  who  was  convicted  to  the  milk  .  _  .  _  . 

that  the  suit  is  a  fake  and  as  to  the  scandal,  has  purchased  from  B.  D. 

meals,  that  his  sole  complaint  was  Drake  a  twelve-room  house  and  es-  ^  recall  an  interesting  case  which 
that  she  didn’t  serve  mustard  pickles  tate  to  Garrison,  New  York.”  Believe  concerned  a  client  of  ours  some  four 
every  day.  She  goes  off  on  other  tan-  it  or  not,  the  estate  had  been  pur-  years  ago.  Two  doctors  had 

gents  but  the  reporter  is  hardly  lis-  chased  by  a  man  named  William  H.  ^h®  newspapers 

by  the  assertion  that  they  had  suc- 

- -  T  cessfully  produced  “test  tube  babies” 

_ -AA..>,..A....AA  AA,  AAA.,.  .•AAAAA.  A.  APPEAL  FOR  ZINC  S L V ^ ^ E  CANADA  that  is,  that  they  had  enabled  wives 

>4  man  is  libeled  (that  is,  attacked  to  MONTREAL,  July  15— A  special  appeal  directed  to  the  newspapers  and  to  have  children  by  artificial  insemi- 
oo  "■  a  manner  calculated  to  expose  him  to  printing  establishments  of  Canada  to  salvage  zinc  for  war  uses  is  made  nation--eyen  t^ugh  their  husban^ 
°  hatred,  contempt  or  ridicule  of  by  William  Knightley,  supervisor  of  Canada’s  National  Salvage  Office  in  named  a  certain 

couiw  his  fellow-men),  through  an  honest  Ottawa.  Mr.  Knightley  points  out  that  although  Canada  is  toe  third  largest  .1  °tu  shall  call  her) 

k^'r  n  o'**stake  on  the  part  of  a  writer,  to-  producer  of  zinc  m  the  world  it  is  still  necessary  to  save  every  bit  of  it  since, 

of  IS  manner  by  reason  of  alloyed  with  copper,  it  forms  the  brass  which  makes  cartridge  cases.  In  his  you  may  recall  the  ^nisodp-  ’ 

^n'e  ^y^^ur  Zp^t^lnT"^  ^  establishments  ceivedTid^ead  oTr 

^  Yorif  BJisteke  ym!  knmi  is’no  defense  to  store  large  quantities  of  zinc  in  the  form  of  engravmgs  used  to  client  had  a  long  article  on  it. 

!  man-  an  action  for  hS  ^oueh  an  honeS  dl'^strate  news  stories  and  advertisements,  and  asks  that  they  should  go  In  any  event,  Mrs.  Smith  promptly 
28.  B(  mistake  be  shown  the  ^blisher  of  through  their  stocks  and  turn  back  to  industry  those  which  are  not  essen-  complained  to  toe  newspaper,  declar- 

rd  anc  a  libel  is  still  held  answerable  for  tial.  In  this  connection,  toe  Montreal  Star  has  for  some  time  been  salvaging  ing  vehemently  that  her  twins  had 

such  damage  to  a  plaintiff’s  reputa-  100  pounds  of  zinc  a  week  from  its  files  of  engravings  of  news  pictures  alone.  {Continued  on  page  17) 


every  day.  She  goes  off  on  other  tan- 


tiTA  Ilf  gents  but  the  reporter  is  hardly  lis 

up  te  discussion  Libel  by  Mistake. 


it  or  not,  the  estate  had  been  pur¬ 
chased  by  a  man  named  William  H. 


?  rSi  with  which  you  are 

IvertB-l  principally  concerned  is  one  where  a 
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Allen,  Hottelet 
Freed  by  Germans 
In  Deal  With  U.  S. 


Imprisoned  Newsmen  With 
4  Americans  Exchanged  for 
Zapp.  Toim  and  2  Others 


A  deal  has  been  effected  between 
the  U.  S.  and  German  governments 
to  exchange  two  imprisoned  American 


f 


Jay  Allan 


Richard  Hottelet 


correspondents.  Jay  Allen  of  North 
American  Newspaper  Alliance  and 
Richard  C.  Hottelet  of  United  Press, 
and  two  U.  S.  consular  officials  held 
in  Norway,  for  four  German  nationals, 
including  the  former  heads  of  the  re¬ 
cently-closed  Transocean  News  Serv¬ 
ice,  Dr.  Manfred  Zapp  and  Guenther 
Tonn. 

With  the  sailing  of  the  liner  West 
Point  from  New  York  Wednesday  with 
the  four  Germans  among  the  464  ex¬ 
pelled  Axis  consular  representatives 
bound  for  Lisbon,  it  was  understood 
that  Allen  and  Hottelet  were  released 
from  prison,  as  were  the  consular  em¬ 
ployes  arrested  in  Norway,  Frank 
Nelson  and  Ivan  Jacobsen. 


American*  on  Way  Out 

Hottelet,  Nelson  and  Jacobsen  started 
from  Berlin  by  train  for  Lisbon  at 
6  am.  EDT  Thursday,  according  to 
a  U.P.  dispatch.  They  were  accom¬ 
panied  by  an  American  embassy  offi¬ 
cial  and  were  to  join  an  American 
consular  group  at  Frankfort.  The 
entire  group  was  to  go  to  Spain  and 
Lisbon  Saturday,  joining  Allen  at  the 
French -Spanish  frontier. 

In  addition  to  Zapp  and  Tonn,  the 
Germans  in  the  exchanges  were  Dr. 
Kurt  Heinreich  Rieth,  former  Min¬ 
ister  to  Austria,  and  Eugene  Buerk, 
of  Milwaiikee. 

The  U.  S.  Departments  of  State  and 
Justice  announced  Tuesday  that  the 
deal  was  arranged  through  diplomatic 
channels  and  that  “when  the  ex¬ 
changes  have  been  fully  effecte.d”  the 
Justice  Department  will  seek  dismissal 
of  charges  against  Zapp,  Tonn  and 
Buerk  for  failing  to  register  as  propa¬ 
ganda  agents.  Dr.  Reith,  described 
by  some  as  “No.  1  Nazi  in  this  coun¬ 
try,”  had  been  held  on  charges  of 
having  obtained  his  visa  by  fraudulent 
and  misleading  statements  when  he 
entered  the  U.  S.  on  March  22,  1941, 
as  a  temporary  visitor. 

“The  offenses  with  which  the  four 
German  nationals  were  charged,  al¬ 
though  political,  do  not  involve  es¬ 
pionage  or  sabotage,  nor  is  there  any 
indication  that  they  possess  military 
or  naval  secrets  or  confidential  in¬ 
dustrial  or  economic  information  which 
could  be  used  by  the  German  govern¬ 
ment  to  oppose  the  defense  efforts  of 
the  U.  S.,”  the  Department  of  Justice 
statnnent  said. 

The  four  Americans,  it  added,  “were 
held  for  alleged  offenses  of  a  political 
nature.”  Allen  and  Hottelet  have  been 
held  virtually  incommunicado  for 
some  time  since  a  short  time  after  the 
indictment  of  Zapp  and  Tonn  Mar.  11. 

Allen  was  arrested  on  charges  of 


crossing  from  unoccupied  to  occupied 
France  without  permission.  Hottelet, 
a  member  of  the  U.P.’s  Berlin  staff, 
was  accused  of  “suspicion  of  espionage 
for  an  enemy  power,”  but  specific 
charges  were  never  made  against 
him. 

According  to  NANA  in  New  York, 
Allen  was  confined  to  a  country  estate 
in  a  town  near  Paris  and  his  release 
was  expected  Sept.  13  before  the  ex¬ 
change  was  arranged.  He  was  “well- 
treated,”  according  to  one  report 
reaching  NANA. 

Hottelet,  however,  was  in  prison 
from  the  time  of  his  arrest  on  March 
20.  Latest  word  received  by  the  U.P. 
was  that  his  trial,  postponed  several 
times,  was  expected  to  come  up  in 
August. 

Propaganda  activities  were  to  be  re¬ 
vealed  Thursday  when  Transocean 
News  Service  went  on  trial  in  the 
District  Court.  Washington,  for  failure 
to  register  with  the  State  Department 
as  a  foreign  agency. 

Although  Transocean’s  chief  officers, 
Zapp  and  Tonn,  are  safely  out  of  the 
country,  the  trial  will  go  on  as  sched¬ 
uled  and  evidence  left  behind  by  the 
Nazi  representatives  will  be  exposed 
to  the  jurors,  prosecuting  officials 
said. 

The  government  expects  to  show 
that  the  agency  which  once  achieved  a 
standing  as  a  reputable  news  service, 
was  lorded  over  by  the  Nazi  party  and 
provided  material  from  Berlin  to  Ger¬ 
man  language  newspapers  in  this 
country.  The  agency  operated  until  a 
few  weeks  ago  when  President  Roose¬ 
velt  ordered  its  offices  in  this  country 
closed. 


Barry  Completes 
30  Years  With 
Knight  Papers 


Akron,  July  19 — John  H.  Barry,  gen¬ 
eral  manager  of  the  Knight  Newspa¬ 
pers,  ended  30  years  service  with  the 
Beacon  Journal 


here  Sunday 
with  a  remark 
typical  of  the 
of  the  ruddy - 
faced  Barry: 
“I’m  just  getting 
into  my  stride.” 

Barry  came  to 
Akron  in  1911 
from  Bingham¬ 
ton,  N.  Y.,  to  be¬ 
come  office  man¬ 
ager  of  the  Bea¬ 
con  Journal.  In 
the  last  few  years 


% 


J.  H.  Barry 


he  has  seen  the  Knight  organization 
expand  from  a  single  newspaper  to 
three — the  Beacon  Journal,  the  Miami 
Herald  and  the  Detroit  Free  Press. 

Waats  6  la  Kaight  Greap 

“I  feel,  after  my  30  years  of  work 
with  the  Knight  organization  that  I 
have  just  begun  to  learn  newspaper 
work  and  to  be  able  to  speak  with 
experience  on  the  subject.  My  recent 
work  with  the  Detroit  Free  Press  has 
proved  that  we  can  spread  out  and 
grow  as  an  organization.  I  won’t  be 
satisfied  until  I  see  the  Knight  group 
of  newspapers  grow  to  six.” 

The  will  to  win,  to  drive  ahead,  so 
much  a  part  of  Barry  in  his  business, 
charitable  and  community  projects,  is 
as  marked  today  as  it  was  when  he 
sat  down  at  his  Beacon  Journal  desk 
for  the  first  time. 

He  has  never  grown  old  and  he  has 
a  philosophy  of  life  that  keeps  him 
young.  Tbat  philosophy  is  to  help 
others.  In  the  last  two  years  he  has 
been  the  guiding  light  in  the  C.  L. 
Knight  Memorial  Education  Fund 
which  has  provided  54  young  men  and 


women  with  funds  to  continue  their 
education. 

Barry,  who  continues  to  make  his 
home  here  with  his  wife,  his  daughter, 
Jane,  and  his  son.  Jack,  divides  his 
business  hours  between  the  Detroit 
Free  Press  and  the  Akron  Beacon 
Journal. 


Hunch  on  War  Put 


St.  John  in  AP's 
Foreign  Service 


Wounded  Writer  Tells  How 
Fleeing  Correspondents 
Stopped  at  Barnes'  Grave 


By  WALTER  E.  SCHNEIDER 


Robert  St.  John,  Associated  Press 
reporter  who  went  abroad  on  his  own 
hunch  late  in  August,  1939,  and  be¬ 
came  a  war  cor¬ 


respondent  over¬ 
night,  returned 
to  the  States 
July  13  with  a 
troublesome  ma¬ 
chine  gun  wound 
and  memories  of 
enough  h  a  i r  - 
raising  experi¬ 
ences  to  write  a 
book.  But  so  far 
he  has  confined 
himself  to  one 
radio  appear- 
a  n  c  e,  consider- 


Robert  St.  John 


ably  less  sleep  than  his  physician  or¬ 
dered.  and  the  joys  of  again  reading 
American  newspapers.  He  plans  to 
leave  literary  pursuits  to  other  re¬ 
turned  correspondents. 

St.  John  told  Editor  &  Publisher  he 
played  two  hunches  100%  right.  The 
first  landed  him  in  a  foreign  corre¬ 
spondent’s  berth  in  the  Balkans  for 
two  years.  The  second  prompted  him 
to  send  his  wife  out  of  Belgrade  two 
days  before  it  was  bombed  by  the 
Nazis.  They  were  reunited  later  in 
Cairo  and,  after  flying  to  Capetown, 
returned  to  the  U.  S.  aboard  the  liner 
President  Garfield. 


How  Ho  Got  Abroad 


liquor,  a  demijohn  of  water  and  son*^ 
black  bread,  the  only  food  obtainable 
En  route  to  Greece  the  cork  came  ott 
of  the  water  jug.  They  had  to  drinl  il 
the  wine  sparingly,  however,  to  keq  ' 
their  wits  amid  the  dangers  of  mis) 
fields,  Italian  fleet  patrols,  and  plane  f 

“I  was  the  most  unpopular  gm 
aboard  the  boat  because  I  rationed  thi 
food  for  10  days,”  St.  John  said.  “Ead 
had  a  small  chunk  several  times  i 
day.” 

During  the  four  weeks  from  Bel¬ 
grade  to  Cairo  St.  John  never  had  hi 
clothes  off  once.  In  the  sardine  boaw 
they  took  turns  at  sleeping  an  hour^ 
at  a  time.  One  man  in  the  bot 
watched  for  mines,  another  tried  tt 
keep  the  course,  the  third  tended  tb 
tiller  and  the  fourth  slept. 

Mike,  a  Serbian  boatman  take 
aboard  at  a  fishing  village  on  the  sec¬ 
ond  day  out,  knew  nothing  of  navi¬ 
gation.  When  they  followed  the  stars 
the  neophyte  navigators  found  them- 
selves  out  of  sight  of  land  in  the  mom- 
ing.  Mike,  whose  wife  was  promise 
$800,  never  returned  home.  He  vn 
killed  by  a  German  air  bomb  z 
Petras. 


In  the  summer  of  1939  there  was 
nothing  St.  John  wanted  more  than 
to  become  a  foreign  correspondent. 
He  had  been  with  the  AP  since  1931 
and  was  on  leave  on  a  New  Hamp¬ 
shire  farm.  Certain  that  war  would 
develop  any  day,  he  asked  permission 
to  go  abroad  to  study  languages  and 
geography.  He  landed  in  Paris  with 
Mrs.  St.  John  on  the  fateful  Sept.  1 
when  Poland  was  invaded.  Thus  be¬ 
gan  his  eventful  career  as  a  war 
correspondent. 

St.  John  was  in  the  Balkans,  cover¬ 
ing  crisis  after  crisis,  until  the  Nazis 
conquered  Yugoslavia.  Two  days  be¬ 
fore  the  invasion  he  sent  his  wife  from 
Belgrade  to  Istanbul,  where  she  was 
safe,  while  St.  John  and  three  other 
correspondents  made  an  epic  flight 
from  Yugoslavia  in  a  20-foot  sardine 
boat  (E.  &  P.,  May  10,  page  14).  St. 
John  and  Leigh  White  of  CBS  were 
wounded  when  a  Messerschmidt 
strafed  a  Greek  troop  train.  The  other 
correspondents  were  Russell  Hill,  New 
York  Herald  Tribune,  and  Terence 
Atherton,  London  Daily  Mail. 

The  writers  sacrificed  a  few  precious 
minutes  at  Podgaritza  to  stop  at  the 
grave  of  Ralph  Barnes,  New  York 
Herald  Tribune  correspondent,  killed 
in  action. 

After  trading  their  car  for  a  boat  at 
Budva,  the  correspondents  found  they 
couldn’t  buy  food  for  love  or  money — 
and  they  had  thousands  in  Yugoslav¬ 
ian,  English  and  American  money. 
They  took  aboard  a  25-liter  (six- 
gallon)  demijohn  of  potent  Serbian 
wine,  10  or  15  assorted  bottles  of  hard 


R.  MOWRER  ILL  ' 

Richard  Mowrer,  Chicago  Daily 
News  correspondent  in  Cairo,  Egypt- 
is  confined  to  the  hospital  there,  suf¬ 
fering  friMn  rheumatic  infection. 


To  Have  Ballot  Romovod 

One  of  the  first  things  St.  John  die 
in  New  York  was  to  see  a  doctor  abou: 
the  bullet  in  his  right  leg.  In  a  Cain 
hospital  he  was  told  its  removal  wasn'; 
necessary  and  the  slug  bothered  hk 
little  until  recently.  It  has  moved  sev. 
eral  inches  and  occasionally  presses  oc 
a  nerve.  On  Wednesday  morninj 
however,  his  leg  crumpled  under  hk 
and  he  fell  while  crossing  Fifth  Ave 
nue.  He  decided  then  and  there  to 
have  the  bullet  taken  out  within  i 
week. 

One  might  think  St.  John  would 
welcome  his  physician’s  orders  to  sleep 
12  hours  a  day  for  six  months  to  make . 
up  his  lost  rest.  But  St.  John  scoff  Ik 
at  the  idea.  , 

“I  couldn’t  sleep  in  Cairo  or  Cape¬ 
town,”  he  said,  “and  I  probably  won’; 
be  able  to  sleep  in  New  York,  either 
because  I  keep  smelling  the  smells  and 
hearing  the  noises  of  war.” 

The  AP  man  learned  that  two  defi¬ 
nite  assets  a  foreign  correspondent 
can  have  are  a  wife  and  a  beard.  Mr 
St.  John,  who  speaks  half  a  dozec 
languages,  kept  things  going  in  tk 
Balkans  while  he  caught  up  on  lott 
sleep.  The  beard,  he  explained,  got 
him  into  numerous  places  when 
beardless  correspondents  were  barred 
Since  many  diplomats  wear  beards 
St.  John  was  mistaken  for  one  and 
admitted. 

St.  John  had  an  early  introduetke 
to  adventure.  He  went  to  France  « 

16  in  the  first  World  War.  After  woik- 
ing  on  the  Hartford  Courant  and 
Chicago  Daily  News,  he  edited  i 
weekly  in  Cicero,  Ill.,  and  was  beatcc 
up  by  Ralph  Capone’s  gangsters  and 
left  for  dead  in  a  ditch  because  he  at¬ 
tempted  to  expose  him.  He  was  os 
the  Rutland  (Vt.)  Herald  and  Phila¬ 
delphia  Record  before  he  joined  tk 
AP  in  New  York  in  1931.  I 

Mrs.  St.  John  formerly  was  Fdam 
Guerrieri,  a  New  York  Post  reporter  ■ 
In  Rumania  she  was  arrested  whilt 
covering  an  anti-Axis  demonstratios 
for  her  husband.  She  broke  awaj 
from  her  captor,  whom  she  mistook 
for  a  Gestapo  agent,  and  was  brought 
down  by  a  taxi  driver’s  flying  tackle 
Mrs.  St.  John  was  jailed  but  her  hus¬ 
band  obtained  her  release  quickly. 

St.  John’s  plans  are  indefinite.  At 
the  suggestion  of  Kent  Cooper,  AP 
general  manager,  he  is  going  to  res) 
for  a  while.  Mr.  Cooper  introduced! 
St.  John  on  a  WEAF  network  broad¬ 
cast  Wednesday  night.  i 
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^  1  mechanics  of  such  an  operation  and 

Suggests  Special  bcnooi 

■M  J  flj.  J  advertising  appropriations  into 

To  Train  Ad  Students  "'sXws"ou„d.,i„„, » e„- 

visaged  by  Mr.  Ruthman,  would  nec- 

A.  G.  RuthmCin  Advocates  an  Endowed  essarily  exist  through  endowments, 

.  .  voluntary  subscriptions  and  scholar- 

Foundation  to  Aid  Newspaper  Advertising  ships  accorded  by  publishers,  a  board 

.  of  governors,  chosen  by  contributing 

...  Not  a  Journalism  School  publishers,  would  direct  the  school  it¬ 

self,  with  a  board  of  trustees  to  deter- 

ESTABLISHMENT  of  a  Newspaper  it  is  reasonable  to  believe  that  their  mine  the  administrative  policy.  The 
Foundation  for  the  purpose  of  con-  influence  would  be  felt.  Surely  by  trustees  would  include  not  only  pub¬ 
ducting  a  “newspaper  advertising  knowing  how  to  sell  things  success-  hshers,  but  business  leaders  and 


advertising  executives. 

“In  our  own  business,  we  develop 


university"  to  educate  and  train  a  few  fully,  through  newspaper  advertising,  advertising  executives, 
hundred  young  men  and  women  an-  they  should  force  their  way  into  gen-  In  our  own  business,  we  develop 
nually  in  the  fundamentals  of  news-  eral  business  and  command  attention  men  and  wmnen  who  understand  the 
paper  technique  advertising  and  mer-  through  actual  performance.”  newspaper  from  all  angles,  but  we 

ch^dising.  was  advocated  this  week  Points  to  New  Thinking  ^ 


chandising,  was  advocated  this  week 
by  A.  G.  Ruthman.  publishers’  repre¬ 


sentative  with  the  firm  of  Gilrnan,  Bureau  of  Advertising  has  accom- 
Nicoll  &  Ruthman,  in  an  interview  pjished,  through  the  Advertising 


rough  actual  performance.”  newspaper  from  all  angles,  but  we 

Points  to  New  Thinking  IT”®*/ 

.  \  shops,  said  Mr.  Ruthman.  Since  we 

Mr.  Ruthman  pointed  to  what  the  seem  to  absorb  most  of  our  prize  stu- 
iireau  of  Advertising  has  accom-  dents  right  at  home,  would  it  not  be 


•*1,  IT  «  f  T>Tn>TTcuirD  pushed,  through  the  Advertising  ^  good  idea  to  develop  newspaper 

bepn  ar  Foundation.  “The  continuing  studies  missionaries?  I  agree  that  something 
Mr.  Ruthman  who  has  been  ac-  newspaper  reading  habits  have  de-  of  this  nature  will  not  be  built  in  a 
tively  associated  with  the  «  veloped  a  new  thinking  about  the  use  hurry,  but  if  enough  forward-looking 

°mhp1-  orthe  newspapers  and  good  advertising  people  become  interested  and  help 
mg.  ANPA,  as  a  former  member  of  he  ^py declared.  “We  have  shown  The  plan  along,  some  day  we  may  see 

IrhL/m  manufacturers  and  agencies  what  kind  the  Newspaper  Foundation  come  into 
need  for  such  a  speciahzed  school  to  advertising  gets  reader  attention  being.” 
teach  young  p^ple  what  the  news-  jj^ey  can  study  and  learn  much  from  ■ 

paper  is  and  what  it  can  do  as  a  pri-  ^^xis  evidence.  But,  in  my  opinion, 
mary  advertising  medium.  ^^lis  is  not  enough.  There  is  the  prob-  iQfiji  K 

Long-Range  Idea  lem  that  even  this  conclusive  material  ^  " 


mary  advertising  medium.  ^his  is  not  enough.  There  is  the  prob-  Tohn.  B  ^^^OOClwCircl 

Long-Range  Idea  lem  that  even  this  conclusive  material  ^  ^ 

He  readily  admits  that  his  sugges-  may  not  impress  advertising  execu-  QaIIc  RllCinACC:  to 

tion  is  a  long-range  proposition,  but  tives  who  have  not  had  the  opportu-  IV/ 

he  earnestly  believes  that  newspaper  nity  to  study  at  firsthand  the  pulling  Vl nl  1  RliVtol 

publishers  should  give  serious  con-  power  of  newspaper  advertisements.  IMVilOllVlll  Ur  A&UiJt;! 
sideration  to  the  establishment  of  such  “Any  skilled  advertising  technician  John  B.  Woodward,  veteran  news- 
a  foundation.  Such  a  university  would  soon  find  out  what  s  wrong  paper  advertising  representative,  has 

should  not  be  an  adjunct  of  the  Bu-  with  newspaper  advertising  from  a  sold  his  business  to  Leonard  L.  Marsh- 

reau  of  Advertising,  in  the  opinion  of  mere  study  of  Media  Records,  which 

Mr.  Ruthman.  Neither  should  it  be  show  that  85%  of  the  national  adver- 

a  part  of  any  existing  university  or  tisers  who  used  newspapers  last  year 

college,  because  by  its  very  nature  it  devoted  less  than  2.500  lines  to  this 

would  be  exclusively  devoted  to  the  basic  medium.  The  newspaper  de¬ 
newspaper  business.  serves  a  use  comparable  with  its 

“I  am  not  advocating  the  formation  power  to  produce.” 
of  another  journalism  school,”  he  em-  It  is  this  “hit-and-miss”  method  of 
phasized.  “The  type  of  school  I  have  inadequate  use  of  newspapers  that 

in  mind  would  be  open  to  young  men  Mr.  Ruthman  seeks  to  correct.  He 

and  women  interested  in  advertising  said  one  agency  executive  suggested 

as  a  profession  and  who  desire  to  to  him  that  newspapers  should  un¬ 
learn  more  about  all  phases  of  mer-  dertake  to  teach  advertising  agencies 

chandising,  distribution,  selling,  effec-  how  to  better  their  use  of  newspaper 

tive  advertising  copy,  etc.,  from  the  space.  “The  more  exact  we  can  make 

standpoint  of  what  newspapers  can  do  our  science  of  newspaper  advertising,’  Leonard  L.  Marshall  Roy  L.  Rubai 


as  an  indispensable  medium. 


said  Mr.  Ruthman,  “the  better  able  we 


Leonard  L.  Marshall  Roy  L.  Rubel 


“This  may  sound  like  a  somewhat  will  be  to  draw  more  definite  patterns  Ruy  L.  Rubel,  both  of  whom 

fantastic  idea,”  he  continued.  “It  cer-  and  suggest  more  ideal  use  of  copy,  ^ve  been  in  the  office  of  John  B. 
tainly  would  be  Quite  costly,  but  I  both  as  to  size  and  frequency  of  ^  oodward,  Inc.  for  more  than  20  years. 

1  i_  i‘ _  _ aI-i _ _  _r  XVio  firm  urill  rofom  ife  rtrocont  rtamo 


sincerely  believe  that  something  of  insertion 


this  nature  might  capture  the  imagi¬ 
nation  of  a  number  of  wealthier  pub¬ 
lishers,  who  could  endow  such  a 


Recruit  Lectarert  from  Field 

He  expressed  confidence  that  men 
of  ability  and  practical  experience 


The  firm  will  retain  its  present  name 
and  Mr.  Woodward  will  remain  as 
chairman  of  the  board  of  directors. 
Mr.  Marshall,  who  has  been  elected 


school,  while  others  of  less  financial  could  be  recruited  from  advertising  and  treasurer  of  the  organ- 

means  might  make  regular  contribu-  agencies,  advertising  departments  of  will  remain  in  the  New  York 

tions  and  offer  to  pay  the  tuition  of  manufacturers,  market  research  and  office.  Mr.  Rubel  with  the  title  of 


certain  deserving  students.” 

To  Learn  from  Experience 


fact-finding  organizations  and  news¬ 
paper  offices  to  teach  the  courses 


vice-president  and  western  manager 
will  move  to  the  Chicago  office  on 


make  it  a  co-operative  or  rotating  THE  board  of  directors  of  the  Advertising  Research  Foundation  has  just  an- 
affair,  with  students  working  on  a  nounced  the  appointment  of  a  technical  committee  composed  of  George 
newspaper  for  a  number  of  weeks,  Gallup,  vice-president  and  director  of  research  of  Young  &  Rubicam,  Inc.; 
then  l^ck  to  sch(wl  for  a  similar  pe-  Earle  Robinson,  general  manager  of  the  Federal  Advertising  Agency;  D.  P. 
nod;  they  could  also  do  re^a^ch  work  Smelser,  manager  of  market  research  of  the  Procter  &  Gamble  Company;  and 

amrkncF  r<»tailprR  and  cnn55umers.  Cet-  v  j  * 


among  retailers  and  consumers,  get¬ 
ting  the  real  feel  of  how  things  are 


H.  M.  Warren,  assistant  general  sales  manager  of  the  National  Carbon  Com- 


It  is  Mr.  Ruthman’s  thought  that  which  would  be  offered  in  the  pro- 
sucb  a  school  would  be  open  to  stu-  fessional  school  he  hss  in  mind.  Conklin  and  Woodward,  the  Cana- 

dents  with  two  or  more  years  of  col-  While  graduates  of  such  a  school  dian  division  of  John  B.  Woodward, 
lege  training.  Such  students  enrolled  would  be  thoroughly  grounded  in  all  represeriting  seven  Canadian 

in  the  university  would  not  only  learn  the  fundamentals  of  advertising  and  newspapers,  six  of  which  belong  to 
from  books  and  lectures  by  experts,  rnerchandising,  they  would  have  the  the  Southam  group,  was  also  included 
but  the  plan  would  provide  that  they  primary  knowledge  of  the  power  of  in  the  transaction, 
actually  “live  through”  and  help  with  newspapers  as  a  vital  advertising  Don  A.  Janson,  manager  of  the 
current  advertising  campaigns.  Elab-  force.  They  would  know  the  actual  Detroit  office,  and  Harry  J.  Wittschen, 
orating  on  this  point,  Mr.  Ruthman _ _ _ _ _ 

^“TShfps  it  would  be  feasible  to  AD  FOUNDATION  HAS  TECHNICAL  COMMITTEE 


bought  and  consumed.  This  alternate  committee  will  act  in  an  advisory  capacity  on  technical  research 


plan  has  been  followed  by  certain  imi-  concerning  the  various  projects  of  the  Foundation.  The  Foundation  is 

versities  for  a  number  of  years.  jointly  operated  by  the  American  Association  of  Advertising  Agencies  and  the 

“If  a  number  of  trained  newspaper  Association  of  National  Advertisers,  Inc.,  and  is  conducting  the  Continuing 
experts  could  be  turned  out  each  year.  Study  of  Newspaper  Reading. 


John  B.  Woodward 

of  New  York,  will  also  be  members  of 
the  board  of  directors. 

Mr.  Marshall,  a  Yale  graduate  who 
served  as  a  first  lieutenant  in  the 
World  War,  started  his  newspaper 
career  on  the  Chicago  Daily  News 
when  Mr.  Woodward  was  advertising 
manager  of  the  paper.  He  joined  the 
New  York  office  in  1923. 

Mr.  Rubel,  a  Dartmouth  man,  also 
started  newspapering  on  the  Chicago 
Daily  News. 

One  of  the  real  veterans  of  the  news¬ 
paper  advertising  field,  Mr.  Woodward  ^ 
began  his  newspaper  career  60  years  P 
ago  as  office  boy  on  the  old  Chicago 
Inter  Ocean. 

Represented  Daily  News 
Later  he  was  appointed  eastern  rep¬ 
resentative  of  the  Chicago  Daily  News 
and  went  to  New  York  as  one  of  the 
youngest  men  in  the  field.  He  became 
advertising  manager  of  the  News  un¬ 
der  Victor  F.  Lawson  and  held  that 
position  until  after  the  death  of  Walter 
Strong. 

Newspapers  represented  by  John  B. 
Woodward,  Inc.,  in  one  or  more  of  its 
offices  include  the  Boston  Globe,  Balti¬ 
more  Sun,  Cleveland  Plain  Dealer, 
Dallas  Morning  News,  Spokane 
Spokesman  Review  and  Evening 
Chronicle,  Chattanooga  Times  and 
Evening  Times,  New  York  Times,  and 
the  Philadelphia  Bulletin. 

Campaigns  and  Accounts 

WILLIAM  JAMESON  &  CO.,  is  re¬ 
suming  newspaper  advertising  with 
a  campaign  in  Florida  and  Georgia 
papers  which  got  under  way  this  week. 
Featuring  the  Old  Lewis  Hunter  hour-  , 
bon  and  Gallagher  &  Burton  Black  k 
Label,  the  ads,  measuring  200  lines,  » 
will  spread  to  other  southeastern 
states  and  by  late  September  will 
probably  be  running  in  papers  as  far 
west  as  Texas  and  up  to  North  Caro¬ 
lina  and  Virginia.  Lawrence  Fertig  & 

Co.  is  the  agency. 

Dorset  Foods,  Inc.,  New  York,  man¬ 
ufacturers  of  Dorset  Brand  de  luxe 
prepared  soups,  chicken  products,  and 
turtle  products,  has  placed  their  ac¬ 
count  with  W.  I.  Tracy,  Inc.,  New 
York. 

The  Elmo  Sales  Corp.  has  ap-  j 
pointed  Buchanan  &  Company  as  its  ' 
advertising  agents,  effective  imme-  » 
diately.  The  Elmo  Sales  Corp.  mar¬ 
kets  the  Elmo  and  Margo  cosmetic 
lines. 

The  Blenheim  Silk  Hosiery  Co., 
Blackwood.  N.  J.,  has  appointed  Wett- 
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lin  &  Company,  Camden,  N.  to  di- 
ject  its  advertising. 

Horth  Brothers  Manufacturing  Co., 
Philadelphia,  makers  of  Yankee  me- 
(jianical  tools  and  the  Yankee  Handy- 
0ian  line  of  household  tools  and 
jjghtning  household  specialties,  has 
appointed  Gray  &  Rogers  of  the  same 
city  to  handle  its  advertising. 

A.  S.  Barnes  &  Co.  announces  that, 
effective  immediately,  Schwab  &  Beatty 
has  been  placed  in  charge  of  its  adver¬ 
tising  of  the  Barnes  Dollar  Sports 
Library  and  other  books  on  sports. 

The  Campbell  Soup  Co.  of  Camden, 

N.  J.  annoimces  the  appointment  of 
Ruthrauff  &  Ryan,  Inc.,  to  handle  a 
new  evening  radio  program  built 
around  Bob  Burns. 

Stockton-West-Burkhart,  Inc.,  has 
been  appointed  advertising  counsel  for 
the  Cincinnati  Enquirer. 

The  Mennen  Company,  Newark, 
N.  J-  has  appointed  Russel  M.  Seeds 
Company  to  handle  the  advertising  of 
its  men’s  products  division.  The 
agency,  with  headquarters  in  Chicago, 
will  open  a  New  York  office  in  Rocke¬ 
feller  Center  to  service  the  account. 
H.  J.  Richardson,  Jr.,  will  serve  as  ac¬ 
count  executive.  Radio  will  be  used. 
The  Seeds  agency  has  announced  its 
resignation  from  the  account  of  Ar- 
mand  Company,  Des  Moines,  la.  Ivan 
Hill,  formerly  of  the  Seeds  agency, 
will  place  the  Armand  account  through 
his  own  agency  in  the  Palmolive 
Building,  Chicago. 

Among  Advertising  Folk 

GEORGE  WHITNEY  has  been  named 
advertising  copy  chief  of  the  Kel- 
vinator  Division  of  Nash-Kelvinator 
Corp.  Whitney  has  been  directly 
connected  with  household  appliance 
advertising,  promotion  and  merchan¬ 
dising  for  more  than  eleven  years, 
being  with  Norge  for  the  past  eight 
years,  the  last  two  of  which  he  served 
as  advertising  manager. 

Myron  P.  Kirk,  formerly  vice-pres¬ 
ident  in  charge  of  radio  for  Ruthrauff 
h  Ryan,  Inc.,  has  joined  the  New 
York  office  of  the  Stack-Goble  Adver¬ 
tising  Agency  as  a  vice-president. 

John  P.  Reese  has  joined  Ivey  & 
Ellington,  Inc.,  in  charge  of  merchan¬ 
dising.  Mr.  Reese  was  formerly  with 
the  H.  J.  Heinz  Company  in  its  sales, 
advertising,  and  merchandising  de¬ 
partments. 

James  Clark,  for  the  last  six  years 
on  the  art  staff  of  Lennen  &  Mitchell, 
has  been  appointed  associate  art  di¬ 
rector  of  Brown  &  Thomas  Advertis¬ 
ing  Corp. 

Frank  J.  Mullen,  former  associate 
of  the  late  Theodore  F.  MacManus, 
and  since  February  a  vice-president 
of  Holden,  Graham  &  Clarke,  Detroit 
advertising  agency,  has  resigned  to 
become  Detroit  representative  of  Lib¬ 
erty  magazine. 

Paul  Hollister,  vice-president  of 
J.  Stirling  Getchell,  Inc.,  has  been 
elected  to  membership  on  the  execu¬ 
tive  board  of  the  Boy  Scout  Founda¬ 
tion  of  Greater  New  York. 

Ben  Sumrall  joined  Theodore  H. 
Segall  Advertising  Agency  July  15, 
replacing  art  director  Clifford  Spooner, 
“loaned  to  Uncle  Sam.”  Sumrall 
comes  from  the  Shawl,  Neyland  & 
Seavy  art  staff. 

W.  C.  House,  formerly  advertising 
manager  of  the  Houbigant  Sales  Corp., 
has  joined  the  staff  of  Lennen  & 
Mitchell,  Inc.  He  will  work  on  the 
Jergens  account. 


THE  ADVERTISING  SURVEY 

FTC  Queries  Retailers 
On  Ad  Allowances 


By  R.  M.  DOBE 

THE  Federal  Trade  Commission  has 

caused  quite  a  stir  in  department 
store  circles  with  a  questionnaire 
which,  during  May  and  June,  was  sent 
to  approximately  50  of  the  larger  re¬ 
tail  outlets,  asking  for  detailed  infor¬ 
mation  on  advertising  allowance 
practices. 

In  requesting  information  the  Com¬ 
mission  refers  specifically  to  the  “na¬ 
ture,  prevalence,  and  economic  effects 
of  advertising  allowances  or  payments 
made  either  directly  or  indirectly  by 
manufacturers,  or  others,  to  retailers 
with  respect  to  items  such  as  toilet 
articles,  shoes,  house  furnishings,  and 
articles  of  apparel  made  of  branded 
or  trade  marked  fabrics  on  condition 
that  the  retailers  feature  in  adver¬ 
tisements  the  trade  names  or  trade 
marks  of  makers  of  consumer  goods 
or  of  raw  materials  of  which  such 
consumer  goods  are  made.” 

Some  Pointed  Questions 

After  this  windy  explanation  the 
questionnaire  gets  down  to  business 
with  some  pretty  pointed  queries,  so 
pointed,  in  fact,  that  several  of  the 
large  department  stores  indicated  this 
week  that  complete  answers  on  these 
would  not  be  forthcoming. 

But  it  is  not  the  questionnaire  it¬ 
self  but  what  it  might  be  the  fore¬ 
runner  of,  that  has  the  retailers  wor¬ 
ried.  In  response  to  requests  for 
information  from  Washington,  the 
FTC  gave  our  Washington  correspon¬ 
dent  two  releases,  one  dated  Feb.  3, 
1940,  and  the  other,  June  27,  1940. 

The  June  paper  contains  a  lengthy 
resolution,  which  resolves  that  the 
FTC  should  launch  an  investigation 
of  methods  and  costs  of  distributing 
commodities  in  commercial  channels. 
The  February  release  is  merely  a 
repetition  of  the  purpose  of  the  in¬ 
vestigation,  prompted  by  “misconcep¬ 
tions”  concerning  the  character  and 
scope  of  the  inquiry. 

In  other  words  Washington  is  silent 
on  what  might  be  behind  this  par¬ 
ticular  questionnaire.  The  consensus 
in  New  York,  however,  seems  to  be 
that  while  the  primary  purpose  of  the 
inquiry  may  be  to  determine  distri¬ 
bution  costs,  it  may  end  up  by  uncov¬ 
ering  some  pretty  touchy  angles  to  the 
advertising  allowance  practice,  and 
along  this  line  there  is  of  course,  con¬ 
siderable  speculation  as  to  whether 
the  inquiry  is  the  first  step  toward  a 
general  curbing  of  advertising  al¬ 
lowances. 


Besides  prices,  the  FTC  may  be  re¬ 
asserting  its  interest  in  advertising 
allowances  as  a  means  for  advertisers 
to  dish  out  special  favors  and  rebates 
to  retailers.  Some  retailers  are  fear¬ 
ful  that  the  survey  may  be  the  first 
step  to  re-enforcing  the  Robinson- 
Patman  act  which,  in  substance,  says 
that  advertising  allowances  are  illegal 
only  when  they  are  offered  to  one  re¬ 
tailer  and  not  to  another. 

Some  of  the  questions  in  the  in¬ 
quiry,  with  answers  supplied  by  a 
New  Yorker  long  active  in  the  retail 
field,  follow: 

“How  long  has  the  practice  of  ac¬ 
cepting  advertising  allowances  pre¬ 
vailed  in  your  store  and  in  connection 
with  what  merchandise  was  it  first 
introduced?”  Probable  answer:  About 
25  years.  First  used  in  the  corset  field. 

Answers  to  Questions 

“Name  the  merchandise  field  or 
fields  in  which  the  practice  is  most 
pronounced.”  Probable  answer:  Cor¬ 
sets,  cosmetics,  clothing. 

“What  is  the  usual  method  by  which 
allowances  are  obtained?”  Probable 
answer:  Buyers  know  which  adver¬ 
tisers  are  giving  allowances  and  will 
ask  for  them.  Most  buyers  are  not 
expected  to  get  allowances  unless  the 
advertiser  has  a  policy  of  offering 
them. 

“Is  the  rating  of  the  compensation 
of  your  buyers  affected  by  whether 
they  do  or  do  not  obtain  advertising 
allowances  with  the  merchandise  they 
buy?”  Probable  answer:  No. 

“Do  you  pay  the  same  price  for 
merchandise  with  which  an  allowance 
for  advertising  is  granted  that  you 
would  pay  for  the  same  merchandise 
if  no  allowance  for  advertising  accom¬ 
panied  it?”  Probable  answer:  Yes,  the 
cost  of  the  allowance  is  included  in 
the  fixed  price  for  the  merchandise. 

“Reviewing  the  advertising  your 
store  has  done  during  the  past  year 
which  has  been  paid  for  in  whole  or 
in  part  by  allowances  received  from 
others,  would  you  in  each  case  have 
advertised  the  same  merchandise  in 
the  same  amount  of  space  in  the  same 
publication  entirely  at  your  own  ex¬ 
pense?”  Probable  answer:  No,  the 
amount  of  space  would  be  less. 

The  questionnaire  also  asks  for 
“typical  references”  by  name,  date  of 
newspaper,  and  name  of  product  to 
ads  published  in  the  daily  press  in 
which  an  advertising  allowance  was 
used. 


DAIRY  ADS  CONTINUED  ON  LARGER  BASIS 

CHICAGO,  July  15 — The  American  Dairy  Association’s  co-operative  adver¬ 
tising  program  will  be  continued  during  1941-42  on  an  expanded  basis, 
it  was  announced  here  today.  The  current  newspaper  program  will  be  con¬ 
tinued,  with  some  additional  markets  included,  and  billboards  will  be  added 
to  the  campaign  in  nine  states.  The  dairy  association’s  advertising  budget 
for  1941-42  will  approximate  $350,000,  an  increase  of  $100,000  over  last  year’s 
initial  program  started  eight  months  ago.  Fimds  for  advertising  are  raised 
through  assessments  contributed  by  state  dairy  associations  in  nine  states. 
Butter  and  cheese  are  the  principal  dairy  products  featured  in  the  co-opera¬ 
tive  advertising  campaign,  although  some  space  is  devoted  to  evaporated 
milk,  fluid  milk  and  ice  cream.  Present  plans  provide  for  continuance  of 
newspaper  panel  strip  copy  to  run  in  Seattle,  Des  Moines,  Montana  markets, 
Minneapolis,  St.  Paul,  Milwaukee,  Chicago,  St.  Louis,  Detroit,  Philadelphia, 
Boston  and  added  markets  in  Kansas,  South  Dakota  and  North  Dakota. 
Outdoor  advertising  will  run  in  nine  states  contributing  to  the  campaign. 
Lord  &  Thomas,  Chicago,  places  the  account. 


Blackett,  Sample 
Gets  Citrus  Account 

The  Florida  Citrus  Commission  this 
week  placed  its  estimated  $1,000,000 
accoimt  with  Blackett- Sample-Hum- 
mert.  The  account  had  previously 
been  handled  by  Arthur  Kudner,  Inc., 
whose  radio  program  for  the  Com¬ 
mission  was  criticized  by  the  Florida 
canners  last  June,  and  discontinued. 

In  announcing  the  change,  the  Com¬ 
mission  explained  that  the  Kudner 
agency  had  done  an  excellent  job  and 
the  switch  to  Blackett-Sample-Hum- 
mert  was  governed  “only  by  the  need 
for  the  services  of  an  agency  pri¬ 
marily  engaged  in  advertising  food 
and  drug  products.”  In  accordance 
with  a  recent  decision  of  the  Commis¬ 
sion  the  advertising  of  both  the  fresh 
and  canned  products  will  be  handled 
by  one  agency. 

The  Kudner  contract  expires  Aug. 
31.  The  Commission  heard  the  presen¬ 
tations  of  24  agencies  before  narrow¬ 
ing  the  choice  down  to  four.  These 
were,  besides  B-S-H,  McCann-Erick- 
son,  J.  Walter  Thompson,  and  Kudner. 

COLOR  AD  CUCKS 

Stories  of  the  success  of  color  in 
newspaper  advertising  are  always  wel¬ 
come  these  days.  M.  H.  Long  of  the 
Branham  Co.  has  one  about  a  color  ad 
which  appeared  recently  in  the  roto¬ 
gravure  section  of  the  Louisville 
Courier -Journal.  It  showed  in  natural 
colors  six  $100  dresses  and  carried  a 
coupon  for  mail  orders.  One  week 
after  the  ad  was  run,  approximately 
6000  dresses  had  been  sold,  many  of 
them  through  mail  and  telephone  or¬ 
ders.  A  couple  of  months  later  the  ad 
was  repeated  with  only  a  few  minor 
changes  and  again  the  results  were  ap¬ 
proximately  the  same.  Kaufman- 
Straus  Co.  is  the  department  store  and 
has  been  taking  about  four  such  color 
ads  a  year  with  the  Courier-Journal 
for  the  last  three  years. 

ADS  SELL  USED  AUTOS 

Confronted  with  an  overloaded  stock 
of  used  cars,  the  Downtown  Chevro¬ 
let  Sales  Co.  of  Terre  Haute,  Ind., 
resorted  to  newspaper  advertising  re¬ 
cently.  In  15  days  they  spent  $800  in 
the  Tribune  and  Star  papers,  sold  92 
used  cars,  and  came  out  with  a  gross 
profit  of  over  $3,000.  The  net  cash  dif¬ 
ference  for  the  92  used  cars  was 
$25,240.  Net  cash  difference  is  the 
difference  between  the  price  of  the 
used  car  sold  and  the  price  of  the 
used  car  taken  in.  44  imits  were  taken 
in  on  the  92  cars  sold  but  48  straight 
sales  were  made. 

!  SAYS  ADS  ARE  LOTTERY 

I  Talahassee,  Fla.,  July  14 — Accord- 

>  ing  to  Attorney  General  Tom  Watson’s 
ruling  of  July  10  bakeries  which  ad¬ 
vertise  their  bread  for  sale  with  assur¬ 
ance  that  each  loaf  contains  a  cash 
prize  are  violating  the  anti-lottery 
law.  Watson  gave  his  opinion  to 
State  Attorney  Chester  B.  McMullen 
of  Clearwater,  who  asked  whether  it 
constituted  a  lottery  when  a  bakery 
advised  that  not  less  than  a  penny 
or  more  than  a  dollar  was  wrapped 
with  each  loaf  of  bread. 

RAISES  AD  RATES 

^  The  Raleigh  (N.  C.)  News  and  Ob- 

,  server  has  announced  an  increase  in 
its  general  advertising  rate.  Begin- 

’  ning  October  1,  1941,  the  rate  will  be 

’  changed  from  13  cents  a  line  to  15 
ents  a  line,  daily  and  Sunday.  Corre¬ 
sponding  changes  upward  are  made  in 
all  rates. 
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June  Linage  Ahead  5^^;  Automotive  Slumps  12.8%. 
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TOTAL  AOVERTISING 


By  ROBERT  U.  BROWN 

TOTAL  newspaper  linage  in  June  as  compiled 
by  Media  Records  in  52  cities  showed  a  gain 
of  5%  over  the  same  month  last  year  with  two 
classifications,  general  and  automotive,  registering 
large  losses.  The  month  was  slightly  off  on 
the  Editor  &  Publisher  Index,  average  for  the 
month  for  the  last  five  years,  and  stood  at  99.5. 

Automotive  was  off  12.8%  for  the  month  and  at 
74.3  on  the  Index  reflecting  the  effect  of  the  de¬ 
fense  program  on  the  auto  industry  and  the  re¬ 
trenchment  in  that  type  of  advertising.  General, 
which  has  been  off  consistently,  showed  a  loss  of 
4.1%  and  was  at  85.8  on  the  Index. 

All  other  classifications  produced  healthy  gains 
as  a  result  of  the  increased  activity  in  the  re¬ 
tail  field.  Display  only  was  ahead  5.1%  and  at 
97.6  on  the  Index;  classified  had  a  gain  of  4.6%  and 
was  at  106.7  on  the  Index;  retail  was  up  9.5%  and 
at  104.2  on  the  Index;  department  store  gained 
9.7%  and  was  at  107.2  on  the  Index;  financial  had 
a  gain  of  12%  and  was  off  on  the  Index  to  93.3. 

All  classifications  except  general  and  automo¬ 
tive  also  showed  gains  for  the  year  to  date  pro¬ 
ducing  a  total  gain  of  3.3%.  For  six  months  re¬ 
tail  was  up  4%,  department  store  4.1%,  financial 
5.6%,  classified  7.6%,  and  total  display  2.2%.  Gen¬ 
eral  was  off  3.3%  and  automotive  down  1.7%. 

All  business  indices  continued  to  reflect  better 
conditions:  steel  shipments  reached  a  new  high 
during  the  month;  chain  store  sales  rose  16.9%  in 
June;  department  store  sales  were  ahead  19%  for 
the  month;  large  increases  in  carloadings  were 
forecast  for  July  and  August;  American  Car  and 
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NEWSPAPER  LINAGE— 52  CITIES 

((  oiiipiM  by  EDITOR  S'  PI  BLISHER  from  Media 
Rerordk  Mrahiirrment*) 


Total  Advertising 

June  . 

May  . 

Display  Only 

June  . 

May  . 

Classified 

Tune  . 

.May  . 

Retail 

June  . 

M  ay  . 

Department  Store 

June  . 

May  . 

General 

June  . 

May  . 

.Automotive 

June  . 

May  . 

Financial 
June 
At 


May 


1941 

194'' 

%  of 

E&r 

Linage 

Linage 

1940 

Inda 

108,431.691 

103.289,789 

105.0 

99.5 

122,442,717 

119.883,324 

102.1 

102.( 

84.1.37.527 

80,073,843 

105.1 

97.6 

96,818.499 

95,947,694 

100.9 

101.0 

24.294.164 

23,215,946 

104.6 

106.7 

25,624.218 

23,935,630 

107.1 

105.7 

61,193,070 

55,880,375 

109.5 

104.2 

69,822.048 

b7.231.242 

103.9 

105.9 

26,031.049 

23.733.039 

109.7 

107.2 

29,205,278 

28.559,842 

102.3 

106.1 

16,362,271 

17,068,915 

95.9 

8S.8 

18,314.219 

19,427,260 

94.3 

87.3 

4,918,245 

5.639,490 

87.2 

74.3 

6,939,060 

7,811,952 

88.8 

94.5 

1.663.941 

1.485.063 

112.0 

93.3 

1,743.172 

1.477.240 

118.0 

98.0 

Foundry  paid  a  dividend  for  the  first  time  in  four 
years;  May  saw  the  largest  contract  volume  in  11 
years  in  public  and  private  construction;  retail 
food  store  sales  were  10%  greater  during  the  six 
months  of  1941  than  in  the  same  period  last  year; 
and  new  car  sales  of  General  Motors  in  June  were 
240,748  compared  to  167,310  for  June,  1940. 

Brooke,  Smith,  French  &  Dorrance,  Inc.,  re¬ 
ported  “widespread  effect  of  defense  spending  as 
of  July  1  is  reflected  in  the  figures  showing  gains 
in  142  of  147  trading  areas  of  the  country.” 

Magazines  registered  losses  in  June.  General 
women’s  magazines  had  a  2%  gain  in  volume  with 


1,138  pages  of  advertising  compared  to  1,111  last 
June  but  this  was  a  3%  loss  in  revenue.  For  the 
six  months  this  classification  had  a  2%  gain  in 
volume  and  a  3%  gain  in  revenue. 

General  magazines  in  June  showed  a  6%  loss  in 
volume  with  640  pages  compared  to  679  which  rep¬ 
resented  a  12%  loss  in  revenue.  For  six  months  a 
4%  loss  in  volume  produced  a  7%  drop  in  rev¬ 
enue. 

Special  magazines  were  off  4%  in  volume  with 
578  pages  compared  to  602  which  was  a  3%  drop 
in  revenue  for  the  month.  For  six  months  specials 
had  a  2%  drop  in  volume  and  a  4%  increase  in 
revenue. 

National  farm  papers  had  a  3%  gain  in  volume 
with  252  pages  compared  with  246  which  was  a 
6%  gain  in  revenue.  This  approximated  the  same 
volume  for  six  months  but  a  3%  gain  in  revenue. 

Weeklies,  semi-monthlies,  Sunday  magazine  sec¬ 
tions  and  newspaper  weeklies,  which  classification  0 
Ls  always  a  month  behind  the  other  magazines,  in 
May  had  a  14%  increase  in  volume  with  2,114 
pages  compared  to  1,850  which  was  a  22%  gain  in 
revenue.  For  the  year  to  date  this  group  had  a 
7%  gain  in  volume  with  a  12%  gain  in  revenue. 

Broadcasting  billings  are  also  a  month  late.  In 
May  NBC  had  a  6%  gain  with  billings  of  $4,294,274 
compared  to  $4,034,622  in  May  last  year.  CBS 
had  a  6%  gain  for  month  with  $3,803,221  compared 
to  $3,570,727.  Mutual  registered  a  54%  gain  with 
$497,315  compared  with  $322,186. 

The  radio  and  magazine  figures  are  supplied  by 
Publishers’  Information  Bureau. 

(See  pages  30,  31,  32  for  linage  tabulations.) 


Donovan  Named 
Co-ordinator 
Of  Information 

Washington.  D.  C.,  July  11 — Ap¬ 
pointment  of  Col.  William  J.  (Wild 
Bill)  Donovan,  as  Co-ordinator  of  In¬ 
formation,  was  announced  today  at 
the  White  House. 

As  Co-ordinator  of  Information,  Col. 
Donovan  will  collect  and  assemble  in¬ 
formation  and  data  bearing  on  na¬ 
tional  security  from  the  various  de¬ 
partments  and  agencies  of  the  Gov¬ 
ernment  and  will  analyze  and  collate 
such  materials  for  use  of  the  President 
and  other  federal  officials  as  the  Chief 
Executive  may  designate,  the  official 
announcement  said. 

Although  the  description  of  the  of¬ 
ficial  task  of  Col.  Donovan  parallel 
the  duties  now  allocated  to  the  Office 
of  Government  Reports,  of  which 
Lowell  Mellett,  former  Scripps-How- 
ard  head,  is  diief,  the  White  House 
annoimcement  read  as  follows: 

“Mr.  Donovan’s  task  will  be  to  co¬ 
ordinate  and  correlate  defense  infor¬ 
mation,  but  his  work  is  not  intended 
to  supersede  or  to  duplicate,  or  to 
involve  any  direction  of  or  interfer¬ 


ence  with,  the  activities  of  the  Gen¬ 
eral  Staff,  the  regular  intelligence  ser¬ 
vices,  the  Federal  Bureau  of  Investi¬ 
gation,  or  of  other  existing  depart¬ 
ments  and  agencies.” 

■ 

Missouri  House 
Criticizes  Press 

In  a  memorandum  approved  July  9 
by  the  House  and  ordered  printed  in 
the  journal,  Missouri  newspapers  were 
criticized  for  a  “vicious  attitude”  to¬ 
ward  the  Sixty-first  (general  Assem¬ 
bly, 

The  action  was  generally  regarded 
as  an  echo  of  the  contest  between  Gov. 
Forrest  Donnell  and  his  Democratic 
opponent.  The  Missouri  Supreme 
Court  held  for  Gov.  Donnell  after  the 
Legislature  had  spent  six  weeks  in 
considering  the  contest. 

“The  press  has  not  only  condemned 
this  Legislature  in  its  efforts  to  faith¬ 
fully  perform  its  duties,”  it  was  said 
in  the  resolution  written  by  Repre¬ 
sentative  Fred  J.  Gray,  Democratic 
member.  “Instead  of  giving  assistance, 
the  press  has  seen  fit  to  snipe  and  pick 
out  isolated,  trivial  and  prejudicial 
matters  ...  in  order  to  hold  members 
of  the  Legislature  up  to  ridicule.” 

He  also  asserted  that  newspapers 


have  sought  to  “conceal,  distort  and 
even  falsify  the  facts”  of  the  gov¬ 
ernorship  contest.  “Their  reports,” 
he  claimed,  “led  men  and  women  to 
march  through  the  aisles  of  this  House 
with  banners  derogatory,  inflamma¬ 
tory  and  defamatory  to  the  mem¬ 
bership.” 

Representative  O.  B.  Whitaker,  Re¬ 
publican,  suggested  sarcastically  that 
the  report  be  amended  to  include  the 
Missouri  Supreme  Court,  which  “ut¬ 
tered  the  most  scathing  denimciation 
against  the  General  Assembly.”  He 
referred  to  the  court’s  unanimous 
opinion  outlawing  the  procedure 
which  kept  Gov.  Donnell  out  of  office 
six  weeks. 

“Do  you  realize,”  asked  Representa¬ 
tive  A.  T.  Parrish,  Democrat,  “the  met¬ 
ropolitan  press  called  the  legislature 
thieves  and  scoundrels,  accused  the 
Democratic  majority  of  trying  to  steal 
the  governorship.” 

“No,  I  didn’t  realize  that,”  smiled 
Whitaker.  “But  I  think  if  they 
did,  the  report  certainly  should  be 
investigated.” 

Representative  James  A.  Gray,  Re¬ 
publican,  accused  Fred  Gray,  author 
of  the  memorandum,  of  “trying  to 
make  a  lot  of  wild  jackasses  out  of 
us.” 


Latin  American 
Publishers  Honored 

Eight  Latin  American  newspaper 
publishers  were  honored  Monday 
afternoon  at  a  cocktail  party  at  the 
Museum  of  Modem  Art,  New  York 
City,  given  by  Edward  C.  Johnston, 
director  of  the  Publishers  Reciprocal  ^ 
Program,  Inc. 

Present  were:  Dr.  Carlos  Cortfc, 
Bogota,  Colombia,  El  Siglo;  Jose  Miro-  i 
Quesada,  Lima.  Peru,  El  Commercio;  ■ 
Julio  Hernandez,  Medellin,  Colombia,  ' 
El  Colombiano;  Carlos  Martinez 
Aparicio,  Barranquilla,  Colombia,  La 
Prensa;  Dr.  Ignacio  Herrerias,  Mexico 
City,  D.  F.,  Novedades;  Carlos  Ortiz. 
Mexico  City,  D.  F.,  Novedades;  Jorge 
Concha,  Mexico  City,  D.  F.,  Nove¬ 
dades;  Dr.  Abel  Romeo  Castillo. 
Guayaquil,  Ecuador,  El  Telegrajo. 

RICHARDSON  SHIFTED  . 

Washington,  D.  C.,  July  17  —  A  I 
shakeup  in  the  Army  high  command  | 
design^  to  put  younger  men  in  key  I 
jobs  sends  Maj.  Gen.  Robert  C.  Rich¬ 
ardson,  Jr.,  director  of  the  War  De-  ► 
partment  Bureau  of  Public  Relations, 
to  command  the  Seventh  Army  Corps,  • 
Birmingham,  Ala.  The  order  is  effec-  | 
tive  August  1  I 


The  Detroit  News 

and 

muij 


hi  response  to  a  request  from  the  Editor  of  Editor  and  Publisher 
for  a  statement  of  the  position  of  The  Detroit  News  with  respect  to 
the  proposed  Federal  Communications  Commission  investigation  of 
newspaper  ownership  of  broadcasting  stations,  we  submit  the  following: 


It  seems  to  The  Detroit  News  that  the  Federal  Communications  Commission  has  an 
obligation  to  the  public  to  see  that  radio  stations  are  operated  in  the  public  interest, 
and  that  naturally  entails  its  seeking  assurance  of  the  responsibility  of  those  seeking 
licenses  to  operate.  As  the  founder  of  the  first  commercial  broadcasting  station  WWJ 
which  we  have  operated  daily  since  August  twentieth,  nineteen  twenty,  we  ask  for 
nothing  more  than  a  dispassionate  examination  of  our  record  of  service  for  twenty-one 
years  including  our  pioneer  efforts  toward  the  development  of  broadcasting  in  ultra 
high  frequency,  and  more  recently  in  the  frequency  modulation  fields.  The  traditions 
of  ethical  journalism  are  wholly  harmonious  with  the  commission’s  purpose  to  see 
that  radio  operates  in  the  public  interest,  convenience  and  necessity.  We  could  ask  no 
better  witness  than  the  competitive  stations  in  our  own  area  and  the  public  we  have 
sought  so  diligently  to  serve.  The  original  intent  of  The  Detroit  News  in  entering  the 
radio  field  was  to  further  reliable  methods  of  communication  as  a  natural  step  in  the 
advancement  of  journalism,  and  increase  our  service  to  the  public.  To  this  end  we 
operated  our  station  for  five  years  without  accepting  any  revenue  of  any  kind  from 
any  source.  It  is  now,  as  always,  our  aim  to  maintain  those  standards  of  integrity  in 
advertising  which  characterize  not  only  good  stations  but  good  newspapers,  and  to 
put  the  public  welfare  and  interest  ahead  of  profit  at  all  times.  It  would  seem  to  us 
fundamentally  unjust  to  judge  any  application  for  a  new  license  or  the  continuance  of 
an  old  one  on  any  other  basis  than  the  good  character,  fitness  and  responsibility  of  the 
individual  applicant. 

The  Detroit  News 

Lletnste  StatlonM  WWJ  and  W4SD 
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Shott  “TakeA 


WITH  THE  BROAD  STATE  of  Texas 

waiting  with  bated  breath  for  the 
decision  on  whether  “Pappy”  O’Daniel 
or  Lyndon  Johnson  would  succeed  the 
late  Morris  Sheppard  as  senator,  a  re¬ 
quest  came  to  the  Houston  Chronicle 
for  the  complete  vote  in  Harris 
County,  largest  in  the  state. 

The  county  clerk  had  all  but  one 
box,  an  outlying  district.  The  paper 
called  the  election  judge  of  that  box 
and  asked  him  why  his  return  was  not 
in  and  when  it  would  be  in. 

“Just  as  soon  as  I  gather  up  my 
eggs,”  the  judge  said.  “When  I  get 
’em  gathered  I’ll  bring  the  votes  in 
with  the  eggs.” 


THIS  BIT  of  “historical”  sales  pro¬ 
motion  was  unearthed  in  a  copy  of 
the  Columbus  (Neb.)  Daily  Telegram 
this  week; 


WHAT  HAPPENS  TO 
PEOPLE  WHO  QUIT 
TAKING  THE  PAPER 


If  you  are  tempted  to  stop  your 
subscription  to  the  local  paper,  you 
may  profit  by  reading  the  following 
story  which  workers  of  the  Nebraska 
Writer’s  Project,  WPA,  found  in  the 
Arapahoe  Pioneer,  December  26,  1879. 

A  certain  man  got  mad  at  the  editor 
and  stopped  his  paper.  ’The  next  week 
he  sold  his  com  at  four  cents  below 
the  market  price;  then  his  property 
was  sold  for  taxes  because  he  didn’t 
read  the  sheriffs  sales;  he  lost  $10 
betting  on  Mollie  McCarthy  10  days 
after  another  horse  had  won  the  race; 
he  was  arrested  and  fined  $8  for  going 
hunting  on  Sunday,  simply  because 
he  didn’t  know  it  was  Sunday;  and 


Life  as  usual  is  the  order  of  the  day  in  the  Oklahoma 
City  market.  Business  that  is  unusual  is  being  reflected  in 
retail  sales  well  above  last  year.  While  defense  orders  com¬ 
mand  front  p>age  sp>ace  it  is  the  story  of  the  man  who  goes 
about  his  work  and  play  as  usual  that  makes  the  important 
news _ and  accounts  for  mass  spending. 

Defense  operations  for  instance,  had  little  to  do  with 
keeping  the  grandstand  at  Oklahoma  City" s  ball  park  filled . . . 
with  packing  one  of  the  city’s  outdoor  amphitheaters  for  an 
afternoon  musical  ...  or  with  providing  the  farmers  of  the 
state  with  a  wheat  crop  26%  above  average. 

It  is  this  sort  of  thing  that  guarantees  a  business  bright 
spot  for  those  who  cultivate  the  market  through  The  Daily 
Oklahoman  and  Oklahoma  City  Times. 


EDITOR 


PUBLISHER 


V  ( 


he  paid  $300  for  a  lot  of  forged  notes 
that  had  been  advertised  two  weeks 
and  the  public  cautioned  not  to  ne¬ 
gotiate  them. 

He  then  paid  a  big  negro  with  a 
foot  like  a  derrick  to  kick  him  all  the 
way  to  the  newspaper  office,  where 
he  paid  four  years  subscription  in 
advance,  and  made  the  editor  sign  an 
agreement  to  knock  him  down  and  rob 
him  if  he  ever  ordered  his  paper  stop¬ 
ped  again. 


I  plan  to  spend  my  vacation.”  The  ^ 
answers  were  as  varied  as  the  places  ^ 
advertised. 


Street  Nctmes 


A  FASHION  EDITOR  for  the  summer 
session  Buchtelite,  University  of 
Akron  paper,  turned  in  the  following 
newsy  bit: 

“Mardelle  Witwer  has  a  solution  for 
these  hot  days.  She  came  to  class  in 
a  bare  midriff.  It  was  yellow  with 
large  red  and  white  flowers.” 


(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 


WEDDINGS  IN  East  Texas  are  no 
different  from  any  others,  although 
two  stories  appearing  recently  on  the 
society  page  of  the  Texarkana  (Tex.) 
Daily  News  indicate  matrimonial  oddi¬ 
ties:  “Of  whispered  interest  is  the 
armouncement  made  by  Mr.  and  Mrs. 

-  -  of  the  engagement 

of  their  daughter.  .  .  .” 

The  second:  “Immediately  after  the 
ceremony,  Mr.  and  Mrs.  Duck  left  for 
a  wading  trip  to  points  in  the  Smoky 
Mountains.” 


Contest  for  Employes 

AN  essay  contest  for  employes  of  the 

Portland  Oregonian  on  national  de¬ 
fense  bonds  was  announced  this  week 
by  Palmer  Hoyt,  publisher,  who  re¬ 
cently  was  appointed  by  Secretary  of 
the  Treasury  Morgenthau  as  chair¬ 
man  of  the  Oregon  national  savings  de¬ 
fense  committee. 

Winners  of  the  essay  contest,  which 
will  be  judged  on  the  thought  ex¬ 
pressed  in  the  articles  rather  than  on 
phrasing  or  composition,  will  be  paid 
in  defense  stamps.  Five  prizes  will  be 
given  each  month.  Subject  for  each 
month’s  essays  will  be  announced  in 
the  Oregonian’s  house  organ,  the  first 
month’s  topic  being  “What  I  Expect 
to  Do  With  My  Bond  Savings.” 


SCIENTIFIC  phenomenon  of  man¬ 
power  supplementing  horsepower 
reported  in  New  York  World-Tele¬ 
gram  story  on  two  labor  leaders  in 
1937  taxicab  strike  sabotage: 

“Another  related  case  was  that  in 
which  Horie  and  Schoenfeld  were  con¬ 
victed  in  Special  Sessions  of  throwing 
energy  into  the  engines  of  taxicabs.” 


Vacation  Idea 

IN  connection  with  its  three  or  four 
pages  of  Sunday  advertising  by  va¬ 
cation  resorts,  the  Birmingham  News 
ran  a  series  of  interviews  on  “Where 


TRACING  the  origin  of  street  names 

made  an  interesting  feature  for  the 
Ann  Arbor  (Mich.)  Daily  News  as  it 
will  for  newspapers  in  any  size  city 
in  the  country. 

Give  the  date  when  the  first  plat 
was  made,  the  first  street  named,  and, 
to  make  the  feature  helpful  to  new 
residents,  give  the  names  of  the  streets 
or  boulevards  dividing  the  city  north  m 
and  south,  and  east  and  west.  Point  * 
out  any  confusing  names  that  may 
exist  as  Allen  Street  and  Allen  Place 
and  list  such  tantalizing  confusions 
as  Sutherland  Street  and  Sutherland 
Avenue. 

Where  street  names  have  been 
changed  from  the  original  names,  give 
the  reason,  if  possible. 

For  a  vast  amount  of  interesting  and 
often  amusing  material,  consult  your 
city  engineer  and  early  maps.  Talk 
with  taxi  drivers  to  see  what  streets 
are  among  their  most  unfamiliar  ones 
— you’ll  find  some  they  do  not  even 
know! 

A  paragraph  or  two  on  oppositions 
that  may  have  arisen  to  certain  names 
would  add  savor  and  liveliness  to 
such  features. 


“SPECIAL"  APPOINTED 

The  Harrison  (Ark.)  Daily  Times 
has  appointed  the  Wallace  Witmer  Co. 
as  its  national  ad  representative. 


Editor  &  Publisher  will  pay  $2,00  for  each 
“Short  Take”  accci’teil  and  published.  Those 
not  i’se«l  will  not  he  retorned. 


Millions  in  added  payrolls  go  to 
highly  paid  industrial  workers  of 
Pontiac,  Michigan. 


$1 2,469,020 


First  6  Months  1939 


$17,025,419 

First  6  Months  1940 

$26,192,196 


First  6  Months  1941 


INDUSTRIAL  PAYROLLS.  1938  —  $17,144,740 
INDUSTRIAL  PAYROLLS.  1939  —  $25,644,840 
INDUSTRIAL  PAYROLLS.  1940  —  $38,439,880 


$181 ,469,000 


in  National  Defense  Orders 

FOR  INDUSTRIES  OF  PONTIAC.  MICH. 


Pontiac’s  per  capita  defense  business  is  the  highest  in  Michigan, 
the  center  of  defense  activities.  Advertisers  effectively  reach 
this  important  market  of  over  200,000  people  with  one  daily 
newspaper  which  is  providing  the  greatest  coverage  in  history 
at  an  exceptionally  low  cost. 


Dominant  Coverage  in  Michigan's  SECOND  Largest  County 


THE  DAILY  OKLAHOMAN  The  Pontiac  Daily  Press 

OKI  AHniMA  CITY  TIMES  pontiac.  Michigan 

^  ^  COLOR  ADVERTISING— UP  TO  4  COLORS  DAILY  R.  O.  P. 


Nationally  Represented  by  the  Katz  Agency,  Inc. 


LL  LIVES! 


Oregon  Trail  pageant» 

The  pioneer  "will  to  achieve”  portrayed  in  this 
striking  sculpture  by  Avard  Fairbanks  lives  on  in  the 
Oregon  Country  . . .  still  makes  its  influence  felt  upon 
the  character  of  its  people. 

These  pioneer  traits  manifest  themselves  in  many 
different  ways.  Settlers  who  arrived  by  covered  wagon 
to  hew  new  homes  out  of  a  forest  wilderness,  have 
descendants  equally  eager  to  own  a  home  and  a  plot 
of  ground.  (Portland  ranks  high  among  the  nation’s 
cities’  percentage  of  home  ownership.) 

Like  his  pioneer  ancestor,  your  typical  Oregonian 
is  physically  active.  (Portland  has  more  golf  courses, 
for  instance,  than  any  other  city  of  its  size.)  He  uses 


EUGENE,  OREGON,  JULY  24-25-26 

his  automobile  more;  goes  fishing,  hunting,  hiking, 
boating,  swimming,  camping,  golfing,  riding  oftener, 
because  these  things  are  readily  available  to  him  in 
this  region  where  "earning  pleasantly  and  living  fully 
is  a  simultaneous  process”. 

As  a  market,  the  Oregon  Country  is  more  worth 
cultivating  today  than  ever  before.  Use  the  Oregonian, 
the  newspaper  the  Oregon  Country  has  read  and 
believed  in  since  there  was  a  jnarket. 

Tike  OREGONIAN 

'^More  than  a  city  newspaper,  a  part  of  the  life  of  the  region'* 

*Fiom  the  University  of  Missouri  citation  to  The  Oregonian 
for  distinguished  service  to  journalism. 
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Newspapers  Play 
At  Mock  Warfare 
In  Anderson,  S.  C. 

Dailies  Participate  in 
"Attack"  on  City  and 
Publish  “Blitz  Extra" 

Anderson,  S.  C.,  July  14 — Grim  real¬ 
ity  of  war  was  brought  home  to  this 
20,000-population  indurtrial  city 
Thursday,  July  11,  when  1,300  R.  O. 
T.  C.  officers  and  men  from  nearby 
Clemson  College,  “captured”  the  city. 

The  Anderson  Independent-Tribune 
and  Daily  Mail  plant,  WAIM,  the 
newspapers’  radio  station,  railroad 
terminals,  the  airport,  communications 
and  all  county,  city  and  other  public 
service  offices  and  buildings  were 
“seized.” 

Prepogaiida  Stories 

As  has  been  done  in  Europe  by  Adolf 
Hitler’s  forces,  the  population  was 
“softened”  several  days  prior  to  the 
“invasion”  by  “propaganda”  articles  in 
the  newspapers  and  by  “fifth  col¬ 
umnists’  ”  activities. 

For  “blitz”  purposes,  Anderson  was 
given  the  name  of  “Andersonia,” 
Clemson  being  dubbed  “Clemsonia,” 
as  the  “invaders.”  “Communiques” 
were  handed  out  from  the  “high  com¬ 
mand”  of  the  “invaders,”  known  to 
the  public  as  “General  Squarehead.” 

Theme  of  newspaper  propaganda 
stories  was  “alleged  border  violations,” 
“cruelties”  and  “ultimatums.”  “Clem¬ 
sonia”  was  given  a  big  newspaper  play 
for  days  as  “the  aggressor.” 

Afternoon  editions  of  the  Daily  Mail 
carried  a  heavy  black- streamered 
story  “proclaiming  martial  law”  as  the 
recently  organized  Anderson  Home 
Guard  sought  to  defend  the  city.  How¬ 
ever,  “Andersonia”  was  seized  through 
the  combined  attacks  of  “fifth  col- 
vimnists”  and  the  strongly  mechanized 
“invaders”  from  “Clemsonia.”  Since 
Clemson  is  a  military  school,  vmder 
United  States  government  supervi¬ 
sion,  as  to  its  R.  O.  T.  C.  activities, 
full  army  equipment  was  available  for 
the  “blitz.” 

“Seizing”  the  city,  the  “invaders” 
moved  rapidly,  “seizing”  the  news¬ 
papers  and  radio  station  immediately 
and  “forcing”  publication  of  a  “blitz 
extra”  announcing  “terms”  demanded 
by  the  “invaders.” 

Troop  Aefivltioi 

Climax  of  the  “invasion”  came  when 
“General  Squarehead”  entered  the 
city  with  his  troops. 

Smoke  hung  over  the  city  for  hours 
^ter  the  “invasion,”  smudge  pots  be¬ 
ing  used  to  veil  troop  “activities.” 

Aerial  bombs  were  exploded  as  leaf¬ 
lets  poured  down  from  the  sky. 

Wilton  Hall,  publisher  of  the  Ander- 


I 

You  cannot  cover  the  ' 
rich  Youngstown  di8>  i 
trict  with  any  paper 
but  the 

Youngstown 

Vindicator 


KELLY-SMITH  CO. 

NaUonal  Bepresentativee 
New  York  Philadelphia  Atlanta 
Betroit  Bwtou  Chicago  Kanaaa  City 


"Fifth  columnists 
seizin9  tha 


news¬ 
room  while  the  Daily 
Mail  staff  was  at 
work.  Left  to  right, 
"Rad"  Canupe,  tele¬ 
graph  editor;  Dar¬ 
rell  Price,  reporter; 
Jack  Nash,  Jr.,  and 
J.  T.  Manning,  "Fifth 
columnists";  J.  B. 
Hall,  editor  of  The 
Daily  Mail;  M  iss 
Beth  Ann  Wiles,  so¬ 
ciety  editor,  and 
T.  E.  Norris. 


son  papers,  and  Cheves  C.  Ligon,  re¬ 
cently  assigned  to  both  dailies  as  news 
director,  worked  day  and  night,  with 
their  staffs  in  making  the  advance  and 
spot  news  coverage,  propaganda  and 
actual,  as  effective  as  possible. 

Covering  the  “blitz”  were  W.  C. 
Herbert,  Associated  Press’  Columbia 
(S.  C.)  bureau;  J.  Gabriel  Bengur, 
Atlanta,  staff  photographer,  Li/c 
magazine;  R.  L.  Howland,  Atlanta, 
southern  representative  of  Life  and 
Time;  W.  L.  Hopper,  staff  photogra¬ 
pher,  Acme  Newspictures  and  NEA; 
Arthur  Gurley,  Spartanburg  (S.  C.) 
Herald-Journal  reporter  and  photog¬ 
rapher;  “Sandy”  Sanders,  Atlanta, 
Associated  Press  photographer;  Ed 
Strickland  and  Vick  Sheffield,  Para¬ 
mount  News;  Ty  Sanders,  Universal 
News;  Charles  Mack,  Metro-Goldwyn- 
Mayer,  and  Ed  Martin,  Atlanta  (Ga.) 
Constitution  staff  writer. 

Special  news  articles  and  photo¬ 
graphs  were  ordered  by  the  United 
Press,  several  syndicates  and  news¬ 
papers  in  California,  the  east  and 
other  sections.  Western  Union  and 
Postal  Telegraph  in  Anderson  were 
“swamped”  with  press  dispatches. 

Chief  Justice  M.  L.  Bonham  of  the 
South  Carolina  Supreme  Court,  who 


will  be  87  in  October,  was  so  im¬ 
pressed  with  the  importance  of  civil¬ 
ian  defense  as  portrayed  by  Wilton 
E.  Hall  in  the  practice  blitz  that  he 
was  the  first  citizen  to  volunteer  his 
services  to  Mr.  Hall,  Chairman  of 
Civilian  Defense  in  this  area.  Several 
thousand  copies  of  the  souvenir  “blitz 
extra”  were  distributed  free  to  visitors 
and  requests  have  come  in  for  them 
from  several  states. 

Twenty-seven  radio  stations  joined 
in  a  hook-up  originating  at  WAIM  to 
broadcast  the  war  game. 


AID  3,951  FAMILIES 


During  the  12  months  ended  July  1, 
a  total  of  3,951  families,  including 
3,976  children  and  599  adults,  received 
assistance  from  the  milk  and  ice  fund 
sponsored  by  the  Oklahoma  City 
Daily  Oklahoman  and  Times  and 
maintained  by  public  subscriptions 
received  by  the  newspapers. 


SUMMER  FOOD  ADS 


The  Monrovia  (Calif.)  Daily  News- 
Post  issued  a  special  supplement  on 
July  10  featuring  market  ads  for  sum¬ 
mer  foods.  " 


FOR  SALE 


.  { 


^  10  Duplex  Press  Units 


‘Vj, 


-  with 
2  Pairs  of  Folders 


Roller  bearings  throughout  in¬ 
stalled  in  August,  1935,  closed 
down  December  16,  1939,  Sheet 
cutoff  2114  inches.  Good  condi¬ 
tion.  Write  or  Wire 


THE  ATLANTA  JOURNAL 

ATLANTA  ,  GEORGIA 


WeMI  Let 
The  Editors 
Drive  Home 
This  Point 


“NEA  is  tops  for  sending  along 
just  what  an  editor  wants  at  the 
time  he  wants  it.” — Ralph  San¬ 
ders,  Chattanooga  (Tenn.)  News- 
Free  Press. 


“After  more  than  20  years  with 
NEA  still  think  it  tops.” — Quim- 
by  Melton,  Griffin  (Ga.)  Daily 
News. 


“We  think  NEA  is  tops  in  the 
feature  field.” — B.  C.  Conway, 
Vicksburg  (Miss.)  Evening  Post. 


“The  Manning  and  Harrison  ar¬ 
ticles  are  tops.  So  are  Millett, 
Herblock  and  Edson” — Frank 
Hawkins,  Macon  (Ga.)  News 


“We  think  the  entire  NEA 
Service  is  tops.”- — Clarence  J. 
Keller,  Belleville  (111.)  Daily  Ad¬ 
vocate. 


“Your  cartoons  are  tops” — 
Charles  Modesette,  Bisbee 
(Ariz.)  Daily  Review. 


“NEA  Service  as  a  whole  is 
tops.” — Clarence  Stewart,  Colo¬ 
rado  Springs  (Colo.)  Gazette  and 
Telegraph. 
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emergency,  wherein  every  newspaper  misled.  Today  we  live  in  the  only 
in  the  country  has  an  obligation  to  its  country  in  the  world  where  "freedom 
readers  to  report  current  events  with  of  the  press”  is  not  a  mockery.  We 
such  accuracy  that  no  false  rumors  must  make  certain  that  no  abuse  of 
or  suspicions  should  be  created.  The  that  right  will  contribute  to  its  even- 
false  accusation  that  a  man  was  con-  tual  destruction, 
victed  of  espionage,  the  false  charge  ■ 

that  a  man  addressed  a  Nazi  or  Com-  IWfOVP  PT  fi'NT 
munist  meeting,  these  are  mistakes  *  t  1 

which  not  only  can  blacken  a  man’s  The  Lowell  (Mass.)  Sun  and  Citi- 
reputation  and  not  only  injure  your  zen-Leader  moved  all  its  departments 
newspaper  but  may  well  have  conse-  including  business  office  and  editorial 
quences  far  more  serious  in  nature,  department,  to  the  Courier  Citizen- 
The  reading  public  must  not  be  Leader  building  July  14. 


Library  Staffs 
gey  to  Mistakes 


Continued  from  page  7 


born  in  the  old-fashioned  man¬ 
ner  Her  complaint  was  skillfully 
handled,  the  newspaper  featured  her 
denials  in  a  prominent  story  and  no 
lawsuit  was  forthcoming.  In  all  m- 
stances  of  this  nature,  cUps  should 
be  conspicuously  marked  with  a  dan¬ 
ger  sign,  and  no  further  use  should 
^  made  of  the  material,  unless  ap- 
nroval  is  obtained  from  the  proper 
authority.  In  this  insUnce,  neither 
the  editorial  nor  law  department  ap- 
orised  the  library  of  the  complaint, 
with  the  result  the  clips  were  filed 
without  the  appropriate  warning. 

Some  months  later,  the  U.  S.  De¬ 
partment  of  Agriculture  attempted 
the  experiment  of  mating  an  Ameri¬ 
can  bull  with  an  >ygentine^  cow 
by  artificial  means,  via  air  mail.  This 
was  quite  a  story,  as  you  can  well 
imagine.  It  dealt  with  artificial  in¬ 
semination.  The  re-write  man,  seek¬ 
ing  additional  angles,  dug  out  the  old 
material  concerning  Mrs.  Smith  and 
her  ‘‘test  tube  twins.”  It  bore  no 


TO  THE  COMMERCIAL  APPEAL 


Award  by  The 
American  Legion 


"For  the  Best  Bdiforial 
Discussion  of  the  Legion  Program 
By  an  American  Newspaper" 


^HE  STEPHEN  F.  CHADWICK  Edi¬ 
torial  Appreciation  Trophy  is  designed  to  give 
recognition  to  the  work  of  American  Newspa¬ 
pers  in  appraising  the  worth  of  the  program 
of  the  Legion.”  It  is  a  signal  honor  for  The 
Commercial  Appeal,  among  all  American 
newspapers,  to  have  been  declared  the  1940 
winner  of  this  important  award. 


♦  The  Commercial  Appeal  supports  the 
American  Legion  just  as  it  supports  every 
organization  whose  aims  are  the  highest  Ameri¬ 
canism.  It  is  the  brilliance,  the  sincerity,  the 
effectiveness  of  The  Commercial  Appeal’s  sup¬ 
port,  however,  which  are  noteworthy.  It  is  for 
these  that  The  Commercial  Appeal  has  been 
awarded  its  long  list  of  journalistic  citations 
and  honors,  including  the  Pulitzer  Prize. 


♦  More  important  than  any  citations  are 
the  love  and  respect  it  has  earned  with  its 
readers  in  its  life-span  of  101  years.  Through 
the  Mexican  War,  through  the  Civil 
War,  through  the  yellow  fever  epidemic 
which  wiped  out  half  of  early  Memphis, 

The  Commercial  Appeal  has  been  the 
great  editorial  force  of  the  Mid-South. 


♦  Today,  with  its  unparalleled 
background,  its  rare  heritage  of  reader 
loves  and  loyalties,  it  offers  an  incom¬ 
parable  vehicle  for  advertising. 


Sell  the 

2  Largest  Markets 
in  Ohio 

(jfuitf  Cieiki0H4 
ini4 

26  Mjactnt  (UuHtkJ 


THE  MEMPHIS  ^ 

COMMERCIAL  APPEAL 


Tt>«  Commercial  Appeal  amt 
The  PreM-Sclmitar  are  the  two 
irreat  Sertpps-UDwarU  newspa¬ 
per*  serving  Memphis.  Repre¬ 
sented  t>y  Utc  National  Adver. 
Hsing  Department  of  Scripps- 
Howard  NawspaMrs.  23d  Park 
Avenue.  New  York.  Also  In 
Ctaleaiio,  Detroit.  PtaUadelphls.' 
MempMo  and  San  Francletv. 


Cldvdtoarf't  Heme  Newspaper 
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G.  B.  Dealey  Believes  News¬ 
papers  Willing  to  Co-operate 
.  .  .  Clarification  Needed 


G.  B.  Dealey 
so  and  should  make  clear  to  them  the 


them  would  con¬ 
sciously  and  de¬ 
liberately  print 
any  information 
calculated  to 
threaten  that 
safety. 

They  all 
would,  I  am  sure, 
willingly  co-op¬ 
erate  in  a  volim- 
tary  censorship 
if  the  govern¬ 
ment  should  in¬ 
vite  them  to  do 


Accepted 
SALES  INDEXES 

have  been  listing 

NEW  BEDFORD 

As 

FIRST 


NEW  ENGLAND 

for 

many  months 


EDITOR  &  PUBLISHER  I 


Says  Voluntary 
Censorship  Would 
Be  Effective 


G.  B.  Dealey,  chairman  of  the  board 
of  the  Dallas  (Tex.)  News,  made  the 
following  statement  this  week  to  EIdi- 
TOR  &  Publisher  on  the  subject  of  vol¬ 
untary  censorship. 

Newspaper  publishers  are  as  vitally 
concerned  in  the  safety  of  America  as 
any  other  group  of  citizens.  I  do  not 
believe  any  of 


posed  by  the  government  if  the  news¬ 
papers  themselves  fail  to  co-operate 
freely  and  fully  with  a  voluntary  cen¬ 
sorship  imposed  by  themselves  but 
outlined  by  the  government. 

However  willing  newspapers  may 
be  to  comply  with  the  government’s 
outline  for  suppression  of  news  their 
co-operation  will  be  defeated  if  simi¬ 
lar  restrictions  are  not  extended  to 
other  media  of  information. 

National  safety  is  not  conserved  by 
gagging  newspapers,  but  permitting 
individuals  to  broadcast  information 
the  government  wishes  to  conceal. 
Such  discrimination  places  newspapers 
at  a  disadvantage  under  which  they 
chafe. 

The  Dallas  News  expects  to  comply 
fully  with  requests  from  proper  gov¬ 
ernment  sources.  Its  compliance 
would  be  more  intelligent  and  effec¬ 
tive  if  it  knew  definitely  what  restric¬ 
tions  are  desired  and  what  govern¬ 
ment  authority  in  its  area  is  delegated 
to  interpret  them. 

All  newspapers  have  that  obligation 
in  this  unlimited  emergency  but  the 
government  itself  has  a  like  obliga¬ 
tion  to  co-operate  with  the  newspa¬ 
pers. 


The  release  instantly  of  privileged 
information  should  not  be  left  to  the 
discretion  of  some  uninformed  censor 
who  has  no  sense  of  news  values  and 
little  appreciation  of  the  public  in¬ 
terest. 

Sometimes  suppression  is  more 
harmful  than  publication;  rumor  more 
damaging  than  truth. 

National  unity  is  more  likely  to 
flourish  if  the  private  citizen  feels 
that  he  is  getting  all  of  the  truth  ex¬ 
cept  such  as  would,  through  general 
release,  endanger  the  national  safety. 


sonnel  of  the  Gannett  Newspapers  » 
here  for  16  years  He  has  specialized 
in  handling  automotive  accoimts,  re¬ 
tail  and  national,  since  1925.  Food  i 
accounts  were  added  more  recently 
to  his  field. 


O'FLAHERTY  RETURNS 


Mohor  Is  Ad  Manager 
Of  Rochester  Doily 


Rochester,  N.  Y.,  July  15 — Appoint¬ 
ment  of  A1  F.  Mahar  as  advertising 
manager  of  the  Rochester  Democrat 
and  Chronicle  unit  of  the  Rochester 
Gannett  Newspapters  has  been  an¬ 
nounced  by  Neal  Murphy,  business 
manager.  He  succeeds  Samuel  A. 
Schwarz,  who  is  assuming  other  duties 
with  the  paper. 

Mahar,  who  served  previously  on 
the  Democrat  and  Chronicle,  has  been 
a  member  of  the  advertising  per¬ 


Washincton,  D.  C.,  July  18 — Hal 
O’Flaherty,  managing  editor  of  the 
Chicago  Daily  News  on  leave  of  ab¬ 
sence,  returned  today  for  duty  in  the 
Navy  Department.  O’Flaherty,  who 
holds  a  commission  as  lieutenant  com¬ 
mander,  Naval  Reserve,  and  was  re¬ 
cently  granted  “routine  leave”  to  re¬ 
turn  to  Chicago,  will  resume  duties  as 
aide  to  Rear  Admiral  Arthur  Hep¬ 
burn,  director  of  public  relations  for 
the  Navy  Department.  Lieut.  Barry 
Bingham,  Naval  Reserve,  and  in 
civilian  life,  president  and  publisher 
of  the  Louisville  Courier- Journal,  has 
reported  for  duty  here  as  liaison  of¬ 
ficer  for  press  and  radio  in  the  pub¬ 
lic  relations  division.  He  reported  for 
duty  this  week  following  a  transfer 
from  the  Great  Lakes  Naval  Training 
Station  at  Chicago. 


limits  within  which  such  censorship 
should  operate. 

Most  fapors  Complied 

Most  newspapers  have  endeavored 
faitlifully  to  comply  with  requests 
from  the  War  and  Navy  Departments 
to  withhold  information  about  the  out¬ 
put  of  war  defense  plants  and  the 
movement  of  naval  vessels. 

If  there  have  been  some  lapses  in 
compliance  they  are  due  primarily  to 
the  fact  that  newspapers  have  not 
known  just  what  the  government 
wished  to  suppress. 

It  is  true  that  one  or  two  newspa¬ 
pers  published  stories  and  pictures 
about  arrival  of  a  crippled  British 
vessel  in  New  York  harbor  several 
weeks  ago  but  that  one  instance  was 
an  exception,  and,  as  far  as  I  know, 
has  not  been  repeated. 

’That  record,  I  think,  constitutes 
practically  complete  compliance  on  the 
part  of  the  press  and  is  evidence  that 
a  voluntary,  self-imposed  censorship, 
such  as  operates  in  England,  would  be 
effective  here  once  the  press  knew 
definitely  what  was  expected  of  it. 

Newspapers  realize  that  suppres¬ 
sion  of  news  disclosing  our  future 
moves  to  the  nations  against  which 
they  are  directed  is  essential  to  the 
success  of  those  moves. 

That  necessarily  entails  some  form 
of  censorship.  As  Mr.  Basil  Brewer 
has  stated,  that  censorship  will  be  im¬ 


at/  CAN'T  SELL 

JOUNSTOWN 

Sdlinj 


JOHNSTOWN 


•  • 


•  Economically  they  are  one  and  inseparable.  The  Census  Bureau  states 
"the  metropolitan  district  tends  to  be  a  more  or  less  integrated  area 
with  common  economic,  social,  and  often,  administrative  interests." 


•  • 


Greater  Johnstown  is  just  that.  Its  18  boroughs  and  townships  are  as 
much  a  part  of  Johnstown  as  its  21  wards.  They  are  contiguous  and 
within  1  to  3^/2  mdes  of  downtown  Johnstown. 


From  every  viewpoint,  except  political,  Johnstown  is  a  city  of  108,485 
people. 


•  •  •  Advertisers  who  know  this  market  get  their  distribution  among  thei 
neighborhood  stores,  too.  They  know  that  in  every  corner  of  this  area 
advertising  in  The  Tribune  and  Democrat  will  create  a  demand. 


L|Z^  ’THEJOHNSTOWN DEMOCRAT 


City  Zon*  Population  108,485  Two  Good  Nowspapers  Tribuno-Domocrot  ABC 

Trod*  Area  Population  299,781  With  Local  Ownership  Management  Circulation  52,751 
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Hammesfahr  Dies;  I 
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ANOTHER  EXAMPLE  OF  WHAT  A  BETTER  METHOD  CAN  DO 


Metropolitan 
Group  President 


Alexander  C.  G.  Hammesfahr,  61, 
president  of  Metropolitan  Sunday 
Newspapers,  Inc.,  advertising  repre¬ 
sentatives  of  comic  and  rotogravure 
sections,  died  July  11  at  his  home  in 
Bronxville,  N.  Y.,  after  an  illness  of 
five  weeks. 

Mr.  Hammesfahr.  who  had  been  ac¬ 
tive  in  the  publishing  and  advertising 
fields  for  40  years,  was  bom  in  Chi¬ 
cago.  He  began  his  career  as  office 
boy  to  P.  D.  Armour,  Sr.,  founder  of 
Armour  &  Co.,  meat  packers.  He 
joined  the  western  office  of  Collier’s 
Weekly  as  a  solicitor  and  subsequently 
became  western  manager.  In  1912  he 
went  to  New  York  as  vice-president 
and  general  manager. 

Mr.  Hammesfahr  spent  several 
years  in  the  advertising  field  and  with 
the  Hearst  organization  in  executive 
capacities.  He  was  appointed  presi¬ 
dent  of  Metropolitan  Sunday  News¬ 
papers  in  1932  after  serving  as  presi¬ 
dent  of  the  Oxford  Paper  Company. 

Group  Grew  to  24  Papers 

The  Metropolitan  group,  which 
chose  Mr.  Hammesfahr  as  executive 
!.:ad  of  the  plan  to  place  advertising 
in  supplements  of  newspapers  not 
commonly  owned,  comprised  H  news¬ 
papers  in  1932.  The  group  now  com¬ 
prises  24  newspapers  in  19  cities,  with 
two  newspapers  each  in  New  York. 
Washington,  Boston,  St.  Louis  and 
Detroit,  and  one  in  14  other  cities. 
Advertising  for  comic  and  roto  sec¬ 
tions  is  developed  by  the  Metropolitan 
group. 

Mr.  Hammesfahr  had  been  presi¬ 
dent  of  both  the  winter  and  summer 
Golf  Leagues  of  Advertising  Interests, 
president  of  the  Agate  Club  of  Chi¬ 
cago  and  the  Quoin  Club  of  New 
York. 

The  funeral  was  held  July  12  at 
Bronxville,  followed  by  cremation. 
Mr.  Hammesfahr  is  survived  by  his 
wife,  Mrs.  Lee  M.  Hammesfahr;  a  son, 
Ellmore;  a  daughter,  Mrs.  J.  K.  Tyson, 
of  Highland  Park,  Ill.,  and  four  grand¬ 
children. 

W.  E.  (Ed)  Hosac,  vice-president  of 
Metropolitan  Sunday  Newspapers 
since  1932,  is  acting  as  president  of 
the  group  until  the  annual  election 
in  October. 


Saves  Up  to  V/i 
Hours  o  Day  on 
Newspaper 
Routes! 
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In  its  own  home  town,  the  White  Horse 
method  of  newspaper  delivery  is  batting 
I.OOO!  All  three  Cleveland  dailies  own 
White  Horse  fleets.  All  three  have  increased 
their  fleet  by  repeat  orders!  That’s  proof 
of  the  pudding,  but  it  doesn’t  begin  to  tell 
the  whole  story. 


1  NIGHT 


The  Cleveland  Press 


Find  out  for  yourself  how  this  basically 
better  designed  vehicle  for  newspaper  ser¬ 
vice  can  save  up  to  IV2  hours  a  day  on  your 
average  routes.  How  it  can  maintain  sched¬ 
ules,  in  heavy  traffic  and  on  suburban  runs, 
more  dependably  than  any  truck  you  have 
ever  known. 


In  addition  to  the  three  Cleveland  dailies, 
such  papers  as  the  Detroit  News,  Washing¬ 
ton  Star,  Worcester  Telegram,  Passaic 
Herald-News  and  many  others  in  cities  large 
and  small — as  well  as  many  news  distribu¬ 
tors — have  proved  the  White  Horse  method. 
For  full  information,  phone  your  local 
White  Branch  or  Dealer  or  write  The 
White  Motor  Company,  Cleveland,  Ohio. 


SE4r 

bring. 


,r's  finger-tips  is 
added  time-saver. 


Or  de 
'■•oc/i. 


Cleveui^P  News 


GETTING  OUT,  from  either  side,  is  quick 
and  easy,  due  to  the  low,  curb-level  step. 


AD  TYPOS  TO  MEET 

The  15th  annual  convention  of  the 
Advertising  Typographers  Assn,  of 
America,  Inc.,  will  be  held  Sept.  15, 
16  and  17,  in  the  Greenbrier,  White 
Sulphur  Springs,  West  Virginia. 


01  fveland  plain  dealer 


AS  STEPPING  from 
iffice  swivel  choir— on** 
$  on  the  roar  loading 

instantly  accessible. 


^“P'^canl 

front 
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COUNTING  PAPERS 

off  the  roar  deck  is 
os  handy  os  work¬ 
ing  at  a  counter  in 
the  office. 


NO  GOING  TO  THE  BACK  of  the 


Whit.  Hors,  to  deliver  any  quan¬ 
tity  of  papers. 


White  Horse 


‘ITS  A  BREEZE,”  say 


drivers  of  the  way  they  can 
full  height,  and  step  c 
arms  loaded. 
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ANPA  DENIES  FCC  POWER 

THE  American  Ne\vs|)aj)er  Publishers  Association 
has  entered  a|)|>earance  before  the  Federal 
Communications  Commission  on  behalf  of  the 
right  of  newspapers  to  own  or  operate  radio 
broadcasting  stations.  Through  its  general  coun¬ 
sel,  Elisha  Hanson,  the  A.X.P.A.  seeks  to  have 
FCC  Order  No.  79  vacated,  on  the  ground  that 
the  Commission  has  no  power  under  the  Consti¬ 
tution  to  lay  down  a  policy,  the  purpose  of  which 
is  to  bar  persons,  firms,  or  corporations  engaged 
in  newspaper  publication  from  engaging  in  broad¬ 
casting,  and  that  the  terms  of  the  act  under  which 
the  Commi.s.sion  functions  prohibit  it  from  laying 
down  such  a  fiolicy. 

Tho.se  specific  legal  questions  will  probably  have 
to  go  through  the  mill  of  the  Federal  Courts 
before  laymen  will  know  whether  Mr.  Han.son  or 
the  Commis.sioir.s  lawyers  have  c*orrectly  read  the 
Constitution  and  the  Communications  .Act.  To 
newspaper  |>eople,  Mr.  Hanson’s  argument  natu¬ 
rally  appeals  as  sound.  To  others  free  from  parti- 
■san  interest,  it  should  also  ap|)eal,  for  the  ex¬ 
istence  of  iH)wer  to  bar  any  class  from  any 
branch  of  bu.sine.ss  enterjirise.  in  the  absence  of 
proof  of  wrongdoing,  is  abhorrent  to  our  na¬ 
tional  habit  of  thought. 

We  have  heard  absolutely  no  proof  of  abu.se 
of  radio  facilities  or  public  confidence  by  news¬ 
papers  wliich  o|>erate  broadcasting  units.  The 
record  is  heavily  weighted  on  the  other  side,  but 
even  though  it  were  not,  the  Commission’s  power 
would  seem  to  be  limited  to  the  correction  of 
specific  abuses  and  not  to  extend  to  blanket  ex¬ 
clusion  of  any  business  group  from  any  business. 

These  hearings  are  of  major  importance  to  all 
newspapers,  whether  or  not  they  now  possess 
radio  licenses  or  hojje  to  in  the  future.  If  the 
Commission  can  maintain  its  present  apparent 
attitude,  the  effect  will  be  to  extend  its  jurisdic¬ 
tion  into  regulation  of  the  newspaper  business — 
a  situation  certainly  not  contemplated  by  any  of 
the  legislatures  which  have  enacted  the  successive 
laws  governing  the  use  of  the  air  waves.  The 
public  recognizes  the  necessity  of  radio  regula¬ 
tion  to  cope  with  unavoidable  technical  conditions 
peculiar  to  the  air,  but  it  will  never  approve  the 
extension  of  radio  regulation,  either  by  statute  or 
order,  to  the  arbitrarj’  right  to  exclude  an  entire 
group  of  .Americans  from  the  radio  circle. 

If  the  courts  uj)hold  what  we  believe  to  be  the 
dominant  national  thought  on  this  matter,  no 
additional  legislation  will  be  needed;  in  any  case, 
publishers  of  the  countrj-  had  better  stand  firmly 
and  solidly  for  their  rights — now  and  not  at  some 
indefinite  time  in  the  future. 

DR.  OSCAR  WATSON 

MORE  TH.AN  a  generation  of  New  York  news¬ 
papermen  worked  with  Dr.  Oscar  Watson  dur¬ 
ing  his  three  decades  of  service  with  the  .Associated 
Press  in  many  capacities.  He  worked  with  the 
old  AP  Illinois  corporation  as  a  reporter  and  on 
several  desks,  and  for  nearly  SO  years  after  the 
present  AP  was  formed,  his  fine  mind  and  broad 
learning  contributed  to  the  report,  especially  on 
foreign  affairs.  He  was  a  genuine  medical  man, 
having  studied  at  the  College  of  Physicians  and 
Surgeons  in  New  York  during  his  early  years  of 
newspaper  work,  and  old-time  associates  recall  his 
solicitude  for  their  well-being  and  that  of  their 
families.  Reaching  the  age  limit  in  Dr. 

Watson  retired  to  his  old  home  in  St.  John,  N.  B., 
where  he  died  last  week.  There  are  few  of  his 
early  contemporaries  left,  but  his  memory  will 
stay  green  for  hundreds  who  knew  him  and  re¬ 
spected  him  as  a  good  newspaperman  and  thor¬ 
oughly  humane  and  kindly  co-worker. 


I  A  L 


Woe  unto  them  that  decree  unrighteous  decrees, 
and  that  write  greviousness  which  they  have  pre* 
scribed.  Isiah  X:  1. 

ARMY  PUBUC  RELATIONS 

-ANYONE  who  still  thinks  that  a  public  relations 
program  can  be  put  together  synthetically  by 
an  expert  should  read  the  news  of  the  “Yoo-hoo” 
incident  at  Memphis  in  terms  of  public  relations. 
The  .Army  has  done  a  grand  job  in  keeping  the 
public  infonned  of  the  training  and  camp  life  of 
the  newly  organized  forces,  and  it  has  had  a  gen¬ 
erally  friendly  press.  But  both  newspapers  and 
Congressmen  raised  their  voices  in  a  snarl  when 
Lieut.  Gen.  Ben  Lear  ordered  a  battalion  to  march 
15  miles  as  punishment  fur  making  verbal  passes 
at  a  group  of  gals  in  shorts  on  a  golf  links. 

General  Lear  must  be  a  good  .soldier  to  have 
reached  his  present  grade.  He  is  one  of  several 
current  Generals  who  rose  from  the  ranks,  with 
service  in  at  least  three  wars.  To  him,  as  to  most 
soldiers  who  are  past  the  rookie  stage,  there  is 
nothing  especially  arduous  in  a  15-mile  march, 
even  under  a  Tenne.ssee  sun  in  July.  Forced 
marches  of  twice  that  distance  were  not  unknow’n, 
nor  even  una>mmon,  in  the  .A.E.F.  of  1917-1918. 

From  a  public  relations  standpoint,  however, 
the  job  was  badly  handled.  General  Lear  was 
hammered  for  playing  golf  while  his  men  w^re 
drilling — a  thoroughly  silly  criticism — but  one 
which  might  have  been  avoided  if  the  General 
had  had  a  sense  of  news  values.  If  the  march  had 
been  ordered  by  the  officer  commanding  the 
battalion,  the  story  would  have  died  without 
l)eing  born.  Or  if  the  General  had  sent  a  reminder 
to  all  units  in  his  command  that  soldierly  conduct 
was  expected  at  all  times,  there  would  have  been 
no  story.  The  contrast  between  the  General 
strolling  his  four  miles  over  the  links  and  the 
troops  hiking  on  a  blazing  turnpike  provided  con¬ 
trasts  that  made  news — and  not  good  news  for 
the  new  .Army.  We  think  the  story  was  over¬ 
played,  but  it  needn’t  have  existed  if  the  idea  of 
public  relations  had  been  kept  in  mind  by  a  com¬ 
manding  general  who  probably  has  never  before 
thought  of  it  in  his  43  years  of  military  service. 

A  NEWSPAPER  UNIVERSITY 

IT  IS  PROPOSED  by  .A.  G.  Ruthman,  Chicago 
newspaper  representative,  that  news|)a|)ers 
endow  a  foundation  to  afford  a  two-year  course 
of  study  in  the  effective  uses  of  newspaper  adver¬ 
tising.  He  is  convinced  that  newspapers  are  not 
being  used  to  their  greatest  eflBciency  by  a  large 
majority  of  national  advertisers.  .A  combination 
of  lectures,  laboratory  work  and  intensive  applica¬ 
tion  of  the  school  lessons  in  actual  work  for  a 
newspaper  between  class-room  periods  would,  he 
believes,  go  far  to  correct  long-recognized  defects 
in  the  technique  of  important  space-users. 

We  believe  he  is  right.  His  idea,  however, 
.seems  to  us  to  be  only  one  corner  of  a  problem 
that  merits  the  earnest  study  of  men  whose  lives 
are  tied  to  newspaper  ownership  and  operation. 
Research  into  new.spaper  writing,  adverti.sing, 
production  and  management  problems  hasn’t  yet 
gotten  past  the  embryonic  stage.  The  Mechanical 
Department  of  the  .American  Newspaper  Pub¬ 
lishers  .A.ssociation  has  done  some  fine  work — but 
hardly  scratched  the  surface.  The  regional  groups 
of  mechanical  executives,  and  the  international 
and  regional  groups  of  circulation  managers,  have 


also  dug  into  fundamentals,  but  they  haven’t 
progressed  much  further.  They  cannot  without 
the  financial  support  of  the  publishers. 

Frank  E,  Gannett,  for  one,  has  long  advocated 
the  formation  of  a  “newspaper  university,’’  compe¬ 
tent  to  investigate  basic  questions  and  to  teach  ^ 
young  men  and  women  the  basic  principles  of 
newspaper  operation.  Prior  to  19^9,  there  seemed 
to  be  excellent  prospects  for  its  establishment,  but 
the  years  of  tight  navigation  since  then  have 
short-circuited  the  idea,  along  with  others  that 
seemed  good  in  flush  times.  Such  a  plan  should 
not  be  prohibitively  expensive.  Plant  facilities 
can  start  modestly — in  fact,  one  nucleus  already 
exists  in  the  Mechanics  Institute  at  Rochester, 

N.  Y.,  where  the  original  publisher-financed  print¬ 
ing  school  is  now  located.  Money  will  be  needed, 
but  just  as  much  as  money  there  will  be  required 
the  devotion  and  the  talents  of  newspapermen 
who  are  willing  to  contribute  what  they  can  for 
the  betterment  of  the  craft  or  business  by  which 
they  live.  So  far,  the  new.spajjer  industry  as  a 
whole  has  sj)ent  less  on  such  studies  and  such 
instruction  than  any  national  business  with  a 
comparable  annual  volume. 

If  Mr.  Ruthman ’s  idea  is  favorably  received, 
we  think  the  prospects  are  good  that  it  will  be 
the  start  of  greater  things. 


NO  CAUSE  FOR  ALARM 

SEVER.AL  INQUIRIES  from  readers  during  the 
past  few  weeks  indicate  a  small  but  growing 
apprehension  that  users  of  newsprint  may  face  a 
repetition  of  the  ruinous  price  ri.ses  and  lack  of 
tonnage  that  newspapers  ex|)erienced  in  1918- 
19'20.  The  best  information  now  available  to 
Editor  &  Pubusher  indicates  that  there  is  no 
present  cause  for  alarm. 

Many  causes  which  contributed  to  the  panic 
market  in  the  years  following  1916  are  not  now 
present.  During  those  years,  U.  S.  newspapers 
were  gaining  strongly  both  in  circulation  and  in 
advertising  volume.  The  latter  doubled  between 
1914  and  1920.  Relations  between  the  publish¬ 
ing  business  and  the  newsprint  manufacturers 
were  anything  but  happy  at  that  time,  and  the 
major  factors  in  the  making  of  newsprint  were 
moving  to  Canada  as  fast  as  they  could.  Increas¬ 
ing  distance  between  woodlands  and  mills  and 
the  obsolescence  of  many  U.  S.  plants  was  one 
cause;  another  was  the  threat  of  prosecution  un¬ 
der  the  Sherman  Anti-Trust  law. 

The  panic  prices  and  runaway  market  of  1919- 
1920  follow-ed  a  period  in  which  prices  and  con¬ 
sumption  had  been  regulated  by  the  War  In¬ 
dustries  Board.  With  the  end  of  the  war  regula¬ 
tion  stopped,  European  consumption  of  paper 
increased,  causing  fears  of  a  world-wide  shortage 
— fears  which  proved  unfounded,  but  which 
nevertheless  led  to  speculation  and  hoarding  of 
paper.  The  sjxit-market  price  collapsed  with  the 
importation  of  European  paper,  but  the  publish¬ 
ers  paid  stiff  contract  prices  for  many  years. 

There  is  absolutely  no  reason  why  that  should 
happen  again.  There  is  plenty  of  paper  in  North 
.America  for  all  anticipated  requirements  on  this 
continent  for  the  next  few  years,  even  though 
the  Canadian  mills  are  now  filling  orders  that 
used  to  go  to  Europe.  There  may  be  some 
transportation  stringency  as  the  defen.se  effort 
gets  into  full  swing,  but  even  that  need  cause  no 
more  than  temporary  inconvenience.  If  publish¬ 
ers  continue  to  follow  their  prudent  course  of 
the  past  few  years  anticipating  their  real  re¬ 
quirements  regularly  and  avoiding  unnece.ssary 
storage  of  paper,  there  neeii  be  no  trouble,  no 
runaway  prices,  and  no  shortage  of  pajier. 
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personal 

mention _ 

ROY  W.  HOWARD,  acting  on  the  ad¬ 
vice  of  his  doctor  who  for  some 
time  has  been  advising  that  "he  slow 
up  a  bit,  is  plan¬ 
ning  to  devote 
the  remainder  of 
the  summer  to 
taking  a  rest. 

During  this  time 
Mr.  Howard  will 
be  away  from 
his  office  and 
will  divorce 
himself  from  all 
editorial  and  ex¬ 
ecutive  respon¬ 
sibility.  He  ex¬ 
pects  to  do  a 
little  fishing  but 
has  not  as  yet  decided  as  to  where  he 
will  go.  Mr.  Howard  is  president  and 
editor  of  the  New  York  World-Tele¬ 
gram. 

Merrill  C.  Meigs,  former  publisher 
of  the  Chicago  Herald- American  and 
chief  of  the  aircraft  division  of  the 
0PM.  arrived  in  London  last  week 
after  piloting  an  American-made 
bomber  across  the  Atlantic.  He  plans 
to  confer  with  British  leaders  on  plans 
for  closer  co-operation  in  aircraft 
production.  He  is  studying  the  opera¬ 
tion  of  decentralized  “shadow”  fac¬ 
tories  designed  to  make  the  pro¬ 
duction  of  planes  invulnerable  to  air 
raids. 

John  D.  Ewing,  publisher,  Shreve¬ 
port  (La.)  Times,  has  donated  a  full 
color,  sound  motion  picture,  “Make 
the  Most  of  Playtime,”  to  the  Shreve¬ 
port  post  of  the  American  Legion  and 
Young  Men’s  Christian  Association. 

Gene  A.  Howe,  publisher,  Amarillo 
Globe-News;  E.  M.  (Ted)  Dealey, 
president,  Dallas  News;  and  A.  G. 
(Pat)  Mayse,  publisher,  Paris  News, 
were  among  those  whose  appoint¬ 
ments  to  the  executive  committee  of 
t^  Texas  Big  Bend  Park  Associa¬ 
tion  were  announced  July  12  by 
Amon  Carter,  president  of  the  organi¬ 
zation. 

Paul  C.  Smith,  editor  and  general 
manager.  Son  Francisco  Chronicle, 
spoke  on  a  nation-wide  broadcast 
over  NBC  July  12.  Fight  for  Freedom, 
Inc.,  arranged  the  roundup  of  expert 
opinion  and  comment  from  distin¬ 
guished  and  qualified  speakers  in  sev¬ 
eral  cities.  'The  broadcast  concerned 
occupation  of  Iceland  by  the  United 
States.  Also  on  the  broadcast  was 
Leland  Stowe,  Chicago  Daily  News 
war  correspondent. 

E.  J.  Lynett,  publisher,  Scranton 
(Pa.)  Times,  observed  his  85th  birth¬ 
day  July  15.  Dean  of  newspaper  pub¬ 
lishers  in  the  state  and  one  of  the 
best  known  in  the  country,  Mr.  Lynett  ^ 
gets  to  his  office  every  day  in  spite 
of  his  age.  I 

Francis  M.  Collins,  publisher,  Troy 
(N.  Y.)  Observer  &  Budget,  Sunday 
paper,  has  been  nominated  by  Presi¬ 
dent  Roosevelt  as  postmaster  of  that 
dty.  Mr.  Collins  worked  as  a  reporter 
for  the  old  Troy  Standard  and  later 
became  business  manager  for  the  Troy 
Observer,  then  published  by  his 
father,  the  late  ^nator  Michael  F. 
Collins. 


Roy  Howard 


company,  has  been  elected  vice-presi¬ 
dent  of  the  new  War-Defense  Chest 
of  Minneapolis  and  Hennepin  Coimty, 
Inc.,  organized  for  the  purpose  of 
financing  all  local  and  national  wel¬ 
fare  and  war  relief  agencies  through 
one  annual  joint  campaign. 

Ray  Breitweiser,  former  publisher 
of  the  Clay  Center  (Kan.)  Dispatch, 
recently  purchased  the  News,  weekly 
paper  at  Fort  Atkinson,  Wis. 


In  The  Business  Office 


MAX  D.  ULRICH  has  been  appointed 

general  manager  of  the  St.  Peters¬ 
burg  (Fla.)  Times.  Nelson  Poynter 
has  been  editor  and  general  manager 
but  because  of  his  defense  activity 
has  turned  over  his  business  responsi¬ 
bilities  to  Ulrich  who  has  been  a  mem¬ 
ber  of  the  Times  staff  since  1926,  re¬ 
cently  serving  as  assistant  general 
manager. 

P.  J.  Morrison  has  been  named  Sun¬ 
day  retail  advertising  manager  of  the 
Chicago  Herald- American,  succeeding 
J.  L.  Tunstead,  who  has  been  trans- 
fered  to  the  New  York  Joumal-Amer- 
ican  as  local  advertising  manager,  it 
was  announced  this  week  by  W.  M. 
McNamee,  Herald-American  advertis¬ 
ing  director.  Adolph  Drey  continues 
as  daily  retail  advertising  manager  of 
the  Herald-American.  Mr.  Morrison 
has  been  a  member  of  the  Herald- 
American  retail  advertising  staff. 

Ed  W.  Coulson  has  purchased  the 
Higgins  (Texas)  News,  weekly.  He 
was  formerly  business  manager  of  the 
Guymon  (Okla.)  Daily  Herald. 

Harry  P.  Hall,  business  manager, 
Dothan  (Ala.)  Eagle,  took  office  July  1 
as  Governor  of  District  No.  164  of 
Rotary  International,  and  Bernard  S. 
Payne,  advertising  manager  of  the 
Williamson  (W.  Va.)  Daily  News,  also 
took  office  as  Governor  of  District  No. 
184. 

James  L.  Beekman  has  joined  the 
Des  Moines  (la.)  Register  and  Tribune 
as  a  classified  advertising  salesman 
from  the  Minneapolis  (Minn.)  Star- 
Journal  staff. 

George  Aldrich,  secretary  to  David 
Stem,  3rd,  publisher  of  the  Camden 
(N.  J.)  Courier-Post,  and  Mrs.  Aldrich 
are  the  parents  of  a  daughter,  bom 
recently  at  Bellevue  Hospital,  Camden. 

Fred  J.  Green,  general  manager  of 
Hawaii  Farm  and  Home  and  of  Fred 
Green  Publications,  has  left  Hawaii  for 
the  mainland  to  enter  the  publication 
field  independently  on  the  Pacific 
coast.  He  was  connected  with  the 
Honolulu  Advertiser  for  a  number  of 


Nat  A.  Barrows 


FOLKS  WORTH 
KNOWING _ 

NAT  A.  BARROWS,  35,  who  has  been 
a  reporter  and  feature  writer  on  I 
the  Boston  Globe  since  1923,  has  just ' 
written  a  Sun¬ 
day  feature  story 
on  his  most  re¬ 
cent  exploit 
aboard  the  0-4, 
sister  sub  of  the 
luckless  0-9. 

Barrows,  who 
covered  the 
Squalus  disaster, 
and  whose  book 
on  that  subject, 

“Blow  All  Bal¬ 
last”  (Dodd 
Mead),  is  in  its 
sixth  edition,  af¬ 
ter  writing  the  story  on  the  sinking 
of  the  0-9,  conceived  the  idea  of  get¬ 
ting  permission  from  Washington  to 
accompany  the  crew  on  a  test  dive 
of  the  0-4.  Result — Barrows  says  he 
would  go  anywhere  on  an  O  boat  and 
believes  they  are  excellent  seaworthy 
craft  well  able  to  serve  their  part  in 
defense. 

After  graduating  from  Boston  Eng¬ 
lish  high  school  and  completing  two 
years  at  Harvard,  Barrows  joined  the 
British  merchant  marine  and  for  two 
years  served  as  able  seaman  and  | 
quartermaster  on  British,  Panamanian  I 
and  Norwegian  tramp  freighters.  His 
specialties  are  writing  stories  on  Latin 
American,  on  marine  and  naval  af¬ 
fairs.  He  speaks  French  adequately, 
Spanish  fluently.  Among  the  big  stor¬ 
ies  he  has  covered  are:  the  1931  revo¬ 
lution  in  Central  America,  the  recent 
Pan  American  Conference  in  Havana, 
the  Ohio  Mississippi  flood  in  1937  and 
the  211th  Coast  Artillery  maneuvres 
in  Texas  this  fall. 

Mrs.  Barrows  is  Dorothea  Whittier, 
well  known  Boston  portrait  painter, 
who  speaks  some  four  more  languages 
than  her  husband.  Barrows’  principal 
hobby  is  yachting.  He  is  a  member 
of  the  Cottage  Park  Yacht  Club,  a 
charter  member  of  the  Boston  News¬ 
paper  Guild,  and  a  Mason,  AF  and 
.AM. 

years,  holding  consecutively  the  posi¬ 
tions  of  advertising  manager,  circula¬ 
tion  manager  and  general  manager. 

Murray  Mason,  formerly  on  the  ad¬ 
vertising  staff  of  the  Manhattan  (Kan.) 
Mercury,  has  accepted  a  position  on 
the  advertising  staff  of  the  Kingsley 
(Kan.)  Mercury. 

(Continued  on  the  next  page) 


— are  the  respeetive  standings  of 


G.4S0LINE  ALLEY,  LITTLE  ORPHAN 
ANNIE,  DICK  TRACY,  SMITTY  and  TERRY 
AND  THE  PIRATES  in  an  independent  survey 


H.  Merle  Woods,  co-publisher  of  the 
El  Retio  (Okla.)  American  and  former 
president  of  the  Oklahoma  Press  As¬ 
sociation,  was  reappointed  by  Gover¬ 
nor  Leon  C.  Phillips  to  the  state 
soldiers  relief  commisison. 

Joe  W.  McBride,  publisher,  Ana- 
dorfco  (Okla.)  Daily  News,  served  on 
tke  finance  and  booster  trip  commit - 
for  Anadarko’s  Old  Settlers  Re¬ 
union-Fourth  of  July  celebration. 

John  Cowles,  president  of  the  Min- 
ncopolis  Star  Journal  and  Tribune 


conducted  among  men  and  women  readers  of 
the  Nashville,  Term.,  Banner.  These  five  win¬ 
ners,  the  only  Tribune-News  comics,  topped  the 
list  of  nine  comics  carried  by  that  paper. 

.  .  .  for  comics  that  set  and  keep  the  pace — WIRE 


Chicago  .Tribunh-  New  York  News  s//>ia',WcM 

ARTHUR  W  CRAWf-ORD,  General  Manager  •  NEW  S  BUILDING.  Nevv  Ycrk  -  TRIBUNE  TOWER  Ch.iaqo 


Blamed 
For  the  Death 
Of  a  Man 
Still  Alive ! 


Old  Panamint  Perking  had 
made  more  money  out  of  hig 
mineg  than  he  would— or  could 
— ever  gpend.  And  that  wor¬ 
ried  him,  becauge  he  didn’t 
know  which  of  hig  heirg  to  leave 
hig  fortune  to.  He  wanted  hig 
I  wealth  to  fall  into  good  handg. 


So  he  agked  Ella  Cinderg  to  help 
him  decide.  The  plan  wag  thig: 
Ella  would  arrange  to  make  it 
appear  that  Panamint  had 
drowned,  ghe  would  watch  how 
hig  several  heirg  acted  with  great 
I  fortunes  seemingly  theirs,  then 
report  to  Panamint  the  most 
worthy  one. 

Ella  carried  out  her  part  of  the 
!  scheme  only  too  well  for  her 
own  good.  She  found  herself 
blamed  for  Panamint’s  death. 
She’d  been  seen  where  he  was 
last  seen.  And  he’d  left  her 
a  half  million  dollars.  She 
i  hadn’t  known  about  that. 

These  are  highlights  of  the  new 
Ella  Cinderg  daily  strip  se¬ 
quence.  It  starts  a  week  from 
Monday,  July  28.  Would  you 
like  to  see  advance  proofs? 
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Daniel  R.  Freeman,  advertising 
salesman,  San  Diego  (Cal.)  Union- 
Tribune,  and  Mrs.  Freeman  announce 
the  birth  of  a  son,  Alan  Lee,  their 
first  child,  July  2. 

Frank  S.  Newell,  vice-president  and 
business  manager  of  the  Toledo  Blade, 
is  chairman  of  the  newspaper  division 
in  the  13th  Industrial  Safety  Campaign 
launched  July  1  and  which  ends  Dec. 
31. 

Mrs.  Harriett  Inman  has  joined  the 
Gloucester-Mathews  (Va.)  Gazette- 
Journal  advertising  and  circulation 
staff. 

Thomas  F.  Clark,  Jr.,  Chicago  man¬ 
ager  of  Thomas  F.  Clark  Co.,  Inc., 
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publishers’  representatives,  and  Mrs. 
Clark  are  the  parents  of  a  son,  Peter 
Edward,  bom  in  Chicago,  June  12. 

L.  C.  Gifford,  general  manager. 
Hickory  (N.  C.)  Daily  Record,  has 
been  named  by  Governor  Broughton 
as  one  of  the  members  of  the  newly 
created  commission  to  administer  the 
pension  system  for  teachers  and  all 
other  State  employees. 

I.  A.  Ernst,  member  of  the  advertis¬ 
ing  department,  Clinton  (la.)  Herald, 
and  Mrs.  Ernst,  announce  the  birth  of 
a  son,  July  7. 

In  The  Editorial  Rooms 

CEDRIC  ADAMS.  Minneapolis  Star 

Journal  columnist,  recently  broke 
an  ankle  wljen  he  slipped  while  boat¬ 
ing.  In  addition  to  continuing  his 
column  during  his  stay  in  Abbott 
Hospital,  Minneapolis,  Adams  had 
WCCO  string  special  wires  to  his  bed¬ 
side  so  he  could  carry  on  his  two 
daily  news  broadcasts. 

Dwight  L.  Buchanan,  Sunday  editor 
of  the  Canton  (O.)  Repository  and  a 
member  of  the  staff  for  13  years,  has 
resigned  to  join  the  Hercules  Motors 
Corp.,  large  Canton  manufacturing 
company.  Prior  to  joining  the  Reposi¬ 
tory  Buchanan  was  city  editor  of  the 
Marion  (O.)  Star. 

Kenneth  Russell,  a  wire  editor  in 
the  New  York  AP  office,  underwent  a 
stomach  operation  at  Mt.  Sinai  Hos¬ 
pital  July  10  and  later  was  reported 
recovering  satisfactorily.  Six  of  his 
co-workers  responded  immediately  to 
a  call  for  blood  donors,  but  only  two 
transfusions  were  required.  The  don¬ 
ors  were  L.  P.  Yale,  day  city  editor, 
and  Steven  Williams,  of  the  night  lo¬ 
cal  staff  .  Others  who  volunteered  in¬ 
cluded  Dan  Fowler,  wire  editor; 
James  T.  Carter,  early  local  staff; 
Gladwin  Hill,  special  news  service 
writer,  and  Herbert  Swens,  copy  boy. 

Capt.  Maxwell  M.  Corpening,  Chi¬ 
cago  Tribune;  Edward  A.  Bomar,  As¬ 
sociated  Press;  Louis  Sebring,  New 
York  Herald  Tribune:  William  B. 
Hetherington,  Newark  Evening  News, 
and  Mark  B.  Watson,  Baltimore  Sun, 
repiorters  covering  major  military 
maneuvers  and  the  U,  S.  War  Depart¬ 
ment,  discussed  the  question,  “How 
Is  Our  New  Army?”  on  the  American 
Fomm  of  the  Air,  July  13,  over  the 
MBS  network, 

Harry  Martin,  amusements  editor, 
Memphis  (Tenn.)  Commerical  Appeal; 
W.  A.  (Red)  Copeland,  of  the  Mem¬ 
phis  (Tenn.)  Press  -  Scimitar  copy 
desk;  La  Verne  Swim,  of  the  latter 
paper’s  editorial  staff,  and  his  wife, 
Mrs.  Kress  Swim,  have  all  recovered 
from  injuries  suffered  in  an  auto  ac¬ 
cident,  Mr,  Martin’s  car  overturned 
three  times  when  they  were  returning 
from  the  American  Newspaper  Guild 
convention.  The  mishap  occurred 
near  Detroit. 

Daughters  bom  to  newsroom  em¬ 
ployes  of  the  Des  Moines  (la.)  Reg¬ 
ister  and  Tribune  always  greatly  out¬ 
number  sons.  The  trend  continues 
with  the  recent  births  of  twin  daugh¬ 
ters  to  Mr.  and  Mrs.  Herb  Owens,  a 
daughter  to  Mr.  and  Mrs.  Russ  Schoch 
amd  a  daughter  to  Mr.  and  Mrs.  Her¬ 
bert  Kelly.  Owens  and  Schoch  are 
reporters  for  the  Tribune,  Kelly  is 
telegraph  news  editor  of  the  Register. 

James  Foody,  sports  writer,  Camden 
(N.  J.)  Courier-Post,  and  Mrs.  Foody 
are  the  parents  of  a  son,  born  recently 
at  Cooper  Hospital,  Camden. 

Ken  Miller,  news  editor  of  Tulsa 
radio  station  KVOO  and  special  cor¬ 
respondent  for  International  News 
Service,  was  the  only  representative 
of  press  or  radio  permitted  to  cover 
special  ritualistic  services  at  the  fu¬ 
neral  of  Osage  Indian  chief  Paul  Red 
_  Eagle. 


Mr.  and  Mrs.  John  S.  Mannion  of 
Melrose,  Mass.,  announced  the  birth 
of  a  daughter  June  28.  Mannion  is  a 
reporter  on  the  Boston  Post  and  Mrs. 
Mannion  is  the  former  Marion  Cregg, 
ex-secretary  to  Congressman  George 
J.  Bates. 

Herbert  Franklin  Lang,  one  of  New 
England’s  leading  lecturers,  demon¬ 
strators  and  instructors  on  popular 
photographic  subjects,  has  been  ap¬ 
pointed  photography  editor  of  the 
Boston  (Mass.)  Post. 

Walter  Martin,  graduate  in  June 
from  Kansas  State  College,  has  joined 
the  reporter ial  staff  of  the  Topeka 
(Kan.)  Daily  Capital. 

J.  Howard  Brisco,  former  news  edi¬ 
tor  of  the  Bristow  (Okla.)  Daily  Rec¬ 
ord,  has  been  named  city  editor  of 
the  Nowata  (Okla.)  Daily  Star,  suc¬ 
ceeding  William  O.  Adams,  who  re¬ 
signed  to  establish  a  rival  newspaper, 
the  Nowata  Sun. 

Rutherford  B.  Hayes,  reporter,  To¬ 
peka  (Kan.)  Daily  Capital,  and  Mrs. 
Hayes  are  the  parents  of  a  daughter, 
their  fourth  child,  born  July  6. 

Thomas  Connor,  associate  editor, 
Scranton  (Pa.)  Tribune,  visited  Wash¬ 
ington  recently  in  behalf  of  the  Scran¬ 
ton  Chamber  of  Commerce’s  opposi¬ 
tion  to  the  St.  Lawrence  waterway 
project.  The  chamber  maintains  the 
hard  coal  industry  will  suffer  if  the 
waterway  project  is  completed. 

Robert  E.  Hillard,  formerly  a  mem¬ 
ber  of  the  Des  Moines  Sunday  Reg¬ 
ister’s  photogravure  staff  in  Des 
Moines,  la.,  will  start  work  as  a  re¬ 
porter  on  the  St.  Louis  Star-Times, 
St.  Louis,  Mo.,  July  21. 

Miss  Annie  Lee  Singletary,  high 
school  teacher,  has  accepted  a  posi¬ 
tion  on  the  city  news  staff  of  the 
Winston-Salem  (N.  C.)  Sentinel.  She 
replaces  Stuart  Rabb,  who  recently 
resigned  to  accept  an  editorial  posi¬ 
tion  with  the  Charlotte  (N.  C.)  News. 

Ray  Whitaker,  of  Fredericksburg. 
Va.,  has  joined  the  news  staff  of  the 
Gloucester-Mathews  (Va.)  Gazette- 
Journal. 

Miss  Kate  Urquhart.  reporter, 
Winston-Salem  (N.  C.)  Journal,  has 
accepted  a  position  with  the  press  re¬ 
lations  department  of  the  Winston- 
Salem  Chamber  of  Commerce.  Hei 
vacancy  on  the  Journal  staff  has  been 
filled  by  Miss  Elizabeth  Jerome. 

Ruth  Minter,  June  graduate  of  the 
University  of  Texas  school  of  journal¬ 
ism,  has  joined  the  staff  of  the  Tyler 
(Tex.)  Morning  Telegraph  as  society 
editor  and  reporter. 

Don  John,  former  managing  editor 
of  the  Sandusky  (O.)  News,  has 
joined  the  copy  desk  of  the  Akron 
Beacon  Journal. 

Ray  Sutliff,  Akron  Beacon  Journal 
rewrite  desk,  is  recovering  in  City 
Hospital  there  following  an  operation 
for  acute  appendicitis. 

Perry  C.  Hill,  Jr.,  editorial  staff, 
Milwaukee  Sentinel,  won  the  “pancake 
derby”  run  by  the  Ephriam  (WLs.) 
Pancake  Eaters  as  a  summer  tourist 
feature  by  downing  31  standard  size 
pancakes  for  the  championship  and 
the  Paul  Bunyan  pancake  crown.  Be¬ 
fore  swinging  into  his  stride.  Hill  was 
required  under  the  rules  to  consume 
the  standard  Paul  Bunyan  breakfast 
of  fruit,  cereal  and  cream,  toast,  eggs 
and  bacon. 

Francis  W.  Leary,  sports  editor,  New 
Bedford  (Mass.)  Standard-Times,  and 
former  publisher  of  the  Chelsea  and 
Everett  Leader,  Greater  Boston  week¬ 
lies,  has  resigned  to  accept  the  editor¬ 
ship  of  the  Parkway  Transcript, 
Boston. 

Thomas  Murphy,  associate  editor, 
Scranton  (Pa.)  Times,  has  written  a 
history  of  Scranton.  It  is  being  pub¬ 
lished  in  the  Times  in  connection  with 
the  Scranton  centennial  celebration. 


Edward  J.  Lalley,  night  editor  of  the 
Sioux  City  (la.)  Journal,  has  joined 
the  ranks  of  hole-in-one  golfers.  Mr. 
Lalley  shot  the  ace  on  a  133-yard  hole 
at  the  Sioux  City  Country  Club 
course.  Cliff  Harris,  Journal  sports- 
writer,  and  Joe  Lee  and  Howard 
Christensen,  mechanical  department 
workers,  were  with  him. 

J.  Clayton  Cooke,  religious  editor, 
Philadelphia  Inquirer,  and  Mrs. 
Cooke  are  the  parents  of  a  son,  bom 
recently. 

Miss  Suzanne  Amote,  Oklahoma 
City  Daily  Oklahoman  effitorial  staff, 
will  wed  Harry  Haynes  Holloway,  Jr., 
engineer  with  the  Phillips  Petroleum 
Company,  in  Shawnee  July  27  at  the 
First  Presbyterian  Church. 

Paul  I.  Wellman,  of  the  Kansas  City 
(Mo.)  Star’s  staff,  underwent  an  ' 
emergency  operation  for  appendicitis 
July  13  in  Longmont,  Colo.  He  was 
stricken  while  on  vacation  with  his 
family  in  Elstes  Park. 

Peggy  Clay  has  joined  the  staff  of 
the  Anadarko  (Okla.)  Daily  News  as 
a  reporter.  She  was  formerly  with 
the  Kiowa  County  Star-Review  at 
Hobart. 

Raymond  Brewster,  editor,  Hunt¬ 
ington  (W.  Va.)  Herald-Dispatch,  was 
elected  vice-president  of  the  West 
Virginia  State  Board  of  Education. 

John  T.  Nevill,  veteran  Detroit 
newspaperman,  magazine  and  public 
relations  writer,  has  joined  the  staff  of 
Beasley-Strotter,  Inc.,  public  relations 
firm  in  Detroit. 

Kenneth  Ruble,  Minneapolis  Times 
columnist,  and  Mrs.  Ruble  announce 
the  birth  of  a  son,  July  14.  ! 

Richard  Hackenberg,  Minneapolis  1 
Morning  Tribune  sports  writer,  is  re¬ 
covering  from  an  appendectomy.  I 

Dr.  Julian  S.  Miller,  editor.  Char-  i 
lotte  (N.  C.)  Observer,  has  been  f 
named  to  the  12-man  North  Carolina  | 
state  school  commission.  | 

Gene  Plowden,  formerly  with  the  | 
Atlanta  Bureau  of  the  United  Press, 
has  become  bureau  manager  in  Mem-  ! 
phis,  Tenn.  Milton  Carr,  formerly  of  } 
Miami,  Fla.,  has  joined  the  Atlanta 
Bureau  of  the  United  Press.  i 

Tom  Bynum,  Jr.,  of  the  Atlanta  Bu¬ 
reau  of  the  International  News  Ser¬ 
vice,  has  been  granted  an  indefinite 
leave  of  absence. 

They're  In  The  Army  Now 

CARROLL  TEETER,  formerly  county 
bureau  reporter  for  the  Lakeland 
(Fla.)  Ledger  and  Tampa  Tribune,  is 
now  in  the  public  relations  office  at 
headquarters  of  the  Southeast  Air 
Corps  Training  Center,  Montgomery,  j 
Ala.  J 

L.  J.  Doyle  of  the  Des  Moines  (la.)  ( 

Register  and  Tribune  advertising  | 
counselors,  will  report  Thursday,  July  I 
17,  for  active  duty  as  a  first  lieutenant  ■ 
in  the  United  States  field  artillery  at  | 
March  field.  Riverside,  Cal.  ^ 

Lieut.  Stephen  Conland,  son  of  m 
Henry  H.  Conland,  publisher  of  the  * 
Hartford  (Conn.)  Courant,  has  been 
ordered  to  extended  active  duty  in  the 
quartermaster  general’s  office  at  Wash¬ 
ington,  D.  C. 

Lieut.  William  B.  Pape,  son  of  Wil¬ 
liam  J.  Pape,  publisher  of  the  Water- 
bury  (Conn.)  Republican  and  Amer¬ 
ican,  himself  assistant  treasurer  and 
business  manager  of  the  publishing 
firm  as  well  as  vice-president  of  the 
Eastern  Color  Printing  Co.,  has  been 
ordered  to  active  duty  as  naval  co¬ 
ordinator  with  the  Connecticut  Selec¬ 
tive  Service  state  board.  Lieut.  Pape,  ^ 
a  graduate  of  Annapolis  in  1922,  served 
in  the  navy  for  five  years.  He  has 
been  a  naval  reserve  officer  since  1929 
Tom  R.  Brislin,  formerly  of  the  In- 
(Continued  on  page  29) 
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Santa  Barbara 
Simplifies 


Head  production  has  been  stepped  up  and  simplified  for  the  Santa 
Barbara  (Calif.)  News-Press  by  a  Blue  Streak  Master  Model  32.  All 
heads  and  some  ad  display,  formerly  requiring  two  machines,  are  now 
efficiently  and  smoothly  handled  by  this  one  Blue  Streak  Linotype. 

This  Santa  Barbara  installation  effectively  demonstrates  the  ability 
of  Blue  Streak  Linotypes  to  reduce  costs  and  speed  production,  whether 
it  be  on  heads,  ads  or  straight  matter.  Ask  your  Linotype  representative 
for  further  information  on  Blue  Streak  efficiency. 
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“We  find  that  our  new  Blue  Streak  handles  all  head- 
letter  sizes  with  as  much  ease  as  straight  matterj’  writes 
Superintendent  V.  G.  Manning. 

The  News-Press  publishes  two  editions  seven  morn¬ 
ings  and  two  editions  six  evenings  a  week.  But  even  with 
this  schedule,  Mr.  Manning  writes,  “We  make  good  use 
of  the  ‘32’  for  ad  composition  on  rush  days”  Blue  Streaks 
speak  for  themselves. 
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This  fresh-looking  building  on  De  La 
Guerra  Plaza  in  Santa  Barbara,  Cali¬ 
fornia,  houses  the  equally  fresh  appear¬ 
ing  morning  and  evening  News-Press. 
Mr.  T.  M.  Storke  is  publisher  and  his 
son,  Charles  A.  Storke,  is  associate 
publisher.  B.  D.  Lane  is  Business  Man¬ 
ager;  V  G.  Manning,  Superintendent; 
and  Harold  Wilkins  is  machinist. 
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Novel  “No-Summer-Slump 
Promotion”  on  Coast 


By  T.  S.  mVIN 

FROM  time  to  time  we  have  argued 

here  that  there  is  no  real  reason  for 
business  to  slump  in  the  good  old 
summer  time,  that  intelligently 
planned  and  executed  promotion  can 
forestall  such  a  slump  and  act  as  a 
lever  to  turn  a  decline  into  an  incline. 
And  from  time  to  time  various  news¬ 
papers  have  come  forward  to  prove 
our  argument.  Latest  of  these  are  the 
Pasadena  (Cal.)  Star-News  and  Post, 
which  have  just  turned  in  a  no-sum¬ 
mer-slump  promotion  that  deserves  a 
place  high  in  the  records. 

Promotion  Manager  Lee  Smith,  tell¬ 
ing  us  about  his  papers’  Value  Demon¬ 
stration  Month  promotion  during 
June,  reports  these  among  the  results: 
increased  goodwill  among  local  busi¬ 
ness  factors,  national  manufacturers, 
distributors  and  advertising  agencies; 
proof  that  Pasadena  is  a  shopping 
center  for  a  wide  trading  area;  in¬ 
creased  bank  clearings,  despite  the  fact 
that  Pasadena  is  not  cashing  in  di¬ 
rectly  on  defense  projects;  increased 
postal  receipts  and  transportation 
business;  actual  business  increases  for 
participating  merchants;  and,  probably 
most  important  of  all,  actual  linage 
increases. 

$l«mp  If  Mental  Attitnde 

“The  summer  slump,”  Mr.  Smith 
says,  “is  a  mental  attitude  all  out  of 
keeping  with  the  facts.  People  do 
take  vacations  in  the  summer,  but  not 
all  at  the  same  time  nor  for  the  whole 
summer.  It  was  to  dispel  the  notion 
that  Pasadena  ‘might  just  as  well 
close  up  for  the  summer’  that  we  in¬ 
stituted  the  idea  of  a  big  city-wide 
selling  program — Value  Demonstra¬ 
tion  Month — in  which  every  merchant, 
large  arxl  small,  dealing  in  commodi¬ 
ties  or  services,  could  participate.” 

The  program  is  well  presented  in  a 
20-page  newspaper  section,  so  well 
presented,  indeed,  that  it  helped  win 
for  the  Star- News  and  Post  the  Bank 
of  America  cup  for  the  year's  best 
city-wide  promotion  among  California 
newspapers  of  more  than  5,000  circula¬ 
tion  at  the  recent  convention  of  the 
California  Advertising  Managers’  As¬ 
sociation. 

Briefly,  the  program  consisted  of 
newspaper  advertisements,  window 
cards,  bundle  stvillers,  banners,  lapel 
buttons,  milk  bottle  tops  and  other 
tie-ins.  First  the  program  was  pre¬ 
pared  and  presented  to  a  committee 
of  Pasadena  Preferred,  the  city’s 
chamber  of  commerce.  Then  it  was 
presented  to  a  larger  committee  of 
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merchants.  Finally,  with  all  their 
suggestions  and  ideas  worked  out  and 
incorporated,  it  was  presented  to  the 
entire  membership  of  Pasadena  Pre¬ 
ferred  at  a  luncheon  sponsored  by 
Charles  W.  Paddock,  general  manager 
of  the  newspapers  and  president  of 
Pa::adena  Preferred. 

Value  Demonstration  Month 

‘Among  the  co-operative  measures 
afked  of  the  various  merchants,”  Mr. 
S.nith  reports,  “was  a  request  that 
every  advertisement,  whether  news¬ 
paper,  billboard,  window  card,  price 
ticket,  banner  or  what  not,  carry  the 
Value  Demonstration  Month  insignia. 
Cuts  and  mats  of  this  were  provided 
free.  On  Sunday,  June  1,  first  day  of 
the  promotion,  more  than  50  of  these 
were  used  in  our  paper.  Since  cir¬ 
culation  is  above  50,000,  more  than  two 
and  a  quarter  million  impressions  of 
Value  Demonstration  Month  were 
registered  the  very  first  day,  to  say 
nothing  of  the  hundreds  of  ^ousands 
of  additional  impressions  registered  on 
the  buying  public  through  other  forms 
of  advertising,  direct  mail,  etc.  Dur¬ 
ing  the  entire  month  it  appeared  more 
than  15,000,000  times,  and  15,000,000 
impressions  cannot  fail  to  have  some 
effect. 

“One  reader  interest  feature  proved 
highly  effective.  We  assigned  a  staff 
photographer  to  snap  group  pictures  of 
shoppers  in  various  parts  of  the  city 
and  at  odd  times  of  day,  always  show¬ 
ing  as  many  packages  and  bundles  as 
possible.  We  then  ringed  one  face  in 
each  group,  published  the  pictures 
daily  through  the  month,  and  pre¬ 
sented  the  ringed  shoppers,  upon 
proper  identification,  with  merchan¬ 
dise  from  the  regular  stocks  of  partic¬ 
ipating  merchants.  All  but  two  of 
the  shoppers  had  claimed  their  prizes 
at  the  end  of  the  month. 

“This  promotion  was  not  primarily 
designed  to  increase  advertising  space, 
but  as  a  goodwill  builder  that  would 
also  dispel  the  summer  slump  fallacy, 
that  would  prove  that  business  is  here 
for  the  merchants  who  go  after  it.  We 
are  convinced  that  we  shall  reap  the 
benefits  of  Value  Demonstration  Montii 
for  a  long  time  to  come.” 

It's  a  Plot! 

WE  SNEAK  a  peek  this  week  over 

the  low  fence  that  divides  our  lot 
from  magazine  promotion  and  open 
our  eyes  with  pleasure  and  raise  our 
voice  in  loud  cheering  over  what  we 
see  the  boys  and  girls  at  Colliers  have 


„«UC 

onWttlOMB* 


produced.  It’s  a  magnificent  oversize 
book  called  “It’s  a  plot!”  which  tells 
the  complete  behind-the-scenes  story 
of  Collier’s  and  its  fiction.  It's  a  rare 
promotion,  the  kind  that  makes  us 
frankly  envious  because  we  see  so 
little  of  it  on  our  side  of  the  fence. 

“It’s  a  plot!”  puts  a  feeling  of  excite¬ 
ment  into  informative  material  that 
goes  into  such  detail  even  as  the  day 
of  the  week  editorial  checks  are 
mailed.  It  reproduces  two  stories  in 
manuscript — a  short  and  a  short  short 
— to  show  how  Collier’s  edits  with 
feeling  and  intelligence.  It  shows 
what  happens  to  manuscripts  when 
they  come,  when  they  are  accepted, 
what  the  finished  product  looks  like 
in  the  magazine.  The  art  side  is  not 
neglected,  and  the  book  itself  is  a 
splendid  example  of  the  finest  of 
modern  dynamic  design,  the  work  of 
Lester  Beall. 

Delivery  of  the  book  to  agency  peo¬ 
ple  was  heralded  by  a  letter  from 
Corey  Ford,  the  humorist  and  a  Col¬ 
lier’s  man,  of  course,  which  was  in 
the  best  of  the  Ford  tradition — a  smart 
piece  of  merchandising.  Altogether, 
“It’s  a  plot!”  is  a  swell  promotion  that 
will  be  hard  to  forget. 

Something  ior  Nothing 

LAST  YEAR  when  the  Minneapolis 

Star  Journal  conducted  a  Boys'  and 
Girls’  Free  Want  Ad  Week,  permitting 
kids  6  to  16  to  advertise  in  the  classi¬ 
fied  columns  free,  we  spotted  it  as  a 
promotion  that  would  produce  results 
far,  far  greater  than  its  cost.  The  Star 
Journal  evidently  feels  the  same  way, 
now  that  it  has  sponsored  the  week 
for  the  second  year.  More  than  750 
ads  were  run  this  year,  the  kids  swap¬ 
ping.  selling  and  buying  every¬ 
thing  from  pigeons  to  model  air¬ 
plane  motors. 

The  Star  Journal  makes  the  most  of 
the  promotion  in  a  /ull  page  advertise¬ 
ment  reprinting  a  few  of  the  kids’  re¬ 
sult  stories.  In  the  Star  Journal  tech¬ 
nique,  the  page  makes  excellent  and 
dramatic  use  of  large  pictorial  illus¬ 
tration — and  what  better  than  a  kid 
picture  to  get  attention?  Here  is  an 
easy  promotion  that  should  prove 
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highly  effective  in  many  newspaper 
quarters. 

NNPA  Committees 

JOHN  C.  STAFFORD,  Rockford  (Ill.) 

Morning  Star,  president  of  the  Na¬ 
tional  Newspaper  Promotion  Associa¬ 
tion,  has  announced  the  following  com¬ 
mittee  appointments  for  the  year  1941. 
42: 

Membership:  Budd  Gore,  Chicago  Daily 
S'CU'S,  chairman;  M.  Elizabeth  Tobin,  Pori, 
land  (Ore.)  Journal,  viceKrhairman;  .Mary 
Rice  .\nderson,  Nashville  Banner  &■  Tennes¬ 
sean;  William  S.  Eager,  Montreal  Star;  Wal¬ 
ter  Ridder,  Duluth  Herald  &  News  Tribune 
and  Dave  Frued,  The  Chief,  Xew  York. 

Statistics  &•  Research:  Raoul  Blumberg,  ® 
H'ashington  Post,  chairman;  Mel  Barker' 
Chicago  Times;  vice-chairman,  Sidney  Car¬ 
penter,  Toronto  Star. 

Trade  Paper  Study:  W.  J.  Byrnes,  Chicago 
Tribune,  chairman;  Ivan  Veit.  .Veto  Fort 
Times,  vice-chairman;  J.  .-Mbert,  Detroit  Xetes. 

Promotion  Service  Bureau:  Belden  .Morgan, 
Hartford  Courant,  chairman;  Ramon  S.  Cram, 
Columbus  Dispatch,  vice<hairman  :  C.  Nor¬ 
man  Benjamin,  Richmond  (Va.)  Times-Dis- 
patch  &■  News  Leader;  C.  R.  Coulee,  Mil¬ 
waukee  Journal;  W.  Murray  Metten,  U'ilm- 
ington  News  Journal;  .\rthur  J.  Monk, 
Toronto  Globe  Sr  Mail;  Kenneth  S.  Seiln-rt, 
Providence  Journal  Bulletin;  Irvin  S.  Taub- 
kin.  New  York  Times. 

Bulletin:  Irvin  S.  Taubkin,  New  York 
Times,  chairman;  C.  I..  Fountain,  Lancaster 
(Pa.)  Newspapers,  vice-chairman;  William  E. 
Dempster,  New  York  World-Telegram. 

Convention:  Ivan  Veit,  New  York  Times, 
chairman;  I.eslie  Davis,  It’all  Street  Journal, 
vice-chairman;  Belden  Morgan,  Hartford 
Courant:  Kenneth  S.  .Seibert,  Providence 
Journal-Bulletin;  H.  11.  Weibel,  Jr.,  .iUen- 
toten  Call-Chronicle. 


.Voininating  Committee:  Bradford  Wyckoff, 
Troy  (N.  Y.)  Record  Newspapers,  chairman; 
William  S.  Eager,  Toronto  Star,  vice-chair¬ 
men;  Frank  .\.  Knight,  Charleston  (W.  Va.) 
Gazette. 


Sews  Committee:  Charles  I.  McConnell, 
Passaic  Herald  News,  vice-chairman;  Dan  M. 
Biowmar,  Lexington  Leader,  and  Dave  Freud, 
chairman.  The  Chief,  New  York  City. 
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TRIBUTE  TO  NEWSPAPERS 

IF  NEWSPAPER  advertising  solicitors  ever 
needed  a  new  gland  it  was  furnished  recently 
by  the  advertising  agency  of  Maxon,  Inc.,  report¬ 
ing  on  the  success  of  the  H.  J.  Heinz  Company, 
which  increased  sales  of  selected  products  33% 
by  continuous  use  of  small  newspaper  space. 

Small  copy  was  placed  three  to  five  times 
weekly  with  such  amazing  sales  results  that  the 
firm  has  announced  that  its  fall  newspaper  sched¬ 
ule  will  be  the  largest  in  the  history  of  the 
company. 

This  program  has  been  urged  continuously  in 
our  columns  for  the  past  five  years  by  Frank 
Fehlman,  who  likewise  has  demonstrated  phe¬ 
nomenal  success  with  many  varied  accounts. 

The  effectiveness  of  newspapers  is  not  news  to 
Editor  &  Publisher,  which  has  been  telling  that 
story  over  and  over  for  years  .  .  . 

Excerpt  from  editoriai  iii 
EIoito*  &  Publisher,  Afay  24,  1941. 
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. . .  no  better  lortrait  of  the  purpose 
of  EDITOR  &  PUBLISHER  than  thls 


SINCE  TYPE  FIRST  kissed  paper,  there  has  been 
no  finer  foundation  for  building  a  publishing 
property  than  this  homely  word  .  .  .  “u.sefiilness.” 

This  neivspaper  about  newspapers  has  been  living 
on  it  for  55  years — tisefulness  to  men  who  publish 
new.spapers  .  .  .  who  edit  and  write  and  print  and 
sell  space  ,  .  .  and  to  men  xvho  USE  newspapers. 

Classic  example  of  this  last  is  the  Heinz  test  and 
its  success. 

Fifty-five  years  at  it,  and  our  job  has  only  begun. 
You  can  speed  it  up — selfishly,  and  at  the  same 
time  for  the  good  of  alt  newspapers — ^by  adding 
your  voice  in  our  advertising  pages. 


EDITOR  &  PUBLISHER 

1700  TIMES  BUILDING.  TIMES  SQUARE,  NEW  YORK 

it  It  it  a  significant  fact  that  practically  every  daily  newspaper  in  the 
county  that  leads  in  general  advertising  linage  is  a  regular  advertiser 
in  this  newspaper.  .  .  .  We  have  several  sehedtdes  that  have  run  unin¬ 
terruptedly  for  more  than  twenty-five  years. 


Follow  the  same  practise  our  editors  follow  in 
their  pages.  Be  useful  to  our  advertiser  and 
agency  readers  with  fact — market  and  media  data 
on  hou'  to  use  your  paper  successfully  .  .  . 


That’s  the  simple  secret  of  good  selling  via  adver¬ 
tising.  It  will  work  for  you! 
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Swinnerton  Creates  New 
Comic  For  King  Features 

By  STEPHEN  J.  MONCHAK 


“LITTLE  JIMMY”  will  be  no  more 

after  the  second  week  in  August, 
King  Features  Syndicate  has  an¬ 
nounced.  The 
popular  Sunday 
and  Saturday 
comic  —  featur¬ 
ing  a  big  -  eyed, 
sturdy  little  boy 
— who  has  amus¬ 
ed  millions  dur¬ 
ing  the  last  two 
decades,  will  be 
supplanted  by 
another  Jimmy 
Swinnerton  cre¬ 
ation,  “Rocky 
Mason,  Govern¬ 
ment  Marshal.” 

The  new  page  will  bow  with  the  Sat¬ 
urday,  Aug.  23,  and  Sunday,  Aug.  24, 
releases.  Both  will  be  in  colors. 

Swinnerton’s  new  character  will 
come  out  of  the  West’s  most  romantic 
era.  King  announced,  reliving  through 
Swinnerton’s  drawings  stirring  legends 
all  but  forgotten — some  of  them  with¬ 
in  Swinnerton’s  own  experience  as  a 
participant,  some  told  to  him  by  men 
who  were  hunted  by  p>osses,  some  told 
by  rugged  guardians  of  the  law  with 
notches  in  their  guns. 

Known  os  Famous  Fainter 

Jimmy  (James  Guilford)  Swinner¬ 
ton  knows  such  characters  intimately 
and  he  has  lived  among  them  for  the 
last  half-century.  Now  66,  he  has  had 
an  amazing  career  as  a  comic  artist, 
famous  painter  of  desert  scenes  and 
Indians,  raconteur  and  native  his¬ 
torian  of  the  Old  West.  A  veteran  of 
the  Fourth  Estate,  he  is  considered  the 
world’s  first  sports  cartoonist,  his  first 
drawing  app>earing  at  the  turn  of  the 
century  on  the  old  New  York  Journal. 

When  the  first  comic  supplements 
were  created  about  40  years  ago, 
Swinnerton  was  there  helping  with 
the  originating.  His  “Canyon  Kiddies” 
— little  Indians  and  burros  who  play, 
to  verses,  on  the  ptages  of  Good  House¬ 
keeping  magazine  every  month  are  the 
delight  of  Swinnerton  fans  every¬ 
where.  And  although  he  can  draw  a 
newspaper  cartoon  that  isn’t  the  least 
bit  “arty,”  he  also  is  noted  as  a  painter 
of  the  desert  and  of  Indians. 

Swinnerton  was  bom  in  Eureka, 
Cal.,  picturesque  Pacific  Coast  lumber 
town.  His  mother  died  when  he  was 
an  infant,  and  he  was  raised  to  the 
age  of  14  by  his  grandparents.  His 
grandfather  was  a  real  pioneer  of  the 
West,  as  was  his  father  who  was  a 
judge  at  Stockton,  Cal.  Through  his 


father,  into  whose  court  came  many 
old  time  bad-men,  and  his  grandfather, 
a  ’49er,  who  lived  in  California’s  wild¬ 
est  era,  young  Swinnerton  acquired  a 
taste  for  pioneer  atmosphere  which 
has  never  left  him.  He  dresses  today 
in  western  cowboy  and  range  clothes. 

Swinnerton  got  his  first  newspaper 
job  on  the  old  San  Francisco  Post,  and 
was  fired  within  three  weeks.  This, 
says  Swinnerton,  qualified  him  for  a 
career  as  a  newspaper  artist.  He  then 
went  to  the  San  Francisco  Examiner, 
where  his  first  assignment  was  to  go 
with  Charles  Michelson,  now  chief  of 
publicity  for  the  Democratic  Party,  to 
hunt  down  with  a  sheriff’s  pwsse  the 
notorious  train  robbers,  Chris  Evans 
and  George  Sontag — names  that  made 
God  -  fearing,  law  -  abiding  citizens 
tremble  in  those  days. 

Had  Ruputatiou  at  16 

Swinnerton  was  to  draw  sketches, 
since  news  photographers  were  un¬ 
known  in  those  days.  He  drew  his 
sketches,  put  them  on  a  raft,  and 
floated  them  down  Kings  River,  where 
they  were  picked  up  and  rushed  to 
San  Francisco  on  horseback.  The 
sketches  of  the  bearded,  grim  men  of 
the  posse  and  later  of  the  outlaws 
“made”  Swinnerton’s  reputation — and 
he  was  only  16! 

He  went  to  New  York  next,  also 
with  the  W.  R.  Hearst  newspapiers, 
and  started  “Little  Jimmy,”  drew 
“Mister  Jack,”  and  “Mister  Batch,” 
illustrated  spiorts  stories  with  cartoons 
— and,  after  a  number  of  years,  ac¬ 
quired  a  nervous  breakdown. 

He  went  to  Arizona  to  die,  remained 
20  years  to  live  and  observe,  to  paint 
desert  scenes — Indians,  old  ruins,  the 
famous  Painted  Desert  of  petrified 
trees,  etc. — and  to  become  a  profound 
philosopher. 

He  encountered  Wyatt  Earp,  the 
famous  frontier  marshal;  John  Francis, 
old-time  “lone  hunter”  sheriff  of  Flag¬ 
staff,  Ariz.,  who  always  got  his  man; 
“Or  Man”  Burkhardt  of  San  Bernar¬ 
dino,  the  sheriff  who  accounted  for 
more  than  80  marauding  Indians 
single-handed. 

Steeped  in  this  lore,  Swinnerton  now 
will  put  all  of  it  into  his  new  Satur¬ 
day  and  Sunday  pages. 

Christie  Illustrates  for  AP 

HOWARD  CHANDLER  CHRISTIE. 

famed  American  artist,  this  week 
agreed  to  illustrate  Special  News 
Service  of  the  Associated  Press 
stories,  it  has  been  announced.  His 
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illustrations  will  be  released  to  morn¬ 
ing  members.  James  Montgomery 
Flagg  is  on  work  at  skeches  for  eve¬ 
ning  members.  S.  J.  Woolf  has  just 
interviewed  and  sketched  James  B. 
Conant,  president  of  Harvard.  The 
story  and  sketch  will  be  released  in 
Sunday  papers  of  July  20. 

DeWitt  Mackenzie  has  resumed  his 
daily  analytical  column,  “The  War 
Today,”  for  the  Special  News  Service 
after  a  month’s  vacation  fishing  in 
Maine.  Devon  Francis,  SNS  aviation 
editor,  returns  to  New  York  July  23 
after  a  two  months’  tour  of  the  leading 
airplane  manufacturing  companies  and 
air  force  stations  of  the  army  and 
navy.  Four  or  five  of  his  stories  have 
been  released  each  week  during  the 
tour. 

NEA  Service  Surveys  Field 

NEA  SERVICE  is  completing  work 
on  compiling  data  gathered  in  a  sur¬ 
vey  of  its  730  client  newspapiers  in 
this  country  and  Canada,  it  was  an¬ 
nounced  this  week.  Canvassing  the 
opinions  of  its  client  editors  and  pub¬ 
lishers  on  both  features  and  pictures, 
NEA  reports  almost  100%  cooperation 
of  the  newspapers  invited  to  partici¬ 
pate  in  the  mail  “clinic.” 

The  editors  indicated  which  features 
they  considered  the  most  valuable, 
which  features  are  used  in  their 
papers,  and  in  many  cases  gave  their 
opinions  of  features  from  actual  ex¬ 
perience  in  checking  reader  interest. 
The  data  will  be  assembled  for  study 
by  those  in  editorial  charge  of  NEA 
Service,  and  client  papers.  The  sur¬ 
vey  was  undertaken  by  the  Special 
Service  Department  of  NEA. 

Court  Approves  Copyrights 
IN  A  DECISION  imptortant  to  news¬ 
paper  syndicates,  the  U.  S.  Court  of 
Appeals  July  14,  ruled  that  serials, 
comic  strips  and  other  features  may 
be  copyrighted  in  a  group  in  book 
form  without  separate  copyrights  for 
each  installment.  Decision  was  made 
in  the  case  of  Twentieth  Century-Fox 
Film  Corporation  against  Clement  L. 
Bouve,  register  of  copyrights,  involv¬ 
ing  a  book  in  which  the  motion  pic¬ 
ture  “In  Old  Chicago”  had  been  serial¬ 
ized  for  newspaper  publication. 

The  register  had  held  that  each  sheet 
should  be  registered  at  the  regular  $2 
copyright  fee. 
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Personals  and  Notes 
AN  EIGHT- POUND  son  was  bom  s 
July  11  to  Dorothy  Kilgallen,  “Voice 
of  Broadway”  columnist  for  King  Fea¬ 
tures  Syndicate  (in  private  life  Mrs. 
Richard  Kollmar.  Named  after  his 
father,  the  baby  was  bom  on  the  52nd 
birthday  of  his  grandfather  James  Kil¬ 
gallen,  star  International  News  Service 
reporter.  Miss  Kilgallen  is  in  LeRoy 
Sanitarium.  New  York.  .  .  .  Inspired 
by  Billy  DeBeck’s  comic  character, 
“Snuffy  (Yard  Bird)  Smith,”  a  popu¬ 
lar  figure  in  the  “Barney  Google” 
strip  he  draws  for  King  Features  Syn¬ 
dicate,  BMI  has  just  published  a  new  f 
Army  song,  “Time’s  A-Wastin’,”  writ¬ 
ten  by  Olsen  and  Johnson,  stars  of 
stage  and  screen  who  also  are  the 
authors  of  another  KFS  strip,  "Elza 
Poppin.”  .  .  .  Jean  Lightfoot,  formerly 
women’s  editor  and  feature  writer  for 
the  Kansas  City  Journal,  has  joined 
the  editorial  staff  of  the  Cleveland 
office  of  NEA  Service.  ...  Ed  Clode, 
48,  salesman  for  more  than  20  years 
for  Bell  Syndicate,  died  in  St.  Louis 
July  11  following  a  heart  attack.  .  .  . 
Zack  Mosley,  creator  of  “Smilin’  Jack” 
for  the  Chicago  Tribune-New  York 
News  Syndicate,  and  Mrs.  Mosley  are 
readying  their  three-place  “Rear- 
win”  monoplane  to  continue  their 
air  tour  of  the  country,  and  their  next 
hop  from  Detroit  will  be  for  Denver 
to  attend  the  air  races  there.  They 
had  previously  attended  the  glider 
meet  of  the  Sportsman  Pilots’  Asso¬ 
ciation,  of  which  Mosley  is  a  member, 
at  Elmira,  N.  Y.  They  also  plan  to  fly 
to  Hickory,  Okla.,  to  visit  with  the 
cartoonist’s  parents,  and  then  will 
swing  to  Tulsa  where  he  will  study 
air  corps  methods  with  a  view  of  in¬ 
troducing  them  in  his  strip.  .  .  .  Sheilah 
Graham,  North  American  Newspaper 
Alliance  writer,  was  aboard  the  Clip¬ 
per  which  left  New  York  July  15  for  ■ 
Lisbon.  She  will  write  her  impres-  r 
sions  of  England  for  the  next  few 
weeks  for  NANA.  .  .  .  Arthur  Wallace 
Crawford,  Jr.,  and  Miss  Genevieve 
Byers  Johnston,  of  Newark,  Del.,  were 
married  July  16  in  Newark.  Mr. 
Crawford,  son  of  the  general  manager 
of  the  Chicago  Tribune-New  York 
News  Syndicate,  was  graduated  from 
Harvard  on  June  19  with  honors. 
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Says  Courage  Is 
Prime  Factor  in 
Raising  Rates 


Canadian  Publisher  Tells  to  go  to  20c  in.  the  city.  It  helped  consid- 

How  His  Paper  Profited  "•immediately  following  the  increase  in 

gy  Increase  prices,  there  was  a  temporary  loss  in  circu¬ 

lation  but  in  about  three  weeks  things  had 

By  GEORGE  A.  BRANDENBURG  adjusted  themselves  to  a  great  extent.  The 

policy  adopted  was  that  if  a  person  decided 
This  matter  of  increasing  circulation  taking  the  paper,  there  was  to  be  no 

rates  is  largely  one  of  courage,  in  the  party  waiting  on  them  was 

.  .  t  XT  T  _  T.  r  simply  to  say  that  we  were  sorry  they  had 

opinion  of  H.  L.  Garner,  publisher  of  ^.j.hout  the  paper  but  we  hoped 

the  PetCTOOTOUQh  (Ont.)*  Exaviiner^  before  long  this  attitude  would  change.  If 
who  recently  discussed  this  subject  they  did  not  come  into  the  office  or  we  did 
with  Canadian  circulation  managers.  "Ot  hear  from  them  within  two  weeks,  they 

Mr.  Garner  was  at  one  time  circula-  respon.le<l. 

.•  r  AJ.. “The  fact  that  the  circulation  of  the  Peter- 

tion  manager  ot  the  Lonaon  Aaver-  ,  i.  ■  j-  .u  .  .u 

“  Imrough  Examiner  is  crowding  the  ten  thmi- 

tiser .  sand  mark  now  and  that  at  the  time  the  in- 

In  telling  how  the  Examiner  raised  crease  in  prices  went  into  effect,  it  was  about 

its  rates  from  15  to  18  cents  a  week  R.400.  will  I  think,  give  the  answer  to  whether 
in  Peterborough  and  from  12  to  15  “*■  increase  can  be  achieved, 

cents  in  surrounding  towns,  Mr.  Gar-  Other  Revenue  Factors 

ner  emphasized  the  most  important  “There  are  some  other  things  which  I  think 

step  is  to  “make  up  your  mind  to  publishers  and  circulation  men  might  take  into 
raise  your  rates.”  The  “how  do  it” 

.  .  ■ _ _ iU:-.-  iU  i  -11  1  •.  •♦5c  for  each  newspaper  bag  which  costs  us 

factor  IS  something  that  will  work  it-  90^-,  while  other  papers  give  the  bags  away, 
self  out,  he  said.  Mr.  Garner  is  ably  \Ve  will  not  allow  a  boy  to  turn  up  at  our 

assisted  by  Bert  Cowan,  circulation  plant  to  get  his  papers  with  any  other  than 

manager  of  the  Examiner.  an  Examiner  bag.  We  charge  the  boys  for 

Paper  Should  Set  Price  "I  ‘’’''A."*- 

^  punch  the  cards  on  their  routes.  This  is  a 

“I  have  always  felt  that  if  you  do  hard  and  fast  rule,  except  in  the  case  where 
rot  set  a  price  on  your  product  which  we  find  the  punch  was  defective.  We  0//1W 
represents  its  worth  in  your  own  eyes,  ""  ’■rfariu  from  dealers.  This,  I  think,  work-i 
the  public  will  be  only  too  prone  to  *°  u  ’ll'* 

,  j  T  j  iL-  I  f  a  paper  on  which  he  has  no  return,  and  along 

do  so,  and  I  don  t  think  any  of  us 

a  paper  which  he  has  a  return 
want  the  public  to  be  telling  us  what  privilege,  he  is  going  to  make  sure  he  sells 
they  think  our  paper  is  worth,”  de-  the  paper  on  which  there  is  no  return,  know- 
clared  Mr.  Gamer.  ius:  f”"  '♦  'u  advantage  to 

He  related  his  paper’s  experience  of 
three  years  ago  as  follows: 

“In  cur  own  case,  when  we  raised  our 
rates  in  Peterborough  for  our  six-day-a-week 
paper,  from  ISc  to  18c  a  week  in  the  city  and 
from  12c  to  15c  out  in  the  surrounding  towns 
and  from  $4.80  to  $6.00  by  mail,  we  did  so 
at  the  time  the  Toronto  papers  raised  their 
rates,  which  seemed  to  me  to  be  the  logical 
time  for  such  a  move,  because  of  the  fact 
that  increase  in  prices  made  it  quite  obvious 
to  our  readers  that  we  were  facing  a  situa¬ 
tion  we  could  not  control. 

“Shortly  after  the  raising  of  the  rates,  1 
added  some  features  to  the  paper,  not  all  at 
once,  but  gradually,  so  that  the  thought 
would  not  occur  to  our  subscribers  that  we 
were  adding  these  features  and  asking  them 
to  pay  for  them.  Another  thing  I  did  was 
to  hold  our  paper  to  a  standard  size  for  six 
months  after  the  increase  in  rates.  After  six 
months  the  size  of  the  paper  was  determined 
daily  by  the  amount  of  advertising.  In  mak¬ 
ing  our  preliminary  announcement,  Mr.  Cowan 
and  1  decided  that  we,  under  no  circum¬ 
stances  would  adopt  an  apologetic  tone  but 
simply  state  the  facts  and  leave  the  reaction 
thereto  to  do  the  work. 

No  Apoloqy  Nocoiary 

“We  ran  a  small  notice  in  the  paper  on  the 
Friday  and  Saturday  before  the  New  Year 
and  each  day  for  two  weeks  afterwards.  That 
was  all.  \Ve  did  not  advertise  the  fact  we 
were  raising  the  price  and  build  up  the  paper 
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W'e  charge  Reader  through 

Roy  . 18c — $9. 

Store  . 1 8c —  9. 

Street  Sales  . 18c —  9. 

TOWNS  in  Retail  and  All  Other 
No  Mail  Subscriptions 
We  charge — 15c  per  week — $7.80  per  year 
Hoy  makes  4'/ic  or  $2.34  per  year 
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Value  of  Carrier  Papers  ENTERTAIN  ORPHANS 

A  CARRIER  publication  is  an  ideal  Several  hundred  orphans  from 
medium  through  which  a  news-  Worcester  orphanages  were  guests 
paper  can  express  its  appreciation  and  of  the  Worcester  (Mass.)  Telegram 
interest  in  its  carrier  boys,  according  and  Evening  Gazette  at  the  Ringling 
to  Russ  Chezem,  editor  of  the  “Car-  Brothers  Circus  July  10. 
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Coast  Photogs 
Attack  Army 
Public  Relations 


‘‘We’re  in  the  habit  of  making  good 
pictures,”  Don  Brinn,  manager  of  the 
Times  Wide  World  bureau,  and 
spokesman  for  the  group,  declared. 
■“By  daylight  we’d  have  had  to  use 
a  17-inch  lens  from  300  feet  away 
to  get  anything,  and  it  was  impossible 
to  shoot  at  that  distance  at  night, 
so  we  made  no  pictures.” 

The  explanation  for  the  restriction 
was  that  the  artillery  unit  was  en¬ 
gaged  in  a  ‘‘tactical  problem,”  and 
also  because  of  danger  from  falling 
shrapnel,  Brinn  said.  But  all  of  the 
photographers  were  experienced  in 
this  type  of  work,  and  the  50-foot 
clearance  they  would  have  had  to 
maintain  in  order  to  get  the  gun  crews 
in  the  pictures  would  have  served 
that  purpose  just  as  well,  Brinn  said. 
He  added  that  most  of  the  services 
have  in  their  libraries  shots  that  have 
been  made  that  close  to  the  big  guns. 

Following  the  afternoon  firing,  when 
the  cameramen  made  a  number  of 
pictures,  and  the  restrictions  on  the 
night  shots  were  announced,  the  cam¬ 
era  crews  representing  four  newsreels 
pulled  out  and  returned  to  Los  An¬ 
geles  immediately,  Brinn  said.  But 
when  the  newspaper  and  syndicate 
men  started  to  follow,  they  were  in¬ 
formed  they  could  not  leave  until 
the  night  maneuvers  were  concluded. 

New  Gun  Range 

The  anti-air  range,  located  in  the 
heart  of  the  Mojave  desert,  is  the 
only  one  in  the  country  where  guns 
firing  live  shells  can  be  swung  around 
the  full  360  degrees  without  danger 
to  non-military  property  or  persons. 
It  was  completed  several  weeks  ago, 
with  accommodations  for  a  regiment 
at  a  time,  and  is  eperated  in  conjxmc- 
tion  with  Camp  Haan,  near  Riverside. 
Cal. 

In  addition  to  Brinn,  photographers 
who  made  the  trip  were  Stan  Trout¬ 
man  of  Acme  Newspictures;  Tommy 
Bums  of  the  Associated  Press;  Samuel 
Sansome  of  the  Los  Angeles  Examiner, 
and  Gordon  Wallace  of  the  Los  An¬ 
geles  Times. 


last  October,  his  duties  with  the 
Linotype  Company  were  taken  over 
by  Henry  J.  Lucero,  who  now  suc¬ 
ceeds  him  as  manager  of  the  overseas 
sales  division. 

Mr.  Lucero  has  been  with  Mergen- 
thaler  since  1937. 


Los  Angeles,  July  14 — The  U.  S. 
Army’s  sought-after  publicity  on  its 
training  program  is  hitting  a  snag  be¬ 
cause  of  lack  of  cooperation  with  news 
photographers,  it  was  asserted  today 
by  members  of  a  group  of  cameramen 
who  late  last  week  attended  a  practice 
anti-aircraft  drill  with  live  shells  at 
the  Mojave  desert  anti-aircraft  range. 

Invited  to  attend  the  maneuvers 
through  the  Army  public  relations 
officers,  the  photographers  found  that 
when  night  firing  began,  the  main 
reason  for  their  making  the  450-mile 
round  trip  to  the  range,  that  they 
would  be  restricted  from  approaching 
nearer  than  300  feet  to  the  batteries 
firing  3- inch  shrapnel  shells  at  towed 
sleeve  targets.  During  the  afternoon 
drill,  when  37-mm.  guns  were  firing 
at  balloon  targets,  they  had  been  per¬ 
mitted  to  approach  within  50  feet  of 
the  guns. 

Mad*  No  Pictares 


Bulletin  Used 
Car  Promotion 
Clicks  in  Phila. 


J.  H.  Hughes,  of 
Mergentholer,  Dead 

Major  Joseph  H.  Hughes,  52,  on 
leave  of  absence  from  the  Mergen- 
thaler  Linotype  Company  with  the 
104th  Field  Artillery,  27th  Division, 
died  July  11  at  the  Methodist  Hos¬ 
pital,  Brooklyn,  of  a  heart  attack. 
Mr.  Hughes  lived  at  Rockville  Centre, 
L.  I.,  and  had  returned  home  on  leave 
a  week  before  from  Fort  McClellan, 
Ala. 

When  he  was  called  to  active  service 


The  Philadelphia  Evening  Bulletin 
has  made  unusual  advertising  gains 
through  the  use  of  promotion  ad¬ 
vertisements  on  used  cars.  The 
theme  of  the  promotion,  calling  for 
insertions  twice  a  week,  is  the  great 
strides  made  in  recent  years  by  the 
automobile  industry. 

Each  ad  uses  the  catchy  slogan  of 
‘‘Then  and  Now,”  and  is  illustrated  by 
pictures  of  old-fashioned  automobiles 
and  the  modern  types  of  cars,  with 
short  but  well-written  copy.  Best 
proof  of  the  pulling  power  of  the  ads 
and  their  popularity  with  used  car 
dealers  is  seen  in  the  increased 
automotive  linage  figures  of  the 
Bulletin. 


Linage  Increases  Shown 

For  the  six  months,  ending  June  30, 
1941,  the  Bulletin  carried  42.559  used 
car  ads.  This  was  a  gain  of  30%  in 
number  of  used  car  ads  published 
over  the  same  period  of  last  year. 

L.  M.  Clarke  Readership  Studies 
made  for  a  leading  automobile  manu¬ 
facturer  showed  the  Bulletin’s  “Then 
and  Now”  ads  per  dollar  of  space  used 
to  be  the  best  read  automobile  ad¬ 
vertisements  published  in  the  news¬ 
papers  studied. 

A  typical  “Then  and  Now”  ad  shows 
a  pictiu’e  of  one-time  Mayor  of  New 
York  George  B.  McClellan  riding  to 
city  hall  on  a  museum-type  car. 
“Tires  and  gasoline  alone,”  the  ad 
says,  “made  it  a  top-heavy  extrava¬ 
gance,”  and  continues  with: 

“And  NOW  you  can  revel  in  the  lux¬ 
ury  of  a  fine  used  car  that’s  a  far 
cry  from  this  early  model — at  a  frac¬ 
tion  of  the  cost.  Here  are  a  few  typical 
used  car  bargains  advertised  in  today’s 
Bulletin.  Turn  to  page  30  for  many 
other  used  car  values.” 


AP  PROMOTES  YALE 

L.  P.  (“Pat”)  Yale,  Jr.,  has  been 
named  day  city  editor  of  the  New 
York  bureau  of  the  Associated  Press, 
succeeding  Gregory  Hewlett,  who  re¬ 
signed  to  join  the  Department  of  Agri¬ 
culture  in  Upper  Darby,  Pa.  At  the 
same  time  Chief  of  Bureau  Gardner 
Bridge  appointed  Samuel  G.  Black¬ 
man,  city  desk  assistant,  to  succeed 
Yale  as  night  city  editor.  Yale,  a 
native  of  Avuora,  Ill.,  joined  the  AP 
at  Chicago  in  1934,  after  service  with 
the  St.  Louis  Star  Times,  the  Ottawa 
(Ill.)  Republican-Times,  and  the  Joliet 
(Ill.)  Herald-News.  He  was  trans¬ 
ferred  to  the  New  York  staff  in  1938. 
Blackman  entered  the  service  at  New¬ 
ark,  N.  J.,  in  1931,  and  was  transferred 
to  New  York  last  August. 


McCORMICK  FEATURE 

The  Saturday  Evening  Post  in  its 
July  19  issue  carries  an  article  by  Jack 
Alexander  on  Col.  Robert  R.  McCor¬ 
mick  and  the  Chicago  Tribune.  A  sec¬ 
ond  article  is  to  follow. 


hep 


POLLS  STATE  ON  WAR 

The  Richmond  (Va.),  Times-Dis- 
patch  on  July  2  began  a  30-day  poll 
of  Virginia  public  opinion  on  the 
question:  “Shall  the  United  States  en¬ 
ter  shooting  war  against  Germany 
now?”  A  voting  coupon  is  printed. 


Fly  Dislikes  Term 
“Stalin  Line"  in  News 

Washington,  D.  C.,  July  12 — Sum¬ 
moned  by  Chairman  James  L.  Fly,  of 
the  Defense  Communications  Board, 
representative  of  press  bureaus  and 
radio  commentators  this  week  dis¬ 
cussed  the  problems  of  reporting  the 
latest  European  conflict  and  its  effect 
on  the  morale  of  the  American  read¬ 
ing  and  listening  public. 

The  meeting  was  a  closed  session 
and  only  selected  representatives  of 
press  and  radio  stationed  in  the  Capi¬ 
tal  attended  sessions  in  the  Chairman’s 
office  at  the  FCC.  Highlight  of  the 
session  was  an  “underhanded”  attempt 
at  censorship  suggested  by  Chairman 
Fly  but  turned  down  by  conference 
attendance  on  the  ground  that  the 
public  deserved  honesty  in  report¬ 
ing  rather  than  coloring  or  an  attempt 
to  withhold  objective  reporting. 

Chairman  Fly  explained  that  he  had 
been  in  conference  with  Undersecre¬ 
tary  of  State  Sumner  Welles  who  con¬ 
curred  in  the  belief  that  too  much  em¬ 
phasis  was  being  placed  on  the  “Stalin 
line,”  in  connection  with  reporting 
events  abroad.  The  FCC  chairman 
was  reported  as  suggesting  that  refer¬ 
ences  to  the  “Stalin  line”  be  dimin¬ 
ished  in  news  and  radio  accounts  to 
prevent  over- confidence  in  the  minds 
of  the  American  public,  although  he 
admitted  he  had  neither  consulted 
military  experts  on  the  question  of 
strength  of  the  Russian  forces,  nor 
sought  expressions  on  the  outcome. 

Several  of  the  press-radio  represen¬ 
tatives  challenged  Chairman  Fly,  in¬ 
sisting  that  the  effect  on  public  morale 
would  be  less  harmful  if  there  is  hon¬ 
esty  in  reporting  the  odds  favoring  or 
against  Russia  rather  than  an  attempt 
of  censorship. 


Hompson  Quits  Ledger; 
T.  E.  Kraemer  Promoted 


Philadelphia,  July  16 — The  resigna¬ 
tion  of  Arthur  C.  Hampson  as  busi¬ 
ness  manager  and  purchasing  agent 
of  the  Philadelphia  Evening  Public 
Ledger  was  announced  to  EIditob  & 
Publisher  today  by  Robert  Cresswell, 
publisher.  Mr.  Hampson  is  succeeded 
as  purchasing  agent  by  Thomas  E. 
Kraemer,  business  manager  of  the 
Ledger  Syndicate,  who  will  give  up 
his  syndicate  duties.  Mr.  Cresswell 
said  that  the  position  of  business  man¬ 
ager  for  the  Evening  Ledger  will  re¬ 
main  vacant  at  present. 

Mr.  Kraemer  joined  the  Ledger  in 
1922  as  assistant  credit  manager  and 
became  credit  manager  three  years 
later.  He  was  appointed  business 
manager  of  the  Ledger  Syndicate  in 
October,  1940,  when  he  took  over 
duties  formerly  performed  by  George 
F.  Kearney,  who  was  then  editor  and 
president  of  the  Evening  Ledger.  Mr. 
Kearney  later  returned  to  full-time 
duties  with  the  syndicate  as  manager. 

Mr.  Hampson  joined  the  Evening 
Ledger  in  1929  as  a  “general  utility 
man.”  He  was  named  production 
manager  in  May,  1937.  Mr.  Hampson 
was  named  business  manager  and  pur¬ 
chasing  agent  in  May,  1939. 


A.  &  P.  USES  LARGE  AD  IN  2,000  NEWSPAPERS 

A.  &  P.  POOD  STORES  took  1,000-line  space  in  approximately  2,000  news¬ 
papers  this  week  to  announce  that  the  five-day  week,  recently  applied 
to  stores  in  the  New  York  metropolitan  area,  would  be  adopted  as  a  national 
policy  and  put  into  effect  in  thousands  of  other  stores  by  Labor  Day.  The  ads 
replaced  the  regular  merchandise  copy  of  the  stores. 


2nd  Draft  Lottery  * 
Runs  Smoothly  | 
For  Newsmen 


Washington,  D.  C.,  July  17— In  what 
is  likely  to  become  an  annual  recur¬ 
ring  event,  press  and  radio  tonight 
joined  forces  for  the  second  time  in 
less  than  a  year  to  bring  to  the  public 
a  first  hand  picture  of  the  second  se¬ 
lective  service  lottery  drawing. 

Tonight’s  activity  was  comparable 
to  the  first  lottery  drawing,  October 
29,  1940,  but  did  not  last  as  long  since 
it  was  necessary  to  draw  only  800 
capsules. 

No  Special  Cords 

The  lottery  tonight  was  open  to  the 
general  public  at  all  times.  No  special 
cards  of  admittance,  such  as  were 
used  in  the  first  lottery,  were  issued. 
The  only  space  reserved  was  for  the 
press,  radio  and  newsreels.  Before 
the  drawing  began  it  was  estimated 
that  only  about  two  hours  would  be 
necessary  to  pull  the  800  capsules  from 
the  historic  goldfish  bowl.  Nine  thou¬ 
sand  capsules  were  drawn  in  the  first 
lottery  which  lasted  approximately  18 
hours. 

Aided  by  the  experience  of  the  first 
lottery  drawing,  the  job  of  the  press, 
radio  and  newsreel  was  eased. 

The  Associated  Press  had  direct 
wire  and  telephone  connections  with 
its  headquarters  here.  Assigned  to 
the  reporting  task  were  Richard  L. 
Turner,  D.  Harold  Oliver,  Donald  A. 
Young,  John  W.  Henderson,  and  Har¬ 
old  D.  Cooper. 

The  International  News  Service  staff 
at  the  Department  Auditorium  in¬ 
cluded  Jack  Vincent,  Miss  Lee  Carson. 
Arthur  Hachten,  and  Lee  Rashall. 

Lyle  C.  Wilson.  Washington  Bureau 
manager  for  United  Press,  was  in 
charge  of  the  working  details,  assisted 
by  Gerry  Robichaud.  Ernest  Bar- 
cella  handled  the  running  stories  and 
leads.  The  main  offices  were  in  charge 
of  Harry  Wilson  Sharpe,  news  editor. 
Carl  Peterson,  John  L.  Steele,  George 
E.  Reedy,  Jr.,  and  Charles  P.  Macin¬ 
tosh.  entered  the  numbers  on  special 
sheets.  The  entries  were  checked 
alternately  by  Mack  Johnson  and  Rus¬ 
sell  Turner. 

Special  correspondents  at  the  draw¬ 
ing  were  provided  with  ample  desk 
room  and  telephone  and  telegraph  ser- 


Westem  Union  had  installed  eight 
wires  for  the  special  correspondents, 
and  Postal  provided  four  lines.  At 
least  a  dozen  telephones  were  located 
at  points  throughout  the  auditorium. 

The  radio  chains  scheduled  a  two- 
hour  broadcast  from  lottery  headquar¬ 
ters. 


N.  C.  Newsmen  Plan 
loint  Meeting 


Winston-Salem,  N.  C.,  July  14 — 
Officers  were  elected,  plans  made  for 
a  joint  meeting  of  newsmen,  photog¬ 
raphers,  newswomen  and  sportswriters 
and  talks  by  Ed  Anderson,  president  of 
North  Carolina  Press  Association  and 
by  John  Park,  publisher  of  the  Raleigh 
(N.  C.)  Times,  featured  the  annual 
convention  of  the  News  and  Editorial 
Association  of  North  Carolina,  held  at 
Blowing  Rock,  N.  C.,  July  10, 11  and  12. 

R.  Alton  Jackson,  city  editor  of  the 
Winston-Salem  Sentinel,  and  organizer 
of  the  News  and  Editorial  Association, 
was  re-elected  president.  Stewart 
Atkins,  city  editor  of  the  Gastonio 
Gazette,  was  re-elected  vice-president 
and  Miss  Ellen  Hough,  city  editor  of 
the  Hickory  Daily  Record,  was  re¬ 
elected  secretary-treasurer. 

The  1942  meeting  is  to  be  held  at 
Pinehurst,  N.  C. 


for  JULY  19.  1941 
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PERSONALS 

Continued  from  page  22 

temational  News  Service  in  New  York, 
was  recently  graduated  from  an  of¬ 
ficers’  school  at  Indiantown  Gap,  Pa. 
He  enlisted  in  the  109th  Infantry  Regi¬ 
ment  of  Scranton  early  this  year  and 
entered  the  service  Feb.  15. 

Robert  Finklea,  courthouse  reporter, 
Dallas  (Tex.)  Morning  News,  entered 
the  United  States  Navy  as  a  yeoman, 
second-class,  July  15. 

James  Duffy,  news  department, 
Philadelphia  Inquirer,  has  been  called 
up  under  the  Selective  Service  Act. 

Thomas  B.  Ketterson,  Nashville  bu¬ 
reau  manager  for  the  United  Press, 
has  been  ordered  to  active  duty  at  the 
Army  post  at  Fort  Oglethorpe,  Ga. 
Bob  Kelly,  U.P.  staff  member,  will 
succeed  Ketterson  as  bureau  manager, 
and  Kelly’s  place  will  be  filled  by 
Harold  Twitty,  former  Nashville  Ban¬ 
ner  reporter. 

Earl  Flora,  sports  writer,  Columbus 
Ohio  State  Journal,  and  Homer  Davies, 
former  telegraph  editor,  Columbus 
(0.)  Citizen,  have  been  sent  to  the 
75th  Air  Base  Group  Headquarters  at 
Randolph  Field,  Texas. 

Jerald  Fortney,  editor,  Washington 
C.  H.  (O.)  Fayette  Times,  has  been 
called  into  active  service  with  the 
arniy.  He  is  assistant  morale  officer 
for  the  Fifth  Corps  Area,  with  head¬ 
quarters  at  Fort  Hayes,  Coliunbus,  O. 

Gene  Tartt,  news  editor,  Eaton  (O.) 
Register-Herald,  has  been  drafted  in¬ 
to  the  army.  He  is  attached  to  head¬ 
quarters  of  the  ’Third  Division  at 
Camp  Ord,  Calif. 

Willard  Cope,  of  the  Atlanta  Con¬ 
stitution  news  staff  has  been  named 
Lieutenant  Colonel  in  the  State  De¬ 
fense  Corps  as  state  commander  of  the 
Intelligence  Section. 

Stokes  Walesby,  automotive  edi¬ 
tor  or  the  Detroit  Times,  has  passed 
all  physicial  examinations  after  a  siege 
of  illness  last  winter  and  is  now  Capt. 
H.  S.  Walesby,  aide  of  the  Chief  of 
Staff.  U.  S.  Army  Air  Corps.  Si  Free¬ 
man,  long  his  assistant,  succeeds  him 
as  automotive  editor. 

Wedding  Bells 

GRAHAM  B.  HOVEY,  state  manager 
of  the  International  News  Service 
at  Oklahoma  City,  to  Miss  Mary  Kean 
Landgraf  at  Waterloo,  Iowa,  recently. 

Miss  Anna  Lillian  Thibeault.  school 
teacher,  of  Woonsocket,  R.  I.,  to  Don¬ 
ald  Dufresne,  of  South  Bellingham, 
Mass.,  member  of  the  Woonsocket 
(R.  I.)  Call  engraving  department. 

Byron  Fairbanks,  chief  artist,  Akron 
(0.)  Beacon  Journal,  to  Miss  Margaret 
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Bevan  at  Zion  Lutheran  Church, 
Akron,  July  13. 

Clarence  Snyder,  staff  photographer, 
Easton  (Pa.)  Morning  Free  Press, 
recently  to  Miss  Sylvia  Thomas. 

Miss  Helen  Rinderknecht  of  Des 
Moines  to  E.  P.  Schwartz,  subscrip¬ 
tion  manager  of  the  Des  Moines  (la.) 
Register  and  Tribune,  July  12. 

LeRoy  Stengler,  Hollywood  (Cal.) 
Citizen-News  composing  room  staff,  to 
Julia  Arling  of  Carson  City,  Nev., 
June  30  at  Carson  City. 


David  Batchelder  Freeman  of  the 
New  York  United  Press  office  to  Miss 
Constance  Truran  of  Lexington,  Mass., 
at  the  Hancock  Congregational 
Church,  Lexington,  July  5. 

James  N.  Skehan,  Boston  (Mass.) 
Post  staff,  to  Miss  Ethel  T.  Greaney 
of  Boston  at  St.  Mary’s  Chapei,  Bos¬ 
ton  College,  July  1. 

Charles  M.  McGlashan,  Brockton 
(Mass.)  Daily  Enterprise  and  Times 
staff,  to  Miss  Helen  Veronica  Clahane 
of  Boston  at  Kingston,  Mass.,  July  4. 


James  Kirwin,  Lowell  (Mass.)  Sun 
staff,  to  Miss  Marie  Elizabeth  Diegnan 
of  Lowell  at  St.  Margaret’s  Rectory, 
that  city,  July  3. 

O.  L.  (Bugs)  Barringer,  Jr.,  state 
editor  and  photographer.  Rocky  Mount 
(N.  C.)  Telegram,  recently  to  Mary 
Williams  of  Newport  News,  Vir¬ 
ginia. 

Miss  Sally  Gibson  to  Piers  Anderton 
of  the  San  Francisco  Chronicle  edi¬ 
torial  department,  recently  at  Burlin¬ 
game,  Cal. 


_ life  M®** 


Telephone  lines  are  life  lines.  They  carry- 
the  communications  so  vital  to  our  expand¬ 
ing  defense  program. 

The  photograph  shows  wires  being  made  in¬ 
to  a  telephone  cable.  Such  cable — containing 
billions  of  feet  of  this  wire — is  being  rushed  by 
Western  Electric  to  meet  the  nrgent  telephone 
needs  of  the  armed  forces  and  of  industry-. 


So  too,  in  vastly  increased  quantities,  are  be¬ 
ing  sped  telephones  and  switchboards — and 
radio  apparatus  for  the  air  forces  and  the 
Signal  Corps. 

The  efficiency  of  Bell  Telephone  service  is 
more  than  ever  essential  to  government  and 
business,  and  now  as  always  Western  Electric 
can  be  counted  on  to  supply  the  life  lines. 


Western  Electric 


is  back  of  your 
Bell  Telephone  service 
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AKRON,  OHIO 

1941  1940  Gain  or  Loss 

Beacon  Journal . (e)  1,198.850  1.095.23.1  103,617  0 

Beacon  Journal . (S)  271,086  218,367  52,719  G 

Total  Daily  .  1,198.850  1,095,233  103,617  G 

Total  Suniiav  .  271.086  218,367  52,719  G 

Grand  Total  .  1,469,936  1,313,600  156,336  G 

ALBANY,  N.  Y. 

Knickerbocker  News  .  (e)  625.928  613,059  12,869  G 

Times  Union  . (ml  466,818  392,053  74,765  G 

•Times  Union  . (S)  270,218  255.476  14.742  G 

Total  Daily  .  1,092,746  1,005,112  87,634  G 

Total  Sunday  .  270,218  255,476  14.742  G 

Grand  Total  .  1,362.964  1,260,588  102,376  G 

ALBUQUERQUE,  N.  M. 

Journal  . (m)  374,734  385.662  10,928  L 

Tribune  . (e)  424,275  422.301  1,974  G 

Journal  . (S)  80,608  90,938  10.330  L 

Total  Daily  .  799.009  807,963  8,954  L 

Total  Sunday  .  80,608  90,938  10,330  L 

Grand  Total  .  879,617  898,901  19,284  L 

ATLANTA,  GA. 

Constitution  . (m)  552,449  600,605  48,156  L 

Journal  . (e)  835,052  756,575  78,477  G 

tConstitution  . (S)  313.040  318,905  5,865  L 

•Journal  . (S)  305.863  291,433  14,430  G 

Total  Daily  .  1,387.501  1.357.180  30,321  G 

Total  Sunday  .  618,903  610.338  8.565  G 

Grand  Total  .  2,006,404  1,967,518  38.886  G 

ATLANTIC  CITY,  N.  J. 

Press  Union  (See  Note).  375,130  393.547  18.417  L 

Press  . (S)  108,532  106,007  2,525  G 

Total  Daily  .  375,130  393.547  18,417  L 

Total  Sunday  .  108.532  106.007  2.525  G 

Grand  Total  .  483.662  499,554  15.892  L 

Note:  Press  Union  sold  in  combination  (m&e).  Linage 
of  one  edition  given. 

BALTIMORE,  MD. 

News-Post  . (e)  861.997  758,800  103,197  G 

Sun  . (m)  620,749  568,394  52,355  G 

Sun  . (e)  1,239,195  1,116.546  122.649  G 

•American  . (S)  317,606  321.652  4,046  L 

tSun  . (S)  558,011  539,430  18,581  G 

Total  Daily  .  2,721.941  2,443.740  278,201  G 

Total  Sunday  .  875.617  861,082  14,535  G 

Grand  Total  .  3.597,558  3,304,822  292,736  G 


CLEVELAND,  OHIO 


1941  1940  Gain  or  Loss 

Plain  Dealer  . (m)  633,085  594,135  38,950  G 

News  . (e)  530,347  581.266  50.919  L 

Press  . (el  1.031.282  958,810  72.472  G 

fPlain  Dealer  _ (S)  567,404  575.161  7,757  L 

Total  Daily  .  2,194.714  2.134.211  60.503  G 

Total  Sunday  .  567.404  575,161  7.757  L 

Grand  Total  .  2,762,118  2.709,372  52.746  G 

COLUMBUS,  OHIO 

Dispatch  . (el  863.552  861.325  2.227  G 

Citizen  . (el  501.512  488.312  13.200  G 

(Ibio  State  Tournal..(ml  255.237  255.730  493  L 

Dispatch  . (SI  2.50.111  250.618  507  L 

Citizen  . (SI  126.168  113.848  12,320  0 

Star  (Weeklyl  .  53.981  49.942  4,039  G 

Total  Daily  .  1.620.301  1.605.367  14.934  C. 

Total  Sunday  .  430.260  414.408  15.852  0 

Grand  Total  .  2.050.561  2.019.775  30.786  C. 

DALLAS,  TEXAS 

News  . (ml  717,466  664.263  53.203  G 

Times-TIerald  . (el  890.276  906.346  16.070  L 

Tounml  . (el  245.292  322.937  77.645  L 

fW'  s  . (m  377.799  323.523  54.276  G 

Times-IIerald  . (SI  313.054  279.638  33,416  0 

Total  Daily  .  1.853.034  1.893.546  40.512  L 

Total  Sunday  .  690.853  603,161  87.692  G 

Grand  Total  .  2.543.887  2.496.707  47.180  G 

DAYTON,  OHIO 

Journal  . (ml  331.510  321.120  10..390  C, 

Herald  . (el  720.966  606.248  114,718  0 

News  . (el  927.642  802.499  125,143  0 

Tourn.ll  Herald  . (SI  161.105  128.016  33.089  G 

News  . (SI  178.488  173.272  5.216  0 

Tot.il  Daily  .  1.980.118  1.729  867  250.251  0 

Total  Sunday  .  339.593  301.288  38.305  O 

Grand  Total' .  2.319.711  2.031.155  388,556  G 

DENVER,  COLO. 

Rocky  Mtn.  News...  (ml  271.237  273.544  2..307  L 

R.>s*  (el  764.515  773.193  8.678  L 

Rocky  Mtn.  News...  (SI  105.443  45.689  59.754  0 

Post'  . (SI  237.748  238.654  906  L 

Total  Daily  .  1.035.752  1.046.737  10.985  L 

Total  Sunday  .  343.191  284.343  58  848  0 

Grand  Total  .  1.378.943  1,331.080  47.863  G 


DES  MOINES,  IOWA 


FORT  WORTH,  TEXAS 

1941  1940  Gain  or  Loss 

Star-Telegram  . (ml  253,477  244,857  8,620  G 

Star-Telegram . (el  562.932  521,864  41.068  G 

Press  . (el  366,165  328,562  37,603  G 

Star-Telegram  . (SI  184,113  169,617  14,496  G 

Total  Daily  .  1.182,574  1,095.283  87,291  G 

Total  Sunday  .  184,113  169,617  14,496  G 

Grand  Total  .  1,366,687  1,264,900  101.787  G 

FREEPORT,  N.  Y. 

Nassau  Review  &  Star  (e)  771,571  716,406  55,165  G 

FRESNO,  CALIF. 

Bee  . (e)  502,753  466,741  36,012  G 

Bee  . (S)  156.417  143,116  13,301  G 

Grand  Tot.al  .  659,170  609,857  49.313  G 

GLENS  FALLS,  N.  Y. 

Post-Star  .  427,979  424,222  3,757  G 

Post-Star  (m)  sold  in  combination  with  Times  (e).  Linage 
of  one  edition,  Post-Star  (m)  only  is  given. 

HARRISBURG,  PA. 

Patriot  . (m)  476.578  518,936  42.358  L 

Telegraph  . (e)  453.808  457,112  3,304  L 

Total  Daily  .  .  .  . 

Total  Sunday  .  .  . 

Grand  Total  .  930.386  976,048  45,662  L 

Note:  Nfews  (e)  carries  the  same  amount  of  advertising 
as  the  Patriot  (m>. 

HARTFORD,  CONN. 

Courant  . (m)  .321.920  313.288  8.6.32  G 

Times  . (el  1.076,197  974,255  101,942  G 

Courant  . (S)  382,875  390.545  7,670  L 

Total  Daily  .  1,398.117  1,287,543  110.574  G 

Total  Sunday  .  .382,875  390.545  7,670  L 

Grand  Total  .  1.780,992  1,678,088  102.904  G 

HEMPSTEAD.  N.  Y. 

Newsday  . (e)  184.242  .  . 

•  First  publication  September  1,  1940. 

HONOLULU.  T.  H. 

.\dvertiser  . (ml  .349.943  247,466  102.477  G 

Star-Bulletin  . (e)  605.962  523,657  82.305  G 

.\dvertiser  . (S)  152,923  147,647  5.276  G 

Total  Daily  .  955.905  771.123  184,782  G 

Total  Sunday  .  152,923  147.647  5.276  G 

Grand  Total  .  1,108.828  918,770  190,058  G 

HOUSTON,  TEXAS 

Chronicle  . (e)  923.449  897.068  26.381  G 


BIRMINGHAM,  ALA. 


Age  Herald  . (m)  418,600  414,459  4,141  G 

News  . (e)  639,721  595.764  43.957  G 

Post  . (e)  395.093  337.372  57,721  G 

tNews  &  Age  Herald.  (S)  378,763  371.433  7,330  G 

Total  Daily  .  1,453,414  1,347,595  105,819  G 

Total  Sunday  .  378,763  371.433  7,330  G 

Grand  Total  .  1,832,177  1,719,028  113,149  C. 

BOSTON,  MASS. 

•Record- American  .(m&e)  350,278  336,883  13,395  G 

Globe  . (m&e)  608,586  517,395  91,191  G 

Herald-Traveler  (See  note)  819,067  747,056  72,011  G 

Post  . (m)  438,782  422,168  16,614  G 

••Transcript . (e)  . 

•Advertiser  . (S)  172,463  187,206  14,743  L 

Globe  . (S)  368,132  343,703  24.429  G 

tHerald  . (S)  429,409  409,077  20,332  G 

Post  . (S)  108,201  105,333  2.868  G 

Total  Daily  .  2,216.713  2,023,502  193.211  G 

Total  Sunday  .  1.078.205  1,045.319  32.886  G 

Grand  Total  .  3.294.918  3,068,821  226,097  G 


Note:  Globe  is  sold  in  combination  (m&e).  Traveler  is 
sold  in  combination  with  morning  or  Sunday  Herald. 

•  Record  morning  is  sold  in  combination  with  the  Ameri¬ 
can  evening.  Linage  of  one  edition  is  given. 

••  Discontinued  April  30,  1941. 

BUFFALO,  N.  Y. 


Courier  Express  ...(m)  553.140  511,937  41.203  G 

NWs  . (e)  1,234,997  1,081,677  153.320  C. 

••Courier  Express  ..(S)  361,752  365,000  3.248  L 

Total  Daily  .  1.788,137  1,593.614  194,523  G 

Total  Sunday  .  361,752  365,000  3,248  L 

Grand  Total  .  2.149,889  1,958,614  191.275  G 

CAMDEN.  N.  J.. 

Courier  .  747.340  727,828  19,512  G 

Courier  (e)  and  Post  (m)  sold  in  combination.  Linage  of 
one  edition  {Courier  (e)  only  is  given. 

CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  484,208  451.916  32,292  C. 

Gazette  . (S)  133,651  119,370  14.281  G 

Total  Daily  .  484,208  451.916  32.292  G 

Total  Sunday  .  133.651  119,370  14.281  G 

Grand  Total  .  617,859  571,286  46,573  G 

CHICAGO.  ILL. 

Tribune  . (m)  1,124.274  1,037,321  86,953  G 

tDaily  News  . (e)  998.545  1.022.362  23,817  L 

Herald-American  ....(e)  673,975  620,375  53,600  G 

Times  . (e)  564..374  551,371  13.003  G 

Tribune . (S)  663.076  659.274  3,802  G 

•Herald-.\merican  ..(S)  384.242  350,718  33.524  G 

Times  . (S)  99,198  104.870  5,672  L 

Total  Daily  .  3.361,168  3.231,429  129,739  G 

Total  Sunday  .  1,146,516  1,114,862  31.654  G 

Grand  Total  .  4,507,684  4,346,291  161.393  G 

CINCINNATI,  OHIO 

Enquirer  . (m)  418,197  360,2.36  57.961  G 

Po^t  . (e)  728,420  648,641  79.779  C. 

Times  Star  . (e)  803.084  802,053  1.031  C. 

fEnquirer . (S)  581,090  510,045  71.045  G 

Total  Daily  .  1,949,701  1.810,930  138.771  C. 

Total  Sunday  .  581.090  510,045  71.045  G 

Grand  Total  .  2.5.30.791  2,320.975  209.816  G 


Register  . (m)  36.3.929  .362.624  1.305  G 

Tribuue  . (e)  494.976  498.1.36  3.160  L 

Regi-ter  . (S)  243.033  236.312  6.721  G 

Total  Daily  .  858.905  860.760  1.055  L 

Total  Sunday  .  24.3.0.33  236.312  6.721  G 

Grand  Total' .  1.101.938  1,097.072  4.866  G 

DETROIT,  MICH. 

Times  . (e)  7.36.621  641.086  95.535  G 

Rree  Press  . (m)  617.869  566.208  51.661  C. 

News  . (e)  1.182.515  1,123.872  58.643  0 

•Times  . (S)  .3.39.69.3  368.515  28.822  L 

Free  Press  . (S)  202.652  219.148  16.496  L 

tNews  . (S)  562,576  590.251  27.675  L 

Total  Daily  .  2.537,005  2.331.166  205,839  G 

Total  Sunday  .  1.104.921  1.177.914  72.993  L 

Grand  Total  .  3.641.926  3.509.080  132.846  G 

DULUTH.  MINN. 

Herald  . (e)  470.2.32  458.959  11.273  C. 

News-Tribune  . (m)  290.321  318,231  27,910  1. 

X'ews-Tribune  . (S)  145,519  161.576  16.057  L 

Total  Daily  .  760,553  777.190  16.637  1. 

Total  Sunday  .  145  519  161.576  16.057  L 

Grand  Total  .  906.072  9.38.766  32.694  L 

EL  PASO,  TEXAS 

Times  . (m)  371.089  .394.498  23.409  1. 

Herald  Post  . (e)  395.245  368.175  27.070  G 

Times  . (S)  174.248  157,655  16.593  G 

Total  Daily  .  766,3.34  762.673  3,661  G 

Total  Sunday  .  174.248  157.655  16.593  G 

Grand  Total  .  940.582  920,328  20.254  G 

ERIE,  PA. 

Dispatch  Herald  _ (e)  486.308  459,426  26.882  G 

Times  . (e)  528.999  485.430  4.3.569  G 

Dispatch  Herald  _ (S)  228,917  241.099  12.182  L 

Total  Daily  .  1.015,307  944.856  70.451  G 

Total  Sunday  .  228.917  241.099  12.182  L 

Grand  Total' .  1.244.224  1.185.955  58,269  G 

EVANSVILLE,  IND. 

Courier  . (m)  642,684  540.716  101.968  C. 

Press  . (e)  699,157  643.673  55.484  G 

Courier  &  Press _ (S)  242,343  228,939  13,404  G 

Total  Daily  .  1.341.841  1.184..389  157.452  G 

Total  Sund.ay  .  242.34.3  228.9.39  13.404  G- 

Grand  Total  .  1,584,184  1.413.328  170.856  C. 

FALL  RIVER,  MASS. 

Herald  News  . (e)  469.901  415,609  54,292  G 

FLINT  MICH. 

lournal  . (e)  '  956.689'  896.246  60.443  G 

Journal  . (S)  190,417  183.504  6.913  G 

Total  Daily  .  956.689  896.246  60,443  G 

Total  Sunday  .  190.417  183.504  6.913  C, 

Grand  Tot.al  .  1.147.106  1,079.750  67,356  G 

FORT  WAYNE.  IND. 

Journal  Gazette  _ (m)  .338.998  296.269  42.729  G 

News  Sentinel  . (e)  786.758  794.39.3  7,635  L 

Journal  Gazette  . (S)  240.528  241,256  728  L 

Total  Daily  .  1.125.756  1.090.662  35,094  G 

Total  Sunday  .  240.528  241.256  728  L 

Grand  Total  .  1.. 366.284  1.331,918  34,.366  G 


Post  . (m)  549.566  542,683  6.883  G 

Press  . (e)  486.792  444,475  42.317  G 

Chronicle  . (S)  329.814  ,335.213  5..399  L 

Post  (S)  (See  note) _  2.34,174  316,578  82,404  L 

Total  Daily  .  1.959.807  1,884,226  75.581  G 

Total  Sunday  .  563,988  651,791  87.803  L 

Grand  Total  .  2.523,795  2,536.017  12.222  L 

Note:  The  Post  discontinued  American  Weekly  effective 
January  1,  1941. 

INDIANAPOLIS,  IND. 

News  . (e)  959,146  865,090  94.056  G 

Star  . (m)  643,987  641,948  2,039  G 

Times  . (e)  703,210  609,059  94,151  G 

tstar  . (S)  410,104  392,737  17.367  G 

Total  Daily  .  2.306.343  2,116,097  190,246  G 

Total  Sund.Ty  .  410.104  392.737  17.367  G 

Grand  Total  .  2.716,447  2.508,834  207,613  G 

JACKSONVILLE,  FLA. 

Times  Union  . (m)  512.557  507.255  5,302  G 

Journal  . (e)  553,949  499,766  54,183  G 

Times  Union  . (S)  284,689  295,966  11.277  L 

Total  Daily  .  1.066..506  1,007,021  59,485  G 

Total  Sunday  .  284,689  295,966  11,277  L 

Grand  Total  .  1.351.195  1.302,987  48,208  G 

JAMESTOWN,  N.  Y. 

Journal  . (e)  469.724  347,826  121.898  G 

Post  . (m)  408.046  360.541  47,505  G 


Total  Daily  .  877,770  708.367  169,403  G 

Total  Sunday  .  .  .  . 

Grand  Total  .  877,770  708,367  169,403  G 

JOHNSTOWN,  PA. 

Tribune  .  649,183  602,457  46.726  G 

Note:  Tribune  (e)  sold  in  combination  with  Democrat 
(m).  Linage  of  one  edition.  Tribune  (e),  only  is  given. 

KANSAS  CITY,  MO. 

Journal  . (e)  537,144  308,564  228,580  G 

Star  . (e)  641,703  653,439  11,736  L 

Times  . (m)  625,658  656,920  31,262  L 

Tournal  . (S)  .  87,648  . 

Star  . (S)  433,683  435,907  2,224  L 


Total  Daily  .  1.804.505  1,618,923  185,582  G 

Total  Sunday  .  433,683  523.555  89.872  L 

Grand  Total  .  2.238.188  2,142.478  95.710  G 


Note;  The  Journal  Sunday  suspended  publication  effective 
April,  1941. 
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June  Linage  for  Principal  Cities 


LOUISVILLE,  KY. 


I  1941  1940  Gain  or  Loss 

Courier  Journal  . (m)  708,982  697,346  1 1,636  G 

I  Times  . (e)  825,892  774,628  51,264  G 

I  Courier  Journal  . (S)  410,319  402,633  7,686  G 


Total  Daily  .  1,534,874  1,471,974  62,900  G 

Total  Sunday  .  410,319  402,633  7,686  G 

Grand  Total  .  1,945,193  1,874,607  70,586  G 


MANCHESTER,  N.  H. 

Union  Leader  (See  note).  445,615  427,458  18,157  G 

Note:  Manchester  Union  (ra)  and  Leader  (e)  sold  in 
combination  only.  Linage  of  one  edition,  L’nion  (m),  only  is 
shown. 

MEMPHIS,  TENN. 


Commercial  Appeal  . 

.  (m) 

744.721 

740,449 

4,272  G 

Press-Scimitar  - 

..(e) 

535,942 

489.295 

46,647  G 

■(Commercial  Appeal 

(S) 

366,175 

365.133 

1.042  G 

Total  Daily  . 

1,280,663 

1.229,744 

50,919  G 

Total  Sunday  . . . . 

366,175 

365.133 

1,042  G 

Grand  Total  . 

1,646.838 

1.594.877 

51,961  G 

MIAMI.  FLA. 

.  (m) 

652,152 

648,136 

4,016  G 

. .  (e) 

753,342 

462,124 

291,218  G 

••Herald  . 

.(S) 

317,428 

254,996 

62,432  G 

News  . 

.(S) 

133,305 

118.275 

15,030  G 

Total  Daily  . 

1.405.494 

1.110.260 

295,234  G 

Total  Sunday  . . . . 

450,733 

373,271 

77,462  G 

Grand  Total  . 

1,856,227 

1,483.531 

372,696  G 

MILWAUKEE.  WIS. 

Sentinel  . 

.  (m) 

398,489 

375,832 

22,657  G 

Journal  . 

.(e) 

1,280.414 

1,128,400 

152,014  G 

,.(e) 

219,520 

151.602 

67,918  G 

•Sentinel  . 

.(S) 

208,154 

204,021 

4,133  G 

•(Journal  . 

.(S) 

488,103 

442.857 

45,246  G 

Total  Daily  . 

1.898.423 

1,655,834 

242,589  G 

Total  Sunday  . . . . 

696,257 

646,878 

49,379  G 

Grand  Total  . 

2,594,680 

2,302,712 

291,968  G 

MINNEAPOLIS,  MINN. 


Times  . (e)  507,067  604,447  97,380  L 

Star-Journal  . (e)  782,972  665,422  117,550  G 

Tribune  . (m)  384,002  384,002  G 

+Tribune  &  Star-Journal  (S)  428,101  227,754  200,347  G 

•Tribune  . (S)  .  311,648  311,648  L 


Total  Daily  .  1,674,041  1,269,869  404,172  G 

Total  Sunday  .  428.101  539.402  111,301  L 

Grand  Total  .  2,102.142  1.809.271  292,871  G 

•  Tribune  Sunday  discontinued  May  4,  1941. 

MODESTO,  CALIF. 

Bee  . (e)  382,623  317,516  65,107  G 

MONTREAL.  CANADA 

Sur  . (e)  1,056,100  984,315  71,785  G 

Gaiette  . (m)  467,637  367,626  100,011  G 

U  Presse  . (e)  877,227  828,874  48,353  G 

La  Patrie  . (e)  129,558  116,530  13,028  G 

Herald  . (e)  222,978  183,004  39,974  G 

Standard  . (S)  118,781  95,319  23,462  G 

La  Patrie  . (S)  146,718  118,658  28,060  G 


Total  Daily  .  2,753,500  2,480,349  273,151  G 

Total  Sunday  .  265,499  213,977  51,522  G 

Grand  Total  .  3,018,999  2,694,326  324,673  G 


MUNCIE,  IND. 


Press  . (e)  441,325  414,258  27,067  G 

.Star  . (m)  398,782  386,740  12,042  G 

Star  . (S)  137,590  125,811  11,779  G 


Total  Daily  .  840,107  800,998  39,109  G 

Total  Sunday  .  137,590  125,811  11,779  G 

Grand  Total  .  977,697  926,809  50.888  G 


NASHVILLE,  TENN. 


Banner  . 

. (e) 

488,461 

501,576 

13,115  L 

Tennessean  . 

. . .  .(m) 

459,191 

456,927 

129,527 

2,264  G 

•‘Tennessean  . . . . 

. 

. (S) 

292,931 

288,386 

4,545  G 

Times  . 

- (S) 

48,237 

Total  Daily  . . . 

947,652 

1,088,030 

Total  Sunday  . 

292,931 

336,623 

Grand  Total  . . 

.  1.240,583 

NEWARK.  N.  J 

1,424,653 

Star.Ledger  .... 

. ..  .(m) 

508,962 

450,825 

News  . 

....(e) 

1,330,%9 

1,253,905 

Call  . 

....(S) 

276,662 

256,497 

Sur-Ledger  . . . . 

....(S) 

102,265 

101,968 

Total  Daily  . . . 

1,839,931 

1,704,730 

Total  Sunday  . 

378,927 

358,465 

Grand  Total  . . 

2,218,858 

2.063,195 

140,378  L 
43,692  L 
184,070  L 


58,137  G 
77,064  G 
20,165  G 
297  G 


135,201  G 
20,462  G 
155,663  G 


NEW  BEDFORD,  MASS. 


Standard  Times 

. (e) 

456,233 

442,945 

13,288  G 

Mercury . 

430,983 

442,458 

11,475  L 

Standard  Times 

....(S) 

58,659 

43,431 

15,228  G 

Total  Daily  . 
Total  Sunday 

887,216 

885.403 

1.813  G 

58,659 

43.431 

15,228  G 

Grand  Total 

.  945,875  928,834 

NEW  HAVEN,  CONN. 

17,041  G 

Journal  Courier 

....  (m) 

263,302 

259,866 

3,436  G 

Register . 

. (e) 

776,661 

695,211 

81,450  G 

Rejhster  . 

. (S) 

192,359 

190,654 

1,705  G 

Total  Daily  . 

1.039,963 

955,077 

84,886  G 

Total  Sunday 

192,359 

190,654 

1,705  G 

Grand  Total 

.  1.232,322 

NEW  ORLEANS, 

1,145,731 

LA. 

86,591  G 

Times  Picayune 

. . . .  (m) 

832,371 

818,815 

13,556  G 

Tribune  (Sec  note)  (m) 

241,738 

71,146  G 

. (e) 

624,450 

553,304 

States  . 

. (e) 

489,640 

436,799 

52,841  G 

Times  Picayune  &  States  (S) 

463,960 

401,236 

62,724  G 

tltem-Tribune 

. (S) 

289,665 

301,353 

11,688  L 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

Note;  Tribune  suspended 
11.  1941. 


1,946,461  2,050,656  104,195  L 

753,625  702,589  51,036  G 

2,700,086  2,753,245  53,159  L 

publication.  Last  issue  January 


NEW  YORK,  N.  Y. 


1941 

1940  Gain  or  Loss 

Times  . 

. . . .  (m) 

855,523 

881,722 

26,199  L 

Herald  Tribune 

.  ...(m) 

633,281 

628,671 

4,610  G 

News  . 

, . . .  (m) 

1,009,827 

1,029,033 

19,206  L 

Mirror  . 

. . . .  (ra) 

340,402 

298,099 

42,303  G 

Journal  .\merican 

...(e) 

586,474 

555,398 

31,076  G 

Post  . 

. (e) 

488,338 

416,154 

72,184  G 

Sun  . 

. . . . (e) 

875,072 

859,430 

15,642  G 

World  Telegram 

....(e) 

829,035 

831,629 

2,594  L 

Times  . 

....(S) 

954,439 

913,509 

40.930  G 

(Herald  Tribune 

....(S) 

670,090 

644,593 

25,497  G 

News  . 

....(S) 

569,512 

569,429 

83  G 

Mirror  . 

....(S) 

166,205 

164,905 

1,300  G 

•Journal  .-Xmerican  ..(S) 

334,938 

342,317 

7,379  L 

Total  Daily  . . . 

5,617.952 

5,500,136 

117,816  G 

Total  Sunday  . 

2,695,184 

2,634,753 

60,431  G 

Grand  Total  . . 

8,313,136 

8,134,889 

178,247  G 

NEW 

YORK  CITY  (BROOKLYN) 

Eagle  . . 

. (e) 

454.127 

460.829 

6,702  L 

Home  Talk  .... 

30.316 

36,378 

6,062  L 

Island  News  . . . . 

. (e) 

1.509 

2,488 

979  L 

Eagle  . 

....(S) 

225,165 

218,217 

6,948  G 

Total  Daily  . . . 

485,952 

499.695 

13.743  L 

Total  Sunday  . 

225,165 

218,217 

6.948  G 

Grand  Total  . . 

711,117 

717,912 

6.795  L 

NIAGARA 

FALLS, 

N.  Y. 

Gazette  . 

. . . .  (e) 

650,755 

591,969 

58.786  G 

OAKLAND,  CALIF. 

Post-Knquirer 

- (e) 

711.110 

667,596 

43.514  G 

Tribune  . 

. . . .  (e) 

784,161 

705.601 

78.560  G 

T  ribune  . 

....(S) 

235.714 

218,550 

17,164  G 

Total  Daily  . . . 

1,495,271 

1,373.197 

122,074  G 

Total  Sunday  . 

235,714 

218,550 

17,164  G 

Grand  Total  . . 

1.730,985 

1,591,747 

139,238  G 

OKLAHOMA  CITY, 

OKLA. 

Oklahoman  .... 

. . . .  (ra) 

411,822 

395,330 

16,492  G 

Times  . 

. (e) 

524,156 

505,478 

18,678  G 

Oklahoman  . 

....(S) 

269,304 

260,567 

8,737  G 

RICHMOND,  VA. 

1941  1940  Gain  or  Loss 

News  Leader  . (e)  898,004  913,315  15,311  L 

Times  Dispatch  . (m)  574,638  522,189  52,449  G 

Times  Dispatch  . (S)  341,354  311.331  30,023  G 


Total  Daily  .  1,472.642  1,435,504  37,138  G 

Total  .Sunday  .  341,354  311.331  30,023  G 

Grand  Total  .  1,813,996  1,746,835  67,161  G 

ROANOKE,  VA. 

Times  . (ni)  258,266  242,535  15,731  G 

World-News  . (e)  425,107  416,989  8,118  G 

Times  . (S)  212,093  202,094  9,999  G 


Total  Daily  .  683,373  659,524  23,849  G 

Total  Sunday  .  212,093  202,094  9,999  G 

Grand  Total  .  895,466  861,618  33,848  G 

ROCHESTER,  N.  Y. 

Democrat  &  Chronicle(m)  711.117  695.978  15,139  G 

Times  Union  . (e)  1,025,636  887,804  137,832  G 

Democrat  &  Chronicle(S)  446,432  390,903  55,529  G 


Total  Daily  .  1.736.753  1,583,782  152,971  G 

Total  Sunday  .  446.432  390,903  55,529  G 

Grand  Total  .  2,183.185  1,974,685  208,500  8 

ROCKFORD,  ILL 

Register-Republic  _ (e)  625,019  537,230  87,789  G 

Star  . (m)  453,092  408,932  44,160  G 

Star  . (S)  163,791  155,896  7,895  G 


Total  Daily  .  1,078,111  946,162  131,949  G 

Total  Sunday  .  163,791  155,896  7,895  G 

Grand  Total  .  1,241,902  1,102,058  139,844  G 

SACRAMENTO,  CALIF. 

t^’^nioii  . (m)  303,080  252,220  50,860  G 

Bee  . (e)  779,632  715,212  64,420  G 

Lnion  . (S)  102,367  117,703  15,336  L 


Total  Daily  .  1,082,712  967,432  115,280  G 

Total  Sunday  .  102,367  117,703  15,336  L 

Grand  Total  .  1,185,079  1,085,135  99,944  G 


Total  Daily  . 
Total  Sunday 
Grand  Total 


935,978 

269.304 

1.205.282 


900,808 

260,567 

1.161,375 


35,170  G 
8,737  G 
43,907  G 


OMAHA.  NEBR. 


SWorld  Herald  . (e)  608.274  .625,695  17,421  L 

tW’orld  Herald  . (S)  315,489  273,618  41,871  G 


Total  Daily  .  608,274  625.695  17.421  L 

Total  Sunday  .  315.489  273.618  41,871  G 

Grand  Total  .  923,763  899.313  24,450  G 


Note:  {VVorld-Herald  sold  in  combination.  Linage  of  one 
edition  (e)  only  is  shown. 


PEORIA,  ILL. 

Journal  Transcript  (daily)  729,015  670,823  58,192  G 


Star  . (e)  616,241  566,985  49,256  G 

Journal  Transcript  . .  (S)  201.738  193,851  7,887  G 

Star  . (S)  162,643  137,441  25,202  G 


Total  Daily  .  1.345,256  1,237,808 

Total  Sunday  .  364.381  331.292 

Grand  Total  .  1.709,637  1,569,100 

PHILADELPHIA.  PA. 

Evening  Bulletin  _ (e)  1,014,054  987,272 

Inquirer  . (m)  832,056  798,497 

News  . (e)  284,729  254.272 

Evening  Public  Ledger  (e)  694,841  732,641 

"tRecord  . (m)  510,802  543,887 

Inquirer  . (S)  590,648  589,502 

Record  . (S)  425,602  377,834 


107,448  G 
33,089  G 
140,537  G 


26,782  G 
33,559  G 
30.457  G 
37.800  L 
33,085  L 
1,146  G 
47,768  G 


Total  Daily  .  3.336,482  3,316.569 

Total  Sunday  .  1.016,250  967,336 

Grand  Total  .  4.352.732  4,283,905 

PHOENIX.  ARIZ. 

Republic  . (m)  454.839  394,854 

Gazette  . (e)  561,812  491.470 

Republic  . (S)  157,719  166,111 


Total  Daily  .  1.016.651  886,324 

Total  Sunday  .  157,719  166,111 

Grand  Total  .  1.174.370  1.052,435 

PITTSBURGH.  PA. 

Sun-Telegraph  . (e)  756,405  703,957 

Post-Gazette  . (m)  522,220  507,618 

Press  . . (e)  1.065.532  988.641 

•Sun-Telegrapii  . (S)  358,817  397,363 

t  Press  . (S)  420,867  421,223 


19.913  G 

48.914  G 
68,827  G 


59,985  G 
70.342  G 
8,392  L 


130,327  G 
8,392  L 
121,935  G 


52,448  G 
14,602  G 
76,891  G 
38,546  L 
356  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


2,344,157 

779.684 

3,123.841 


2,200,216 

818,586 

3.018,802 


143,941  G 
38,902  L 
105,039  G 


Oregonian  _ 

Journal  . 

••Oregonian  . . . 
tjournal  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


Bulletin  . 

Journal  . 

Journal  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


PORTLAND,  ORE. 


(m) 

629.545 

533,939 

.(e) 

874,980 

780,699 

,(S) 

385,118 

392,495 

(S) 

171,894 

200,433 

1,504,525 

1,314.638 

557,012 

592,928 

2,061,537 

1,907,566 

OVIDENCE,  R. 

1. 

.(e) 

1,022,472 

1,000;073 

(m) 

337,822 

326,020 

(S) 

246,015 

242,075 

1.360,294 

1,326,093 

246,015 

242,075 

1,606,309 

1,568,168 

95,606  G 
94,281  G 
7,377  L 
28,539  L 


189,887  G 
35,916  L 
153,971  G 


22,399  G 
11,802  G 
3,940  G 


34,201  G 
3,940  G 
38,141  G 


READING,  PA. 

Eagle  (See  note) . (e)  593,039  589,702 

Eagle  . (S)  39,101  46,897 


3,337  G 
7,796  L 


Total  Daily  .  593,039  589,702 

Total  Sunday  .  39.101 

Grand  Total  .  632,140  636,599 

Nctte:  Eagle  &  Times  (m)  sold  in  combination, 
of  one  edition.  Eagle  (e),  only  is  given. 


3,337  G 
7,796  L 
4.459  L 
Linage 


ST.  LOUIS.  MO. 


Globe-Democrat  . (m)  469,807  503,748  33,941  L 

Post-Dispatch  . (e)  809,301  766,437  42,864  G 

Star-Times  . (e)  580,652  599,060  18,408  L 

tGlobe-Deraocrat  - (S)  303,859  325,121  21,262  L 

Post-Dispatch  . (S)  416,759  455,358  38,599  L 


Total  Daily  .  1,859,760  1,869,245  9,485  L 

Total  Sunday  .  720,618  780,479  59,861  L 

Grand  Total  .  2,580,378  2,649,724  69,346  L 

ST.  PAUL.  MINN. 

Pioneer -Press  . (m)  470,412  580,443  110,031  L 

Dispatch  . (e)  717.262  634,735  82,527  G 

Pioneer-Press  . (S)  319,714  232,795  86,919  G 


Total  Daily  .  1,187,674  1,215.178  27,504  L 

Total  Sunday  .  319,714  232,795  86,919  G 

Grand  Total  .  1,507,388  1,447,973  59,415  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  516,615  465,013  51,602  G 

Express  . (m)  364,012  323,580  40,432  G 

News  . (e)  655,022  609,336  45,686  G 

‘Light  . (S)  329,265  329,665  400  L 

Express  . (S)  322,234  265,247  56,987  G 


Total  Daily  .  1,535,649  1,397,929  137,720  G 

Total  Sunday  .  651.499  594,912  56,587  G 

Grand  Total  .  2,187,148  1,992,841  194,307  G 

SAN  DIEGO.  CALIF. 

Union  . (m)  589,651  798,203  208,552  L 

Tribune-Sun  . (e)  848,615  751,994  96,621  G 

Union  . (S)  369,274  304,699  64,575  G 


Total  Daily  .  1,438,266  1,550,197  111,931  L 

Total  Sunday  .  369,274  304,699  64,575  G 

Grand  Total  .  1,807,540  1,854,896  47,356  L 

SAN  FRANCISCO.  CALIF. 

Chronicle  . (m)  436,023  415,291  20,732  G 

Examiner  . (m)  645,423  650,223  4,800  L 

Call-Bulletin  . (e)  504.335  548,924  44,589  L 

News  . (e)  597,882  545,308  52,574  G 

tChronicle  . (S)  306,599  259,584  47,015  0 

•Examiner  . (S)  466,361  453,250  13,111  G 


Total  Daily  .  2,183,663  2,159,746  23,917  G 

Total  Sunday  .  772,960  712,834  60,126  G 

Grand  Total  .  2,956,623  2,872,580  84,043  G 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  633,527  642,180  8,653  L 

Union  Star  . (e)  607,608  559,753  47,855  G 


Total  Daily  .  1,241,135  1,201,933  39,202  G 

Total  Sunday  .  .  .  . 

Grand  Total  .  1,241,135  1,201,933  39,202  G 

SCRANTON,  PA. 

Tribune  . (m)  497,118  473,921  23,197  G 

Times  . (e)  661,250  669,514  8,264  L 

Scrantonian  . (S)  203,711  225,298  21,587  L 


Total  Daily  .  1,158,368  1,143,435  14,933  G 

Total  Sunday  .  203,711  225,298  21,587  L 

Grand  Total  .  1,362,079  1,368,733  6,654  L 

SEATTLE.  WASH. 

Post-Intelligencer  ...(m)  481,405  432,282  49,123  G 

Star  . (e)  243,565  258,248  14,683  L 

Times  . (e)  787,740  735,826  51.914  G 

•Post-Intelligencer  ...(S)  377,900  348,537  29,363  G 

tTimes  . (S)  310,648  264,123  46,525  G 


Total  Daily  .  1,512,710  1,426,356  86,354  G 

Total  Sunday  .  688,548  612,660  75,888  G 

Grand  Total  .  2,201,258  2,039,016  162,242  G 

SOUTH  BEND.  IND. 

Tribune  . (e)  723.818  662,882  60,936  G 

Tribune  . (S)  122,712  126,794  4,082  L 


Grand  Total .  846,530  789,676  56,854  G 
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June  Linage  for  Principal  Cities 


SPOKANE,  WASH. 


1941  1940  (.lain  ..r 

Spokesman-Rtvitw  ..(ml  .108,956  298.903  10.053  (1 

Chronicle  . (e)  545.497  520.516  24.981  (1 

(Spokesman-Review  ..(.Si  239,649  261.089  21.440  L 

Total  Daily  .  1,371,622  1.282,410  89,212  (1 

Total  Sunday  .  239.649  261.089  21.440  1. 

(Irand  Total  .  1.094.102  1.080.508  13.594(1 


SYRACUSE,  N.  Y. 

Herald  Journal  . (e)  877,557  843.889  33,668  G 

Post-Standard  . (ml  494.065  438,521  55.544  G 

•Herald  American  ...(SI  320,948  213,066  107,882  (1 

Post  Standard  . (Si  145,833  133,734  12,099  G 


Total  Daily  .  1,371,622  1,282,410  89,212  G 

Total  Sunday  .  466,781  346,800  119.981  (1 

Grand  Total'  .  1,838,403  1,629,210  209.193(1 


TACOMA,  WASH. 

News-Tribune  . (e)  481,719  431,574  50.145  (1 

Times  . (e)  361,294  348,007  13,287  G 

News-Tribune  . (S)  192,100  150,924  41,176  G 


Total  Daily  .  843,013  779,581  6.3,432  G 

Total  Sunday  .  192,100  150,92-.  41,176(1 

Grand  Total  .  1,035,113  930,505  104,608  (1 


TOLEDO.  OHIO 

Times  . (ml  119,875  132,169  12,294  L 

Blade  . (e)  992.472  890.836  101,636  G 

Times  . (S)  348,278  276.716  71,562  G 


Total  Dailv  .  1,112,347  1,023,005  89..342  G 

Total  Sunday  .  348.278  276,716  71.562  G 

Grand  Total  .  1,460,625  1,299,721  160,904  G 

TORONTO,  CANADA 

('.lobe  &  Mail  . (ml  581,839  463,644  118.195  G 

Telegram  . (e)  1.029,855  895,674  1.34,181  G 

Star  . (e)  1.120,624  1,032.356  88.268  G 

.Star  . (weekly)  106,062  83.120  22.942  G 


Grand  Total  .  2.838,380  2,474,794  363,586  (^ 

TRENTON,  N.  J. 

Evening  Times.  (See  note)  734,091  700,834  33,257  G 

Times-.\dvertiser  ....(S)  87,633  101,984  14,351  L 


Total  Daily  .  7.34,091  700,834  33,257  G 

Total  Sunday  .  87,633  101,984  14,351  L 

Grand  Total  .  821,724  802,818  18,906  G 


Note:  Trenton  Times  (e)  and  State  Gaxette  (m)  are  sold 
in  eonrbination. 


TROY.  N.  Y. 

Record  .  569,914  552,241  17,673  G 

Record  (m)  sold  in  combination  with  Times-Record  (e). 
Linage  of  one  edition.  Record  (m),  only  is  given. 


TULSA, 

OKLA. 

1941 

1940  ( 

tain  <tr 

1  nliuiit  . 

.  ..(fi 

433.247 

433.043 

2(14  G 

World  . 

.  .  .  (m) 

429.990 

431.008 

1.(118  1. 

Tribune  . 

....(S) 

143,594 

137.208 

(,.386  G 

World  . 

.  . .  .(Si 

211,043 

200.666 

10.377  G 

Tiital  Dailv  .  .  . 

863.237 

864.051 

814  I. 

Total  Sunday  . 

354.637 

337.874 

16,763  G 

(irand  Total  .. 

.  1.217.874 

1,201.925 

15.949  G 

WASHINGTON.  D.  C. 


Timt'-llfrald  _ (daily! 

898.492 

811.009 

87.483  G 

N’ews  . 

.  (e) 

616.123 

530,100 

86.023  G 

F*ost  . 

(m) 

673.740 

625.100 

48.640  G 

Star  . 

.(e) 

1.509.724 

1,415,457 

94.267  G 

'Times-Herald . 

.(S) 

410.013 

433,684 

23.671  L 

Post  . 

.(SI 

328.203 

377.843 

49.640  L 

(Star  . 

.(S) 

535,317 

538,919 

3.602  L 

Total  Dailv  . 

3,698,079 

3,381,666 

316.413  G 

Total  Sunday  .... 

1.273.533 

1,350.446 

76.913  L 

Grand  Total  . 

4,971.612 

4,732.112 

239,500  G 

WESTCHESTER  COUNTY  MACY  GROUP 

Mamaroneck  Times.. 

.  (e) 

184,527 

191.306 

(..779  L 

Mt.  Vernon  .Argus.. 

.(el 

490,302 

485,065 

5,237  G 

New  Kochelle 

Standard  Star  . . . . 

.(O 

457,129 

485.488 

28.359  L 

Ossining  Citizen 

Register  . 

.(e) 

199.628 

216.993 

17..365  L 

Port  Chester  Item... 

.  (e) 

329,325 

338.655 

9.3.10  L 

Tarrytown  News  ... 

.(e) 

202,416 

201.550 

866  G 

Yunlcers  Herald 

Statesman  . 

.(e) 

415.998 

418.891 

2.893  I. 

White  Plains  Reporter 

Dispatch  . 

.(e) 

647.867 

548.937 

98.930  G 

Peekskill  Star  . 

.(e) 

254,360 

260.132 

5.772  L 

Total  Dailv  . 

3,181,552 

3.147.017 

.34,535  G 

Grand  Total  . 

3.181.552 

3.147.017 

34,535  G 

WICHITA,  KANS. 

Beacon  . 

.(e) 

481.264 

444.945 

36,319  G 

Eagle . 

.  (m) 

320.012 

328.552 

8.540  L 

Eagle  . 

.(e) 

432,640 

426.885 

5,755  G 

Beacon  . 

.(S) 

265,478 

252,773 

12.705  G 

Eagle  . 

.(S) 

205.489 

192,947 

12.542  G 

Total  Daily  . 

1,233,916 

1.200,382 

33.534  G 

Total  Sunday  . . . . 

470.967 

445.720 

25.247  G 

Grand  Total  . 

1,704.883 

1,646.102 

58.781  G 

WILKES-RARRE, 

PA. 

566,174 

Times-Leader-Ncws 

.(e) 

681.660 

Sunday  Independent. 

.(S) 

161.364 

. . .  r. . 

1.247,834 

161.364 

Grand  Total  . 

1.409.198 

WINSTON-SALEM,  N.  C. 


1941 

1940 

I'win  City  Sentinel  . . 

.(e) 

397,076 

377,109 

Journal  . 

.  (ml 

312,432 

300.002 

Journal  &  Sentinel 

(SI 

149.525 

145,808 

Total  Daily  . 

709,508 

677.111 

i'otal  Sunday  . . . . 

149.525 

145.808 

Grand  Total  . 

859.033 

822.919 

WORCESTER,  MASS. 


Telegram  . 

.  (m) 

568.287 

535.893 

Gazette  &  Post . 

.(e) 

679.056 

613.075 

Telegram  . 

.(S) 

228,755 

210.314 

Total  Daily  . 

1.247.343 

1.148.968 

Total  Sunday  _ 

228.755 

210.314 

Grand  Total  . 

1.476,098 

1,359,282 

YOUNGSTOWN,  OHIO 

Vindicator  Telegram. 

.(e) 

867.600 

762,312 

\  indicator  Telegram. 

.(S) 

280.056 

231,610 

Gain  or  Lfr>s 
19,967  G 
12.430  G 

3.717  G 

32.397  G 

3.717  G 
36.1 14  G 


32.394  G 
65.981  G 
18,441  G 


98.375  G 
18.441  G 
116.816  G 


105.288  G 
48,446  G 


Grand  Total 

1.147,656 

993,922 

153,7.14  G 

FIGURES  SUPPLIED  BY  PUBLISHERS 

BRONX  (NEW  YORK 

CITY) 

ll(»me  News  .. 

. (e) 

199,889 

162.546 

37.343  G 

Mc*nie  News 

. (S) 

77.023 

88.212 

11.189  L 

(irand  Total 

276.912 

250,758 

26.154  G 

KANSAS 

CITY  (KAN.) 

Kansan  . 

. (e) 

231.735 

249,984 

18,249  L 

Kansan  . 

. (S) 

100.548 

109,816 

9,268  L 

Grand  Total 

332,283 

359,800 

27.517  L 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS  WEEK"— 
JUNE.  1941 


•■■.■X.MERICAN  WEEKLY”  Linage — 50,056  lines  and 
"COMIC  WEEKLY”  Linage — 19,362  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Albany  Times-Union, 
.\tlanta  journal,  Baltimore  .American,  Boston  Advertiser, 
Chicago  Herald-American.  Detroit  Times,  Milwaukee  ^nti. 
nel.  New  York  Journal-American,  Pittsburgh  Sun-Telegraph. 
San  .Antonio  Light,  Syracuse  Herald-.Araerican,  Washington 
Times-Herald. 

•“.AMERICAN  WEEKLY”  Linage — 55,650  lines  in  the 
Lu<  .Angeles  Examiner  and  San  Francisco  Examiner.  54,698 
lines  in  the  Seattle  Post  Intelligencer. 

••“.AMERICAN  WEEKLA’”  Linage — 50,056  lines  in  the 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer,  Sliami 
Herald,  Nashville  Tennessean  and  Philadelphia  Record.  54,698 
lines  in  the  Portland  Oregonian. 

(“THIS  WEEK”  Linage — 28,972  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Atlanta  Constitution, 
Baltimore  Sun,  Birmingham  News  &  Age  Herald.  Boston 
Herald.  Cincinnati  Enquirer,  Cleveland  Plain  Dealer,  Dallas 
News.  Detroit  News.  Indiana^lis  Star,  Memphis  Commercial 
.Ai)peal.  Milwaukee  Journal,  New  Orleans  Item  Tribune,  NVw 
York  Herald  Tribune.  Omaha  VV'orld-Herald,  Philadelphia 
Record,  Pittsburgh  Press.  St.  Louis  Globe-Democrat,  Wash¬ 
ington  Star;  36,451  lines  in  the  Los  Angeles  Times,  Portland 
Journal,  San  Francisco  Chronicle,  Seattle  Times  and  Spolune 
Spokesman  Review.  24,321  lines  in  the  Chicago  Daily  News 
(Eve.)  I 


G.  S.  Johns  Dies; 
Editor  Emeritus 
Of  Post-Dispatch 

St.  Louis,  July  16 — George  Sibley 
Johns,  83,  ^tor  emeritus  of  the  St. 
Louis  Post-Dispatch,  died  at  1:20  ajn. 
today  of  infirmities  of  age  at  his  home 
in  St.  Louis  County.  Mr.  Johns  joined 
the  staff  of  the  Post-Dispatch  in  1883, 
serving  as  reporter,  special  writer, 
draiha  critic,  city  editor,  managing 
editor  and  editor  of  the  e^torial  page 
prior  to  his  retirement  in  1929.  Sur¬ 
viving  are  four  sons.  His  wife  died 
last  year. 

He  was  bom  in  St.  Charles,  Mo., 
where  he  returned  in  1882  after  finish¬ 
ing  his  college  education  to  found  the 
St.  Charles  Journal.  He  sold  out  the 
year  he  went  with  the  P-D. 

Mr.  Johns’  education,  prior  to  the 
venture  into  journalism  in  St.  Charles, 
was  complete  at  Princeton  College 
in  the  class  of  1880,  where  he  formed 
a  close  acxjuaintance  with  Woodrow 
Wilson,  a  member  of  the  class  ahead 
of  him.  Later  he  succeeded  the  future 
President  as  editor  of  the  student 
paper.  After  his  graduation  he  worked 
for  a  time  as  a  reporter  on  a  Phila¬ 
delphia  daily,  returning  home  to  St. 
Charles  to  begin  the  study  of  law. 
Instead  of  following  the  legal  pro¬ 
fession,  he  undertook  newspaper  man¬ 
agement  with  little  success.  In  1883 
he  began  his  long  connection  with  the 
Post-Dispatch,  the  last  31  of  44  years 
in  charge  of  the  editorial  page. 

Early  in  his  career  with  the  paper 
and  while  in  the  news  department,  he 


teamed  with  Augustus  Thomas,  then 
about  to  begin  his  career  as  play¬ 
wright,  to  work  on  St.  Louis’  famous 
Maxwell-Prelle  murder  case.  His  ef¬ 
forts  won  for  him  the  satisfactory 
bonus  of  $3 — paid  from  the  pocket  of 
the  managing  editor. 

In  1895  he  did  his  first  work  on  the 
editorial  page.  An  unexpected  shift  in 
management  of  the  paper  resulted  in 
his  going  to  New  York  for  a  while,  but 
he  returned  to  the  Post-Dispateh  in 
1898  as  editor  of  the  editorial  page. 

In  his  editorial  writing  and  direction 
of  the  page,  Mr.  Johns’  guiding  prin¬ 
ciples  were  those  of  Jeffersonian 
Democracy,  individual  liberty,  and 
journalistic  independence. 

In  a  sort  of  extra-curricular  way  he 
was  prominent  in  fostering  the  begin¬ 
nings  of  aviation  developments  in  St. 
Louis.  With  the  present  Joseph  Pulit¬ 
zer,  editor  of  the  Post-Dispatch,  he 
took  an  active  part  in  bringing  the 
international  air  races  to  St.  Louis  in 
1923.  Before  his  retirement  in  1929 
he  traveled  in  the  Orient.  Making  an 
especial  study  of  the  problems  of  the 
Philippines  following  his  return  he 
made  a  series  of  talks  on  his  obser¬ 
vations. 

For  several  years  he  was  a  member 
of  the  advisory  council  of  the  Pulitzer 
School  of  Journalism  of  Columbia 
University,  being  one  of  the  original 
group  selected  by  the  founder,  the 
elder  Pulitzer.  He  maintained  a  life¬ 
long  interest  and  activity  in  affairs  of 
Princeton  and  is  credited  with  making 
a  speech  in  1905  that  started  a  cam¬ 
paign  for  democratization  of  the  in¬ 
stitution.  The  campaign  afterwards 
was  led  by  President  Wilson. 

Highlights  of  the  editorial  career  of 
Mr.  Johns,  one  of  America’s  most 


widely  known  newspaper  men.  were 
related  in  a  book,  "Time  of  Our  Lives,” 
written  by  his  son,  Orrick  Johns. 

■ 

Buell  Hudson  Is  New 
Woonsocket  Publisher 

Following  the  death  on  J\me  17  of 
Samuel  E.  Hudson,  editor  and  pub¬ 
lisher,  his  son,  Buell  W.  Hudson,  has 
become  publisher 
of  the  W  o  o  n  - 
socket  (R.  I.) 

Call. 

The  new  pub¬ 
lisher  has  been 
business  and  na¬ 
tional  advertising 
manager,  which 
offices  he  will 
continue  to  op¬ 
erate.  He  is  a 
director  of  the 
Audit  Bureau  of 
Circulation  and 
a  past  president 
of  the  New  England  Newspaper  Ad¬ 
vertising  Executives  Association  and 
a  former  director  of  the  NAEA. 

Under  the  new  setup,  Charles  W. 
Palmer,  who  has  been  general  man¬ 
ager,  assumes  the  duties  of  editor,  and 
his  son,  Andrew  P.  Palmer,  formerly 
superintendent  in  charge  of  produc¬ 
tion,  is  the  new  general  manager. 

Mr.  Samuel  Hudson’s  widow  was 
made  treasurer  of  the  corporation. 

Mr.  Hudson  left  an  estate  of  $60,000 
in  his  will  allowed  by  Judge 
Walter  H.  Sharkey  in  Woonsocket 
Probate  Court.  Mrs.  Harriet  B.  Hud¬ 
son,  his  widow,  and  Buell  W.  Hudson, 
a  son,  and  the  Rhode  Island  Trust 
Company  are  executors. 


COPY  BOYS  NAB  BANDIT 

Two  copy  boys  from  the  New  York 
Herald  Tribune  and  a  night  AP  wire- 
man  turned  the  tables  on  a  midnight 
bandit  in  New  York  this  week,  taking 
the  assailant  for  a  ride  that  ended  at 
a  Brooklyn  poli(%  station.  The  copy 
boys.  Brooks  McClure  and  Arthur 
EUwood,  and  Harry  Conviser,  the  AP 
man,  were  driving  toward  the  Bronx 
after  work.  They  stopped  at  a  traffic 
light.  The  assailant,  over  6  feet  tall, 
hopped  in  the  auto,  feigned  a  hold-up, 
and  ordered  the  boys  to  drive  to 
Brooklyn.  He  had  taken  $9  from  one 
of  the  boys’  pockets  and  was  going 
to  work  on  the  others  when  the  boys 
saw  their  chance.  They  hopped  the 
man  simultaneously,  overpowered  him 
after  a  strenuous  tussle,  and  delivered 
him  to  the  nearest  station.  One  of 
the  Tribime’s  regular  district  men 
phoned  in  the  story. 

LLOYD  TO  MEXICO  CITY 

Curtis  Vinson,  manager  of  the  Mex¬ 
ico  City  bureau  of  the  Dallas  Morning 
News,  recently  was  elected  president 
of  the  Foreign  Correspondents’  Asso¬ 
ciation  of  Mexico,  succeeding  Ben  S. 
Meyer,  Associated  Press  bureau  chief, 
who  is  being  transferred  to  Havana, 
Cuba.  Meyer  has  been  here  three 
years  and  in  Havana  will  have  charge 
of  AP  service  throughout  the  entire 
West  Indies.  He  is  being  relieved  in 
Mexico  by  John  Lloyd,  who  returns 
to  Mexico  after  an  absence  of  eight 
years  during  which  he  represented  his 
organization  in  Rome,  Paris,  London 
and  Berlin.  Lloyd  will  supervise  AP 
service  in  Central  America,  excepting 
Panama. 
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write  men  must  be  awcike  to  the  ele¬ 
ments  that  make  news.  And  why 
not?  They’re  all  newspapermen.  Each 
must  turn  in  the  best  possible  report¬ 
ing  whether  from  a  typewriter  or  a 
camera.” 


pictures,  Inc.,  Now  Part 
Of  Press  Association 

By  JACK  PRICE 


Camera  Knights 


LARRY  KEIGHLEY,  news  camera¬ 
man.  Philadelphia  Inquirer,  never 
wanted  to  be  a  photographer.  His 

early  ambition  _ _ 

was  to  be  an  ar-  'jnB||||||||||^ 
but  neces- 
sity  turned  him 
toward  a  more 

profitable  occu-  WK 

pation.  He  start-  | 

ed  his  career  as 

a  handy-man 

the  photographic 

department 

the  Philadelphia 

Evening  Public 

Ledger.  Today  Larry  Keighley 
he  is  considered 

one  of  the  country’s  outstanding  color 
camera  photographers. 

A  pioneer  in  shooting  spot  news  in 
color,  Keighley  has  won  some  out¬ 
standing  awards  for  his  work  in  re¬ 
cent  months,  including  the  grand 
prize  for  color  in  the  Graflex  Golden 
Anniversary  Picture  Contest,  top  hon¬ 
ors  at  the  Second  Annual  Boston 
International  Salon  of  Nature  Photog¬ 
raphy  and  second  place  in  a  color 
competition  sponsored  by  a  national 
magazine. 

Keighley  learned  to  use  a  camera 
when  he  was  eight.  He  did  his  own 
printing  and  developing,  but  his  chief 
interest  at  that  early  age  was  still  art. 
His  family  moved  to  Philadelphia  in 
1922.  Keighley  needed  a  job  and  ap¬ 
plied  for  one  in  the  Ledger  art  de¬ 
partment.  There  were  no  vacancies, 
but  he  was  offered  a  job  as  the  pho¬ 
tographic  apprentice.  He  took  it  with 
the  idea  of  later  transferring  to  art 
work,  but  he  has  been  a  news  cam¬ 
eraman  ever  since. 


Uniiorm  Connectors 

pictures.  INC.,  a  subsidiary  of  Time,  the  chain,  it  won  the  Hearst  cup  for  MANY  photographers  have  asked  why 
Li/c  and  Fortune,  transfers  all  sales  the  second  successive  year  and  a  cita-  it  could  not  be  possible  for  the 
rights  to  salvage  photographs  to  the  tion  for  the  best  pictorial  illustration  synchronizer  manufacturers  to  make 

newly  organized  Press  Association,  of  news.  This  is  the  first  time  that  a  a  unifo —  - ‘ — 

Inc.  The  old  agreement  between  these  contestant  has  won  the  honors  twice  holders, 
grms  gave  Pictures,  Inc.,  the  permis-  in  a  row.  The  announcement  of  the  quest, 
sion  to  service  all  sources  other  than  award  was  made  by  J.  R.  Hastings  for 
newspapers  with  photographs  the  Hearst  General  Management  Com- 
from  the  Associated  Press.  mittee. 

We  have  been  informed  that  with  John  Reidy,  staff  cameraman  of  the 
the  conclusion  of  this  new  contract.  Mirror  won  second  and  third  places 
Press  Association,  Inc.,  intends  to  es¬ 
tablish  its  own  photograph  department  ’’f*  a 

for  the  purpose  of  engaging  in  the  ^  ^  — 

broader  and  more  competitive  field  of  | 

news  and  commercial  photography. 

Ibis  will  place  PA  on  a  competitive  j 

basis  with  the  other  picture  syndicates. 

According  to  Oliver  Gramling,  as-  v 

sistant  general  manager  of  PA,  work  4 

has  been  started  in  forming  the  new 

picture  department  for  his  organiza-  ^  \ 

don.  Until  final  arrangements  have 

been  made,  all  photographic  work  will  **  ^ 

be  handled  in  the  AP  laboratories.  In 
order  not  to  hamper  the  AP  photo  ‘ 

staff,  special  technicians  have  been 
engaged.  The  sales  staff  and  other 

personnel  required  to  operate  this  de-  in  the  individual  awards  for  the  best 
partment  is  now  being  selected.  news  pictures  made  on  routine  assign- 

Hundreds  of  periodicals,  picture  ments.  Reidy  won  second  money  with 
magazines,  trade  publications  and  his  picture  of  Martin  (Buggsy) 
house  organs  have  been  serviced  by  Goldstein  and  Harry  (Pittsburgh  Phil) 
the  major  picture  syndicates  and  Strauss,  as  the  gangsters  paused  for 
smaller  organizations  for  many  years,  a  last  second  in  the  outside  world. 


Charles  B.  McCabe, 
publisher  of  the  New 
York  Daily  Mirror, 
left;  Hinson  Stiles, 
managing  editor,  and 
Jack  Lait,  right,  edi¬ 
tor,  with  the  winning 
cup. 


•  I  M  a  new  man  here,  re¬ 
marked  the  foreman,  “but  I’ve 
been  here  long  enough  to  feel  I 
could  get  out  better  plates  with 
Certifieds.” 

•  “Probably  so,”  responded  the 
Business  Manager.  “Certified 
sells  more  newspaper  mats  than 
anybody  else.  They  must  have 
something.  Go  to  it.” 
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DR.  OSCAR  WATSON,  73,  retired 

newspajjerman  and  physician  who 
was  cable  editor  for  the  Associated 
Press  in  Now  York  for  22  years,  died 
at  St.  John,  N.  B.  July  10.  He  had 
been  a  hospital  patient  for  the  last  two 
months.  He  retired  in  1929.  During 
his  career  with  the  AP  he  served  as 
night  city  editor  supervisor  and  acting 
chief  of  foreign  service. 

George  Porter  Edwards,  78,  pub¬ 
lisher,  Coast  Banker,  died  of  pneu¬ 
monia  July  12  at  a  Berkeley,  Cal.,  hos¬ 
pital.  He  was  one  time  sports  editor 
of  the  New  York  Sun. 

Edgar  P.  Nelson,  47,  head  of  Edgar 
Nelson  and  Associates,  San  Francisco 
advertising  firm,  died  July  11. 

Willis  O’Brien,  44,  member  of  the 
San  Francisco  Chronicle  editorial  staff 
for  the  past  20  years,  died  of  a  heart 
attack  July  13  while  vacationing  at 
Lake  Tahoe.  Surviving  are  his  wife, 
Maureen  O’Brien,  Chronicle  contract 
bridge  expert,  and  a  brother,  Alfred. 

Philip  F.  Metz,  46,  former  business 
manager  of  the  old  Buffalo  (N.  Y.) 
Times,  died  in  his  home  in  Omaha, 
Neb.,  July  13.  Mr.  Metz  became  asso¬ 
ciated  with  the  Buffalo  Times  about 
1920,  first  as  a  reporter.  Remaining 
with  the  Times  until  1930,  Mr.  Metz 
resigned  to  become  business  manager 
of  the  Omaha  News-Bee,  later  going 
to  New  York  to  enter  the  brokerage 
business. 

Caradog  Rhyden,  suburban  editor  of 
the  Toronto  Globe  and  Mail,  died  sud¬ 
denly  at  his  home  in  Toronto,  July  10, 
as  the  result  of  a  heart  attack. 

David  B.  Campbell,  64,  former  night 
editor  of  the  Toronto  Evening  Tele¬ 
gram,  died  suddenly  July  10  in  St. 
Michael’s  Hospital,  Toronto,  following 
an  operation. 

Orra  Maury,  65,  assistant  credit 
manager  of  the  San  Diego  (Cal.) 
Union  Tribune  Publishing  Co.,  died 
July  10  in  a  Flagstaff,  Ariz.,  hospital 
of  injuries  suffered  in  an  auto  acci¬ 
dent  85  miles  east  of  Flagstaff,  while 
on  a  vacation  trip. 

Ralph  S.  Bauer,  former  mayor  of 
Lynn,  Mass.,  founder  of  the  North 
Shore  News  Co.  of  that  city,  and  for¬ 
merly  circulation  manager  of  the  old 
New  York  Herald,  Chicago  Herald  and 
Post,  and  former  business  manager  of 
the  St.  Louis  Star,  died  July  13  at  the 
age  of  74  at  his  home  in  Lynn. 

Rainaro  B.  Wahlquist,  81,  former 
publisher  of  the  McCook  (Neb.)  Dem¬ 
ocrat  and  the  Hastings  (Neb.)  Dem¬ 
ocrat,  died  last  week  at  Kansas  City. 

Lora  Roslyn  MacFarlane,  one-time 
editor  and  drama  critic  of  the  old 
Albany  (N.  Y.)  Sunday  Press,  died 
July  9.  She  was  a  daughter  of  the 
late  Major  James  MacFarlane,"  former 
owner  of  the  one-time  Albany  Press 
and  Knickerbocker. 

Mrs.  LAintA  Cromer  Hemmingway, 
Charleston  (S.  C.)  News  and  Courier 
feature  writer,  died  July  8  after  an 
illness  of  one  week. 

John  A.  Keith,  62,  a  director  of  the 
Times  and  News  Publishing  Company, 
Gettysburg,  Pa.,  died  on  July  12. 

Howe  Price,  50,  publisher,  Bessemer 
(Ala.)  Advertiser,  and  Bessemer  news 
representative  of  the  Birmingham 
News  and  Age-Herald,  died  July  13 
after  a  short  illness. 

Robert  D.  Whipp,  32,  Otterbein  Col¬ 
lege  publicity  director  and  former 
newspaperman,  died  at  his  home  in 
Westerville,  O.,  June  24  after  a  long 
illness.  He  had  served  as  editor  of 
the  Westerville  Public  Opinion  and 
editor  of  the  Eaton  (O.)  Register- 
Herald  and  on  the  editorial  staffs  of 


the  Dayton  Daily  News  and  Dayton  leans  paper  he  felt  impelled  to  resign 
Journal-Herald.  from  the  active  management  of  the 

R.  M.  Struble,  63,  former  editor  of  Tampa  Times  Co.  in  order  that  he 
the  Sandusky  (O.)  Star-Journal,  died  might  devote  his  full  time  to  his  new 
at  a  hospital  there  on  July  13.  He  en-  position  in  New  Orleans.  Mr.  Smiley  s 
tered  newspaper  work  in  1898.  After  David  E  Smiley,  Jr.  and  Joseph 

working  for  the  Toledo  Blade,  he  went  Smiley,  who  are  employes  of  the 
to  the  Star-Journal  as  city  editor.  He  Tampa  Times  Co.,  were  elected  trea- 
was  editor  when  he  resigned  in  1930.  surer  and  secretary  respectively.  E. 

■  W.  Sisson,  who  has  been  assistant 


PNPA  Backs  Press 
Radio  Ownership 

Harrisburg,  Pa.,  July  15 — Opposition 
to  any  Federal  ban  on  newspaper 
ownership  of  radio  stations  was  voiced 
by  the  Executive  Committee  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association,  composed  of  250  newspa¬ 
pers,  at  a  meeting  near  here,  Monday. 

Under  the  leadership  of  John  E. 
Person,  Williamsport  Sun  and  Gazette- 
Bulletin,  president  of  PNPA,  the  Elx- 
ecutive  Committee  also  voted  to  rec¬ 
ommend  co-operation  with  the  Wage- 
Hour  Division  in  its  study  of  job 
classification  in  the  newspaper  pub¬ 
lishing  business. 

Endorses  Bill  of  Rights  Shrine 

A  resolution  unanimously  adopted 
says  that  the  PNPA  “endorses  the  plan 
of  St.  Paul’s  Church  at  Eastchester, 
New  York,  and  of  Editor  &  Publisher 
to  institute  a  national  shrine  to  the 
Bill  of  Rights,  with  this  church  as  its 
center.”  The  resolution  ptoints  out 
that  freedom  of  speech,  freedom  of  the 
press  and  equal  administration  of 
justice  on  the  American  continent 
were  given  historic  recognition  in  1733 
in  the  trial  of  John  Peter  Zenger  on 
the  village  green  before  historic  St. 
Paul’s  Church.  Zenger  was  charged 
with  printing  forbidden  news  in  defi¬ 
ance  of  the  Colonial  Government,  and 
was  sustained  in  his  defiance  by  the 
Royal  Court. 

'The  committee  “advised  publishers 
of  newspapers  still  selling  for  2c  a 
copy  to  raise  subscription  rates  to 
meet  greatly  increased  operating 
costs.”  It  also  authorized  the  presi¬ 
dent  to  appoint  a  committee  of  five  to 
study  all  phases  of  anti-advertising 
bills  in  the  legislature  and  authorized 
the  appointment  of  a  committee  to 
study  the  cost  of  legal  and  official 
advertising. 

The  publishers  heard  a  preliminai'y 
report  from  I.  Z.  Buck  waiter,  Lan¬ 
caster  Newspapers,  Inc.,  on  the  subject 
of  cleaner  advertising.  A  full  report 
will  be  made  at  the  1942  Annual  Con¬ 
vention  in  January. 

National  Newspaper  Week,  October 
1-7,  inclusive,  was  given  strong  en¬ 
dorsement  and  publishers  urged  to 
have  open-house  and  provide  for  talks 
before  civic  clubs,  schools  and  col¬ 
lege  groups,  and  for  the  liberal  use  of 
institutional  copy. 

As  an  aid  to  defense,  publishers 
were  urged  by  the  committee  to  co¬ 
operate  with  the  railroads  to  effect 
prompt  release  of  freight  cars  hauling 
newsprint. 

The  committee  voted  to  invest  $2,500 
in  a  United  States  Defense  Savings 
Bond. 

■ 

Smiley  in  Charge 
At  Tampa  Times 

David  K  Smiley,  president  of  the 
Tampa  Times  Co.  and  half-owner  and 
co-publisher  of  the  Tampa  (Fla.) 
Daily  Times,  was  authorized  to  assume 
full  executive  charge  of  the  company’s 
affairs  as  editor  and  publisher  as  well 
as  president  of  the  corporation  at  a 
meeting  of  the  board  of  directors 
July  12.  Ralph  Nicholson,  who  pur¬ 
chased  the  New  Orleans  Item  and  be¬ 
came  its  publisher  on  June  27,  pre¬ 
sented  his  resignation  as  general  man¬ 
aged,  secretary  and  treasurer  of  the 
Tampa  Times  Co. 

In  presenting  his  resignation  Mr. 
Nicholson  stated  that  in  view  of  the 
fact  he  had  purchased  the  New  Or- 


business  manager  for  several  years, 
was  appointed  business  manager  of 
the  Times. 

FIRE  ON  MOORE  FARM 

Fire  believed  to  have  been  caused 
by  a  short  circuit  in  electric  wiring, 
completely  destroyed  the  large  bam 
on  a  farm  near  Canton,  O.,  owned 
by  Roy  Moore  vice-president  and  gen¬ 
eral  manager  of  Brush-Moore  News¬ 
papers,  early  Sunday  morning. 

Lost  in  the  blaze  were  two  Ken¬ 
tucky  saddlebred  yearling  colts,  a 
thoroughbred  hunter,  three  pleasure 
horses,  and  two  Dalmatian  dogs.  Mr. 
Moore  estimated  the  loss  at  between 
$35,000  and  $40,000.  The  building  and 
contents  were  about  one-third  covered 
by  insurance  and  all  the  horses  were 
insured,  Mr.  Moore  said.  Many  tro¬ 
phies  and  ribbons  won  by  Mr.  Moore’s 
horses  were  lost. 

34TH  CAPPER  PARTY 

The  4-H  club  members,  Kansas  farm 
boys  and  girls,  chose  a  huge  banner 
spelling  “Happy  Birthday  Senator 
Capper”  to  convey  their  birthday  an¬ 
niversary  greetings  to  the  Topeka 
publisher  at  his  annual  picnic  July 
14.  Signatures  of  8,000  members  were 
used  to  form  the  banner.  Approxi¬ 
mately  20,000  children  and  their 
parents  gathered  at  the  party,  given  at 
Ripley  Park  in  Topeka  to  greet  the 
Senator  on  his  seventy-sixth  birthday. 
’This  was  his  thirty-fourth  annual 
party. 


CLASSIFIED 

RATES 


“HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(C«*)i  with  Order) 

1  time  —  .90  per  line 

2  time!  —  .80  per  line 
4  times  —  .70  per  line 

"SITUATIONS  WANTED" 

(Cesh  with  Order) 

I  time  —  .50  per  line 
4  timet  —  .40  per  line 

PERSONNEL  SERVICE 

As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  it  placed  in  the  filet  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registretion  assures  edver- 
titers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  There  it  no  fee  for  Personnel 
Service  placements  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upPn  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  THURSDAY 

Count  five  words  tu  the  line  for  clast'rfied 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  is  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  or  your 
own  name  and  address  counts  at  three 
words. 


ClrcalofipR  Premotiei 


Snreessfnl  subseriptien  eentecta  far  ever 
30  years.  OHAJlLES  PARTLOWB  OO., 
Occidental  Building,  Indianapolis,  Ind. 


F 


NEWSPAPERS  BOUGHT  AND  SOU 


Properties  listed  below  are  offered  either  t|i 
the  publishers  themselves  or  by  the  moi 
reliable  brokers  in  the  field.  I 


Newspapers  For  Sale 


Alabama  Weekly,  co-county  seat,  earning 
30%  on  asking  price,  exclusive  field,  hig 
altitude;  $5,000  cash  required,  balane 
easy  terms.  Delightful  year  round  cb 
mate.  Harwell  &  Fell,  Birmingham,  AU 


Ad' 


Ad 


Connecticut  Weekly 


For  Sale — established  1871.  Grand  terr 
tory  and  rich  field  in  Shopping  Center  fa 
28  towns.  Heavy  job  printing,  wol 
equipped.  $1,500  stock,  low  overheat 
and  rent.  Grosses  over  $16,000  audited^ 
will  sacrifice  for  $18,500,  half  cask 
No  Brokers.  Box  3410,  Editor  &  Pub 
lisher. 


At 

At 


Jersey  weekly,  est.  61  years.  50  miles  froa 
N.  Y.  C.,  with  bldg.,  $21,000.  Town  a 
2.000.  Box  3377,  Editor  &  Publisher. 


Owner,  who  has  opportunity  to  buy  in  mncl 
larger  city,  offers  worthwhile  small  dailj 
city  of  7.000.  in  middlewest;  earned  ovc’ 
10%  net  above  all  salaries,  etc.,  Ur 
year;  expenses  low;  advertising  rate  fair 
plant  ample;  price  must  be  all  cash  s< 
that  owner  may  help  finance  larger  pro 
perty;  for  quick  sale  will  accept  $30,000  - 

kindly  show  ability  to  finance  in  answer  ^ 
ing,  as  not  interested  in  small  down  pay 
ment.  Box  3418,  Editor  &  Publisher. 


543 — Mid- South — unopposed  daily — gross¬ 
ing  $214,000.00 — asking  $200,000.00  cash  jj 
39&— Deep  South  unopposed  daily  gross  * 
ing  $71,000.00.  $40,000.00  cash  needed. 

MURRAY  E.  HILL,  N-ashville,  Tenu. 


Nawspapar  Brekars 


Capable  handling,  buying,  selling  mergeri. 

No  leases  or  trades.  Highest  refsreneei. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich 


Journalism 


THE  SCHOOL  OF  JOURNALISM 

Elydia  Sliitmtan,  Director  Est.  1921 
.\  small  professional  day,  eve¬ 
ning  school.  2  year  course  with 
diploma  for  high  school  grad¬ 
uates.  Special  Courses  —  News, 
Fiction,  Feature,  English,  Typ¬ 
ing.  Summer  School. 

Times  Bldg.  (19  fl.)  N.  Y.  C.  RR.  9-1896 


The  Personnel  Service 
Is  Widely  Accepted 


Sidney  Saxe 

Says  This  Solicitor 

Saxe  was  placed  as  department 
store  solicitor  with  the  New  York 
ST.A.\TS-ZEITUNG  and  HER¬ 
ALD  through  the  Personnel  Ser¬ 
vice.  In  his  previous  contacts  with 
publishers,  he  tells  us  that  pub¬ 
lishers  and  newspaper  executives 
used  the  classified  “Situations”  col¬ 
umns  and  the  Personnel  Service 
to  fill  their  personnel  needs.  The 
record  Qf  newspapermen  placed 
through  the  classified  cloumns  and 
Personnel  Service  bears  this  out. 

Full  details  in  classified  masthead. 

E  &  P  PERSONNEL  SERVICE 
Editor  &  Publisher 
Times  Building,  New  York,  N.  Y. 
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H«lp  Waatad 


Adtertislng  Man  with  editorial  experience 
for  50-year-old  N.  E.  weekly  in  town 
that  never  felt  depression.  Must  be 
able  to  produce  at  least  eight  pages  for 
paper  now  averaging  6.  Chance  for  right 
man  to  take  over  general  managership 
os  owner  prefers  concentrating  on  edi¬ 
torial.  Responsible  married  man  pre¬ 
ferred.  Box  3369,  Editor  &  Publisher. 

^Advertising  Salesman — Opportunity  in  na¬ 
tional  held.  Prefer  young  man,  classified 
experience,  merchandising.  Quality  daily 
in  excellent  Western  city.  Rapid  advance¬ 
ment  possible  if  you  can  sell  and  work. 
Rush  details  and  picture — confidential, 
^x  3432.  Editor  &  Publisher. 

Advertising  solicitor  girl.  Give  experience, 
r^erences.  send  picture  first  letter.  Daily 
;(nws.  Boonville,  Missouri. 

Advsrtiaing  solicitor  on  large  weekly  news¬ 
paper  in  northern  New  Jersey.  Good  op¬ 
portunity.  Salary  $35. UO  per  week,  plus 
commission.  Car  necessary.  Box  3420, 
E.  &  P- _ 

Advertising  -  Special  Edition  Promoter: 
Breathes  there  a  man,  with  a  good  soul 
who  can  put  $10,000  or  more  on  a  Holi- 
diy  issue  and  make  for  himself  real  money 
on  a  very  liberal  commission  basis!  Live 
leads,  only  ABC  weekly  in  field.  If  you 
haven't  the  background  for  the  above, 
please  do  not  apply.  Box  3414,  Editor  & 
Publisher.  _  _ 

Comps t^t  AdvertialiiB  Solicitor  and  layout 
man  for  fast-growing  newspaper  in  boom¬ 
ing  southern  market  of  200,000.  Salary 
and  bonus.  Don’t  answer  unless  available 
immediately.  Box  3203,  Editor  tc  Pub 
liaber. _ 

Midwest  Metropolitan  newspaper  with  larg¬ 
est  circulation  in  its  state  offers  excellent 
opportunity  experienced  energetic  classi¬ 
fied  advertising  manager.  Prefer  man  with 
experience  on  second  paper  who  is  able 
to  overcome  keen  competition.  Give  com¬ 
plete  information  concerning  age,  experi¬ 
ence,  accomplishments,  salary  expected 
and  other  details  a  prospective  employer 
should  have.  Address  Box  3383.  care  of 
Editor  A-  Publisher. 
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Permanent  positions  for  newspaper  adver¬ 
tising  representatives  for  the  State  of 
New  York,  Pennsylvania  and  New  Eng¬ 
land.  Salary  plus  bonus  arrangement. 
Send  complete  details  to  Box  3386, 
Editor  &  Publisher. 


j  Weekly,  Norfolk,  Virginia,  soon  to  go  semi- 
1  weekly,  wants  crack  newsman  assist  edi- 
i  tor  in  news,  editorial,  makeup.  Must 
L  have  imagination,  ability,  nose  for  news, 
9  sense  of  humor,  guts.  No  scandal  sheet 
i  Wt  prints  truth  without  fear  or  favor. 
I  No  booze  hounds  or  journalists  need  up- 
I  ply.  Give  preferences,  state  salary  ex- 
1  pected.  Box  3374,  Editor  &  Publisher. 


SitwatioRs  WoNted 
Advertisiiif 


Advertising  Blanager — Gaining  linage  and 
income  for  the  seventh  consecutive  year 
seeks  change.  Desires  connection  with 
Western,  Mid-West,  or  Southern  owner  or 
publisher  that  demands  results.  Know 
every  phase  of  the  business  and  have 
never  seen  a  situation  too  tough.  Not  a 
high  priced  theorist,  but  an  aggressive, 
practical,  low  sales  cost  income  builder, 
with  proven  lop  record  as  result  getter, 
that  will  stand  the  most  minute  inspec- 
tion.  Box  3434,  Editor  &  Publisher. _ 


ilor 

•tment 

York 


Advertising  Manager-Salesman;  42;  want 
no  cinch  job;  pay  is  better  for  doing 
hard  and  big  job  well;  fine  recommen¬ 
dations.  Write  Box  3351,  Editor  &  Pub- 

lisher. _ 

Classified  Advertising  Manager.  Seventeen 
years’  experience.  New  York.  Washing¬ 
ton.  D.  C.,  several  other  cities.  Nine 
years  with  Hearst  organization,  outstand¬ 
ing  record  each  a.ssignment.  Good  or¬ 
ganizer.  salesman,  and  leader  of  sales¬ 
men.  Thoroughly  familiar  with  all  pro¬ 
motion  plans,  rate  scales,  credit  and  col¬ 
lection,  policy  and  procedure,  etc.  Ameri¬ 
can.  New  England  ancestry.  Episcopalian. 
Married,  one  child,  excellent  references. 
Available  immediately.  Box  3406,  Editor 
4  Publisher. 
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Classified  Manager  —  14  years’  successful 
experience.  Age  39.  Now  employed.  Go 
anywhere.  Box  3419.  Edito^A  Publisher. 

Classified  manager;  36  years  old,  20  years’ 
experience  in  classified,  display  and 
mechanical.  Promotion,  executive  ability 
in  all  departments.  Married,  wife  avail¬ 
able  as  supervisor,  auditor  or  sales,  lady 
in  classified  department.  Both  have  been 
in  charge  of  departments.  Best  refer¬ 
ences,  as  to  character,  bank,  ability  and 
now  employed.  Reasonable  notice  must 
w  given.  Write  Box  3415,  Editor  & 
Publisher. 

Fifteen  years’  experience,  selling  copy  and 
Isyouta.  Proven  record.  Excellent  refer¬ 
ences.  Married,  draft  exempt.  Excep¬ 
tional  health.  Box  3342,  Editor  &  Pub- 
lisher. 


,  M.A.,  college  experience  see 
in  advertising,  sports  writir 
Jvl'i'”?'".  ^^0-  Vicinity  New  York.  B 
3349,  Editor  &  Publisher. 


Seined  Salesman  with  executive  ability, 
eighteen  years’  experience.  Excellent  lay- 
Publish’er  Editor  A 


SitiiatioNS  Waat«d 

Circalation 


CIBCX7I.ATION  MANAGER. 

Twenty  years’  thorough  experience.  Age  41. 
Salary  $50.00.  Go  anywhere.  Box  3408, 
Editor  A  Publisher. 

Ten  years’  experience  with  Des  Moi^ 
Register  and  Tribune.  Supervisory  capa¬ 
city,  men  and  boys.  Home  delivery  and 
promotion.  Age  39.  Married.  Good 
health.  Now  employed.  Must  change  to 
warmer  climate  for  benefit  of  son.  Box 

_  3411,  Editor  A  Publisher. _ 

Was  Circulation  Manager  11.000  publication 
— now  ten  years  country  Circulation 
Manager  successful  metropolitan  daily 
and  Sunday.  Well-experienced,  age  B6, 
married.  Box  3283,  Editor  A  Publisher. 


SitHOtiORS  WoRtRd 

Editorial 

TO  THE  NEWSPAPER 
WISHING  TO  PROGRESS 

Successful  publishers  know  that  increased 
circulation  and  prestige  are  only  achieved 
through  the  employment  of  able  execu¬ 
tives  on  the  news  and  editorial  side. 

Former  managing  editor  and  promotion 
manager  of  Metropolitan  daily,  experi¬ 
enced  in  every  department  of  newepaper- 
making,  desires  opportunity  to  secure 
results  for  medium-sized  newspaper  that 
needs  new  blood,  new  ideas,  and  new 
energy. 

Successful  in  cementing  civic  ties,  and 
building  good  will  through  cooperation 
with  local  interests. 

Highest  recommendations  from  men  of 
national  prominence. 

AVAILABLE  ACG.  1  OR  SEPT.  1. 

BOX  3370,  EDITOR  A  PUBLISHER 

Artist  (Editorial)  retouching  cartoons,  lay¬ 
outs,  etc.  10  years  leading  midwest  daily. 
Now  employed,  desire  change  for  better. 
Age  29.  married,  draft  exempt.  Best  ref- 
erences.  Box  3425.  Editor  A _ Publisher. 

All-around  newspaper,  publicity  man.  twenty 
years’  experience;  proved  writing  ability; 
wishes  to  settle  permanently  in  small 
city.  Age  40.  Box  3304.  Editor  A  Pub¬ 
lisher. 


Alert  telegraph-sports  editor,  31,  wants 
change,  preferably  as  m.e.  Seven  years 
present  position.  Married.  University 
graduate.  Box  3376,  Editor  A  Publisher. 

Alert  young  reporter  with  good  draft  status. 
Varied  experience  on  "Westchester  daily 
as  feature  writer,  police  reporter,  etc. 
Yale  graduate.  Box  3358,  Editor  A  Pub¬ 
lisher. 

AP,  UP,  City  paper  aspirant,  6  yrs.  every- 
thing  editorial  med.  dailies,  now  in  indus¬ 
try  as  editor,  pub.  relations  man.  Irish, 
28,  3-A,  college.  $40.  Box  3361,  Editor 
Publisher. _ 

Bulletin — There  is  a  veteran  young  news¬ 
man  available  today  in  Washington  who 
needs  a  job. 

Add  bulletin  matter  —  reporter  —  legniftn 
— rewrite — features — sports — copy  reader 
—  editorials  —  city  editor  —  'Washington 
correspondent ;  seeks  staff  or  executive 
job  on  small  or  large  paper  anywhere; 
10  years’  experience  on  metropolitan-sized 
dailies;  one  year  radio  news  editor;  knows 
makeup:  fine  educational  background; 
age  32,  married.  Episcopalian,  American 
born  ;  well  informed  and  alert ;  personable 
and  pleasant  to  work  with;  will  talk  s«(- 
ary.  Box  3409,  Editor  A  Publisher. 

Copy-Editor,  34,  native  of  Maine,  hard¬ 
working,  reliable.  $40.  Eastern  U.  S. 
Box  3322,  Editor  A  Publisher. _ 

Copyroader,  familiar  sports,  makeup;  able 
reporter,  feature  writer.  Draft  exempt. 
Now  employed,  seeks  Eastern  post.  Box 
3330,  Editor  A  Publisher.  _ 


Deikman — edits  copy,  writes  punch  heads. 
Reporter  six  years  experience.  Age  28, 
draft  exempt.  Available  immediately. 
Box  3298.  Editor  A  Publisher. _ 

Economic  and  Financial  Writer — Extensive 
experience  leading  dailies  and  trade 
papers,  including  over  20  years  Washing¬ 
ton  correspondent,  doctor’s  degree  in 
economics  and  expert  on  public  affairs, 
available  for  editorial  writer  or  editor. 
Box  3412,  Editor  A  Publisher. _ 

Editorial  Writer  expert  on  government  (not 
politics),  now  in  Washington,  seeks  part- 
time  or  piece-work  employment.  Have 
sound  logical  reasoning.  Box  3311,  Edi- 
tor  A  Publisher. _ 

Editor  and/or  Managing  Editor — Daily  or 
Weekly  in  city  up  to  30,000.  Successful 
experience  as  editor  weekly;  city,  news 
and  managing  editor,  editorial  writer  im¬ 
portant  dailies.  Three  reasons  for  leav¬ 
ing  New  York:  growing  daughter  and  twin 
babies,  all  needing  country  life.  Box  3345, 
Editor  A  Publisher. _ 


Editor-Manager  of  northwest  daily  about  to 
be  sold.  Thirty  years  old,  married,  two 
children.  Nine  years’  newspaper  experi¬ 
ence:  advertising,  editorial,  administra¬ 
tive.  College  graduate:  Phi  Beta  Kappa. 
Seek  permanent,  responsible  job  with 
commensurate  salary-bonus.  Box  3363, 
Editor  A  Publisher. 


Shop  of-  THE  EQUIPMENT  MART  -And  Sov 

New  Eqmpment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


ComposiR9  Room  EquipmcRt  For  Solo 


Again  and  again,  far-sighted  executives  of 
modern  newspapers  find  that  exclusive 
developments  of  Blue  Streak  Linotypes 
effect  startling  economies  with  faster, 
le.ss-complicated  operation  and  up  keep. 

C~»  LINOTYPE-^ 

A  Blue  Streak  saves  more  than  it  costs! 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room. 

LINOTYPE  MAINTENANCE  COMPANY 
237  Lafayette  Street  New  York,  N.  Y. 


Guaranteed  Rebuilt  Linotypes  At  Intertypee 
See  HOOD-PALCO  CORP.,  First 
225  Varick  Street  New  York,  N.  Y. 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotypes  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  ar.d  trade.  Tell  us 
your  needs. 

MONTGOMERY  A  BACON 
Towanda,  Penna. 


Newspaper  Morgue  For  Sole 


Morgue  of  111  year  old  Boston  Transcript 
for  sale  in  whole  or  in  part.  Contains 
generous  clippings  and  other  material  on 
over  250,000  individuals  and  on  a  com¬ 
prehensive  variety  of  subjects;  also  plates, 
photos,  mats  and  maps;  also  financial, 
society,  sports  and  literary  files.  Simple 
filing  system.  Inquiries  solicited. 

Boston  Transcript 
Boston,  Mass. 


Stereotype  Equipment  For  Sole 


Right  Hand  Junior  Autoplate  for  22%'  cut¬ 
off;  21%’’  printed  length;  7/16"  plate; 
complete  with  220V-3Ph-60Cy.  A.C.  Mo¬ 
tor.  Excellent  condition.  Very  reasonable 
for  quick  sale.  M.  McConnell,  New  York 
World-Telegram,  125  Barclay  St.,  N.  Y.  C. 


Pressroom  Equipment  For  Sole 


Duplex  Model  E  and  Goss  Comet  Presses. 
Nfechanical  condition  guaranteed.  Expert 
erector  available.  Pull  details  upon  re¬ 
quest.  John  Griffiths  Co.,  145  Nassau 
Street,  N.  Y.  C. 


Duplex  Model  D  8-page  flatbed  with  motor. 
Available  August.  TELEGRAM-TRIB¬ 
UNE,  San  Luis  Obispo,  California. 


Mechanical  Equipment  For  Sole 


Hoe  Z  pattern  sextuple  press  with  ink 
pumps ;  two  Hoe  right  angle  condensed 
quadruple  presses;  Wood  pony  autoplates 
23  9/16"  cut-off,  plates;  selection  lino¬ 
types  No.  8,  9,  14,  21;  Hamilton  Cabinets 
and  stock  tables;  monotype  caster  and 
material  makers.  Various  sundries.  Write 
us  your  needs. 

Boston  Transcript 
Boston,  Mass. 


Hoe  Radial  Arm  Flat  Router,  Ostrander- 
Seymour  Dry  Mat  Roller,  Hoe  Saw  and 
Trimmer,  Wesel  5  and  8  column  flat 
casting  boxes.  15  HP  Full  Automatic 
Variable  Speed  AC  Press  Drive.  For 
complete  details  write  John  Griffiths  Co., 
145  Nassau  Street,  N.  Y.  C. 


Duplex  Press  S-page;  model  0  Intertypea; 
Linotypes,  models  5-8-14;  Hoe  Mat  Roller; 
Cylinder  and  Job  equipment.  Automatics. 
NORTHERN  MAIMINE  WORKS 
Marshall  A  Jefferson  Sts.  Phila.,  Penna. 


Equipment  for  Sale — Model  5  Linotype  No. 
11512;  Model  5  Linotype  No.  7654;  one 
12  page  Hoe  Press  with  stereotype  equip¬ 
ment.  also  one  G.  E.  Induction  Motor, 
No.  123149 — 5  H.  P.,  1200  R.P.M..  220 
volts.  Register  -  star  -  New.s,  Sandusky, 
Ohio. 


Fheto-ERgroviRg  Equlpmoot  For  Sol* 


Photo-Engraving  Equipment  and  Metala 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  S.  Clark  St. 

New  York,  N»  Y.  Chicago,  Ill. 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
230  W.  41st  Street  New  York  City 


McchoRicol  EquipmRRt  WoRtod 


Newspaper  Equipment  Bought  or  Sold 
Geo.  O.  Heffelman,  406  W.  Pico,  Los  Angelea 


Good  used  Elrod,  stereo  color  router,  Miehle 
vertical,  turtles,  chases  for  22  inch  paper. 
Give  details,  prices.  Box  3360,  Editor  A 
Publisher. 


Weed  Type  For  Sole 

WOOD  TYPE  FOR  NEWSPAPERS 
American  Wood  Type  Manufacturing  Co. 
270  Lafayette  St.,  N.  T.  C.  Write  for  catalog. 


Situations  Wonted 

Editoriai  (Cont’d) 


Editor — Managing  Editor.  Now  employed  ; 
beyond  draft  age;  seeks  opportunity  to  do 
first  rate  job  for  publisher.  Excellent  ref¬ 
erences.  Please  write  fully  your  problem. 
Box  3429,  Editor  A  Publisher. 


Experienced  all-around  new.spaper  woman, 
25.  News,  features,  proof  reading.  Jour¬ 
nalism  graduate.  Now  hold  responsible 
position.  Go  anywhere.  Box  3356,  Editor 
A  Publisher. _ ...t  —  ..  _ 


Experienced  all-around  newspaperman,  age 
28,  draft-exempt.  Heavy  experience  in 
sports.  Will  go  anywhere.  Box  3357, 
Editor  A  Publisher. 


Experienced  Newspaperwoman — Can  handle 
any  assignment.  Ambitious,  excellent 
references,  plenty  piersonality.  Back¬ 
ground:  City  dailies,  first  newspaper  job 
at  16,  recent  cum  laude  journalism  and 
business  college  graduate.  Box  3375, 
Editor  A  Publisher. _ 

Experienced  reporter-photographer.  Excellent 
"double  duty’’  person  for  paper  requiring 
accurate,  colorful  news  coverage  plus 
catchy  pix.  Six  year.s’  experience.  Now 
employed.  References.  Box  3430.  Editor 
A  Publisher. _ 

Girl,  21,  editorial  assistant  —  advertising 
copy;  expert  stenographer,  typist.  New 
York,  Westchester.  Box  3334,  Editor  A 
Publisher. 


Makeup  Editor  —  Copyreader.  All-around 
newspaperman.  Experienced  News  and 
Managing  Editor.  Can  keep  costs  down. 
Prefers  small  daily.  Box  3426,  Editor  A 
Publisher. 


Newspaperman,  28,  married,  5  years’  ex¬ 
perience,  some  camera  work,  wants  daily 
job,  reporting  or  rewrite,  east  of  Missis¬ 
sippi.  Box  3359.  Editor  A  Publisher. 


Photographer-engraver  employed  by  small 
daily  wants  change.  New  Anniversary 
Speed  Graphic  outfit,  married,  one  child, 
college.  Prefer  West.  Box  3354,  Editor 
A  Publisher. 


SituotioRS  Wanted 

Editorial  (Cout’d) 


Photographer — 24,  two  years’  news,  feature 
experience.  At  present  doing  advertising 
illustrations  in  black-white  and  color. 
Want  to  return  to  news  or  magazine 
work.  Own  equipment  and  car.  Box 

3402,  Editor  A  ^ blisher.  _  _ 

Photographer-sports  writer.  News,  Young 
college  graduate.  Draft  exempt.  Three 
years  broad  experience.  Own  equipment. 

Go  anywhere.  Box  3360,  E.  A  P. _ _ 

Publicity  man  with  proven  record  of 
results  desires  connection  especially  in 
Mid- West.  Wide  acquaintance  among  or¬ 
ganizations  and  newspapers.  Twenty 
years’  experience  in  all  phases  of  public 
relations.  Box  3403,  Editor  A  Publisher. 
Reporter,  27,  available  now  for  daily  berth. 
Four  years  general  assignment,  .sports, 
editing,  editorials.  Draft-deferred.  Box 

:U05,  E.  A  P. _ _ 

Secretary-Executive  Assistant,  male,  37.  Ex¬ 
perienced  writing,  editing,  research,  and 
advertising.  Secretary  advertising  agency 
executive.  Now  employed.  $-10.00.  Box 

3364,  Editor  A  Publisher. _ 

State  editor  —  deskman,  29.  eight  years’ 
broad  experience  small  dailies  and  cor¬ 
responding.  Fully  capable  directing  cor¬ 
respondent  staff.  Married.  Box  3428,  Edi- 

tor  A  Publ isher. _ 

Young  associate  editor,  experienced  news¬ 
man,  lecturer,  married,  draft  exempt. 
Highest  recommendation.  Prefers  small 
daily  or  weekly  anywhere.  Salary 
secondary  to  permanent  connection.  Box 
3413,  Editor  A  Publisher. 

Situation  Wanted 

Mechanical 

Composing  room  foreman,  daily  paper  seeks 
po.sition.  Outstanding  record.  Solve  pub¬ 
lisher’s  problems,  take  responsibility.  Ef¬ 
ficient.  intelligent,  sober.  Cooperate  all 
departments,  get  good  production,  improve 
paper’s  appearance.  H.  D.,  277  Dale  St., 

Syracuse.  N.  Y. _ 

Pressman-Stereotyper  wants  position  on 
daily.  Goss,  Hoe,  Duplex,  20  years’  ex¬ 
perience.  A-1  references.  Box  3431,  Edi¬ 
tor  A  Publisher. 
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SHOP  TALK  AT  THIRTY 


5  H  ERj 


By  ARTHUR  ROBB 


THE  Louisville  Courier- Journal 
printed  a  lead  editorial  a  couple  of 
weeks  ago  that  caused  a  lot  of  com¬ 
ment  in  and  out  of 
An  Editorial  the  office.  That’s  not 
That  unusual,  for  the 

Courier-Journal  and 
Rong  tho  Roll  its  side-kick,  the 
Louisville  Times, print 
plenty  of  editorial  pieces  that  stir  up 
the  animals.  This  one,  however,  had 
a  different  touch.  It  didn’t  follow  the 
“editorial  pattern,’’  not  even  the  broad 
definition  of  editorial  pattern  that  pre¬ 
vails  in  Louisville.  So,  the  morning  it 
appeared,  everybody  was  asking 
everybody  else  “whodunit?”  The 
same  queries  plagued  staff  members 
at  their  luncheon  places,  mixed  with 
compliments  from  readers.  The  mail 
brought  scores  of  letters  and  cards 
asking  for  reprints.  It  was  reprinted 
by  numerous  papers  and  broadcast 
over  WLW  and  a  CBS  hookup. 

Ten  days  later  James  S.  Pope,  man¬ 
aging  editor,  decided  it  was  time  to 
tell  all.  TTie  author  of  the  piece  was 
Hazel  Parker,  a  newcomer  on  the  staff. 
She  had  graduated  from  Berea  Col¬ 
lege  in  Kentucky  and  then  taken  a 
year  at  the  Graduate  School  of  Jour¬ 
nalism  at  Columbia.  The  C-J  en¬ 
courages  its  people  to  write  pieces  for 
the  opposite  editorial  page,  and,  ac¬ 
cording  to  Mr.  Pope,  if  Miss  Parker 
hardly  knew  her  way  to  City  Hall  or 
the  library,  she  wasn’t  afraid  of  even 
tougher  terrain.  Dodging  the  city  edi¬ 
tor’s  fishy  eye  one  morning,  she  wrote 
what  she  thought  might  be  an  op.ed. 


piece. 

Then,  according  to  Mr.  Pope,  Bryan 
Collier,  associate  editor,  “had  one  of 
those  inspirations.”  He  knocked  Miss 
Parker's  by-line  off  and  ran  the  article 
as  the  lead  editorial,  “putting  the  full 
force  of  the  Courier- Journal  as  an 
institution  behind  it.  And  it  had 
plenty  of  force  to  start  with.” 

Still  according  to  Mr.  Pope,  “if 
Hazel  Parker’s  piece  about  freedom 
had  appeared  op.  ed.  with  her  name 
over  it,  I  know  of  at  least  one  group 
of  people  who  would  have  been  in¬ 
clined  to  regard  it  as  a  college  girl’s 
exercise  —  the  hard  -  boiled  fellow 
members  of  the  staff.  Reading  it  as 
an  anonymous  exposition,  these  same 
hard-boiled  gentry  felt  unaccustomed 
tributes  of  admiration  and  respect 
rising  within  them.” 

We’re  glad  to  add  our  own  iin- 
accustomed  tribute  of  admiration  and 
respect  to  a  fine,  clean  job  of  writing. 
It’s  the  kind  of  stuff  that  every  writing 
man  or  woman  can  turn  out  once  in 
a  while— the  piece  that  writes  itself 
once  you  give  it  its  head.  And  it’s  a 
pleasure  to  reproduce  it  in  full  at  the 
bottom  of  this  page,  with  a  likeness 
of  its  author— a  complete  novelty,  so 
far  as  we  recall,  in  this  conservative 
milieu. 


Amatears 


THE  INCIDENT  seems  to  call  for 
some  further  comment.  Maybe  it 
gives  a  new  clue  to  the  long-standing 
problem  of  whether 
Call  OR  tk*  editorials  are  read, 
and  if  not,  why  not. 
Here  is  an  editorial 
Now  ORd  TkoR  on  a  topic  that  has 
been  written  thread¬ 
bare  (or  so  a  professional  editorial 
writer  might  think),  yet  it  provided  a 
young  lady  of  small  newspaper  ex¬ 
perience  with  a  newspaper  piece  that 
rang  bells  wherever  it  was  read. 
That’s  something  that  can’t  be  over¬ 
looked  either  by  professional  editorial 
writers  or  by  the  papers  that  pay 
their  salaries. 


As  one  who  has  devoted  most  of 
the  past  six  or  seven  years  to  writing 
editorials,  we  can’t  be  snooty  toward 
professionals.  They  are  absolutely 
necessary  to  a  complete  newspaper. 
You  can’t  (or  you  shouldn’t)  write  on 
politics,  or  foreign  affairs,  or  economic 
or  social  conditions  without  a  fairly 
complete  background  of  knowledge 
and  a  familiarity  with  references  and 
new  sources.  A  serious  editorial  on 
any  of  those  lines  ought  to  give  the 
reader  something  that  he  doesn’t  get 
from  the  bare  news — and  the  fact  that 
too  often  they  don’t  give  the  reader 
anything  but  a  stiff  re-serving  of  the 
news  might  account  for  the  relative 
unpopularity  of  these  heavy  pieces. 

A  “heavy”  editorial  ought  to  be  a 
guiding  hand  to  the  reader,  taking 
him  behind  the  scenes,  illuminating 
what  is  obscure,  linking  up  relation¬ 
ships  between  facts  that  the  news  col¬ 
umns  may  have  overlooked  or  ignored. 
If  the  Washington  news,  for  instance, 
quotes  Mr.  Ickes  as  warning  of  a  pe¬ 
troleum  shortage  in  the  East,  the 
reader  ought  to  get  in  the  editorial 
comment  every  pertinent  fact  that  lay 
behind  the  Secretary’s  announcement. 
The  poor  puzzled  reader  knows  fuzz¬ 
ily  that  there  is  plenty  of  oil  in  the 
country,  under  and  above  ground.  He 
has  read  that  the  producers  and  re¬ 
finers  of  the  Southwest  have  been 
working  under  restrictive  proration 
agreements  in  order  to  avert  cut¬ 
throat  price  competition  in  major 
markets.  And  now  he  is  told,  out  of 
the  blue  sky,  that  he  may  not  be  able 
to  drive  his  car  on  Sundays,  or  maybe 
on  any  day  except  on  essential  busi¬ 
ness.  Too  few  editorials  that  we  have 
read  on  this  topic  went  under  the 
surface,  made  it  clear  that  the  short¬ 
age  was  in  transportation,  and  told 
the  wherefores  of  that  shortage. 

What  we  started  to  say  was  that  too 
few  editorial  pages  relieve  the  dull 
solemnity  of  their  heavy  pieces  with 
bright  writing  that  may  have  little  di¬ 
rectly  to  do  with  the  news  of  the  day. 


There  are  too  few  editorials  like  those 
we  have  recently  read  on  the  glories 
of  cantaloupe  with  a  dash  of  salt,  or 
the  joys  of  salt-water  fishing.  Edi¬ 
torials  like  that  strike  home  for  a 
hundred  men  or  women  who  won’t 
willingly  read  another  speculative 
argument  on  what  Hitler  or  Stalin 
will  do  next. 

Miss  Parker’s  piece  doesn’t  fall  into 
that  category  precisely,  but  it  will  do 
as  an  example  of  what  people  wiH 
read  even  when  they  habitually  duck 
the  ponderous  leaders.  It  might  be  a 
good  idea,  occasionally,  to  let  a  bright 
reporter  or  rewrite  man  go  to  work 
on  the  heavy-armored  elements  of  the 
editorial  page,  preserving  the  editor¬ 
ial  writer’s  facts,  but  adding  to  them 
the  ease  and  the  grace  of  the  less  self- 
important  pages.  It  might  do  all  of 
us  professionals  good  to  feel  a  warm 
breath  blowing  on  the  back  of  the 
neck  every  now  and  then — a  re¬ 
minder  that  we  don’t  possess  all  the 
writing  skill  in  the  world,  and  that 
we  can  still  improve  our  modes  of 
expression.  Anyway,  we  commend 
Miss  Parker’s  essay  to  your  favorable 
attention. 


WE’VE  BEEN  waiting  quietly  for 
years  for  a  first-class  history  of 
American  journalism  —  quietly,  be¬ 
cause  the  authors  of 
Mott's  FIrc  most  journalistic  his- 
History  of  Tories  are  our  friends 
or  were  while  they 
JoHmalism  walked  this  earth. 

Elach  of  the  extant 
histories  has  its  fine  qualities,  but 
none  of  them  can  be  marked  perfect. 
There  have  been  gaps  in  facts,  errors 
in  facts,  and  occasionally,  points  of 
view  that  jarred  one  who  wanted  just 
a  history  of  journalism,  uncolored  by 
economic  or  social  theories.  Now, 
after  reading  “American  Journalism,” 
by  Frank  Luther  Mott  (Macmillan 
Company),  we  think  the  best  book  of 
its  kind  has  at  last  reached  our  scene. 
Dr.  Mott,  who  is  director  of  the 


Freedom  Is  Made  of  Simple  Stuff 

From  the  archives  of  broken  peace  we  are  bringing  out  old  words  and  du.sting 
them  off  for  use  again  as  shining  lanterns  to  lead  us  through  the  darkness  of  an¬ 
other  war. 

Words  like  freedom,  justi<«  and  truth — all  of  them  hard 
to  define,  none  of  them  used  more  frequently  than  freedom. 

You  cannot  say  what  freedom  is,  perhaps,  in  a  single 
sentence.  It  is  not  neces.sarj-  to  define  it.  It  is  enough  to 
point  to  it. 

Freedom  is  a  man  lifting  a  gate  latch  at  dusk  and  sitting 
for  H  while  on  the  porch,  smoking  his  pifie,  liefore  he  goes  to 
l>e<l. 

It  is  the  violenc-e  of  an  argument  outside  an  election  poll; 
it  is  the  righteous  anger  of  the  pulpits. 

It  is  the  warm  laughter  of  a  girl  on  a  park  bench. 

It  is  the  rush  of  a  train  over  the  continent  and  the  un¬ 
afraid  faces  of  people  looking  out  the  windows. 

It  is  all  the  howdys  in  the  world,  and  all  the  helioti. 

It  is  Westbrook  Pegler  telling  Roosevelt  how  to  raise  his 


Hazel  Parker 


children;  it  is  Roosevelt  letting  them  raise  themselves. 

It  is  Lindliergh’s  appeasing  voice  raised  above  a  thousand  hisses. 

It  is  Dorothy  Thompson  asking  for  war;  it  is  Gen.  Hugh  S.  Johnson  a.sking  her 
to  keep  quiet. 

It  is  you  trying  to  remember  the  words  to  The  Star-Spangled  Banner. 

It  is  the  sea  breaking  on  wide  sands  somewhere  and  the  shoulders  of  a  mountain 
supporting  the  sky. 

It  is  the  air  you  fill  your  lungs  with  and  the  dirt  that  is  your  garden. 

It  is  a  man  cursing  all  cops. 

It  is  the  absence  of  apprehension  at  the  sound  of  approaching  footsteps  outside 
your  clo.sed  door. 

It  is  your  hot  resentment  of  intrigue,  the  tilt  of  your  chin  and  the  tightening  of 
your  lips  sometimes. 

It  is  all  the  things  you  do  and  want  to  keep  on  doing. 

It  is  all  the  things  you  feel  and  cannot  help  feeling. 

Freedom — it  is  you. 


School  of  Journalism  of  the  Universifc 
of  Iowa,  reveals  genuine  scholarsJik 
in  his  search  of  original  sources  f* 
the  wide  period  covered  by  his  his. 
tory  —  the  establishment  of  Public 
Occurrences  in  Boston  in  Septembei 
1690,  to  the  end  of  1940.  He  also  showj 
a  newspaperman’s  skill  at  combinia 
the  important  with  the  interesting  b*  : 
pointing  up  his  stories  of  long  a®  * 
with  quotations  that  give  his  readen 
a  feeling  that  flesh  once  covered  tho*  * 
skeletons. 


Arrangement  of  the  book  is  excel 
lent,  whether  it  is  to  be  used  as  i 
school  text  or  for  the  enjoyment  cf 
an  evening’s  glance  to  the  past.  Manj 
evenings,  in  fact,  for  the  volume  run 
to  772  pages,  including  index.  Thi 
250  years  are  split  into  ten  grand  di- 
visions  —  The  Beginners,  1690-1765; 
The  Press  in  the  American  Revolu¬ 
tion,  1765-1783;  The  Party  Press,  1783- 
1801;  The  Party  Press:  Middle  Period, 
1801-1833;  The  Party  Press:  Late 
Period,  1833-1860;  Journalism  in  Wat 
and  Reconstruction,  1860-1872;  Th» 
Rise  of  the  Independent  Press,  1872- 
1892;  The  Rise  and  Fall  of  Yello» 
Journalism,  1892-1914;  The  Moden 
Newspaper,  1914-1940. 

That  division  makes  both  for  con¬ 
venient  study  and  intelligent  reading 
The  many  names  which  are  men¬ 
tioned  in  the  early  chronicle  are  care¬ 
fully  identified,  so  that  the  reader  can 
keep  accurate  track  of  the  many  re¬ 
vivals  of  similar  names  by  wholly  dif¬ 
ferent  newspapers  which  existed  yean 
apart — a  circumstance  which  has  puz¬ 
zled  past  press  historians  and  doubt¬ 
less  led  to  confusion  in  the  earlier 
books.  To  Dr.  A.  M.  Lee  (“The  Dailj 
Newspaper  in  America”)  belonp 
much  credit  for  the  painstaking  sepa¬ 
ration  of  these  ancestral  ties,  and  Dr 
Mott  is  generous  in  his  credit. 

In  the  early  chapters,  the  account 
of  the  Zenger  trial  is  the  most  com¬ 
plete  and  accurate  we  have  seen  is 
any  history,  even  though  it  omits  spe¬ 
cific  reference  to  the  episode  at  his¬ 
toric  St.  Paul’s  Church  in  Eastchester, 

N.  Y.,  which  gave  John  Peter  Zenger 
his  starting  fillip  into  crusading  jour¬ 
nalism.  Dr.  Mott  notes,  however,  that 
the  principles  established  by  Andrevi 
Hamilton  in  the  trial  of  Zenger — the 
admission  of  truth  as  a  defense  for 
libel  and  the  right  of  the  jury  to  de¬ 
termine  both  law  and  facts — did  not 
find  their  way  into  statute  law  until 
years  later,  when  they  were  incor¬ 
porated  in  the  Sedition  Act  of  1798, 
at  the  suggestion  of  Gen.  Alexander 
Hamilton. 

Western  and  Southern  journalism 
receives  more  adequate  a^ntion  in 
this  history  than  in  any  other  we  have 
read,  but  the  great  influence  of  the 
Elastern  metropolitan  papers  of  a  cen¬ 
tury  ago  is  not  at  all  slighted.  Chap¬ 
ters  devoted  to  the  middle  centui7 
do  not  scamp  the  sins  of  journalism; 
neither  do  they  stress  them.  Journal¬ 
istic  practice  is  presented  against  i 
background  of  its  times,  throughout 
the  book,  right  down  to  the  decline  y 
of  tabloid  sensationalism  in  the  past 
decade. 

We  don’t  want  to  salt  this  praise¬ 
laden  review  with  a  grain  of  critical 
comment  for  the  latter’s  sake,  but  it 
u  hard  to  understand  why  the  dis¬ 
cussion  of  the  modern  press  omitted 
the  name  of  Carr  V.  Van  Anda,  for 
more  than  30  years  managing  editor 
of  the  New  York  Times  and  probably 
the  foremost  news  genius  of  his  day. 
Other  men  of  high  joimnalistic  merit 
are  named  throughout  the  book,  and 
both  the  late  Adolph  S.  Ochs  and 
Charles  R.  Miller  are  credited  witi 


their  part  in  the  rise  of  the  Times 
Aside  from  that,  we  can  find  nothin! 
but  praise  for  the  volume,  whick 
should  find  a  place  in  every  journal¬ 
istic  library. 
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